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The article is aimed at developing of a factor model based on significant factors in the macro environment of tourism enterprises. In the article the evaluation
and analysis of the factors in the macro environment of tourism enterprises are conducted using the principal components method. The actuality of registration
of the macroenvironment factors influences for the purpose of the effective operation of tourism enterprises is grounded. The main types of region’s potentials
are proposed, by which a reliable determination of the most influential factors in the macro environment can be facilitated, among them demographic, socio-
economic, infrastructural (common and recreational), natural-ecological, historical and cultural factors. Using the correlation analysis a preliminary selection of
the most influential factors in the macro environment is carried out. By using the principal components method the reduction of the influential factors in the macro
environment is conducted and formation of the latent, principal components with the important elemental composition is grounded. Based on the calculated
coefficient of the information content of the principal components, the interpretation with such content as «development of the material base of tourism», «paying
capacity of the consumers», «marketing network of the tourist enterprises» is accomplished. With consideration for the obtained results a factor model of the

significant factors in the macro environment with minimal loss of the information content was developed.
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Kynewosa H. B. ®akmopHas modenb 3Ha4UMBbIX (haKMOopos Makpocpeds!
mypucmuveckux npednpuamuii

Llenbto cmameu Aensemca paspabomka akmopHol mModenu 3HaYuMbIX
(hakmopos Makpocpedsl mypucmuyeckoeo npednpusmus. B cmamee
MPOBOOAMCA OUEHKA U aHANU3 (akmopos Makpocpedsl Mypucmuyeckux
npednpuAmull ¢ ucnonb308aHuemM Memoda 2nagHblx KomnoHeHm. 06o-
CHOBAHA GKMYAnbHOCMb ydema enuaHull hakmopos makpocpedsl ¢ ue-
/1610 IPEKMUBHO20 (yHKYUOHUPOBAHUS Mypucmu4eckux npeodnpuamu.
[1pednoseHsl OCHOBHbIE BUObI MOMEHYUA08 PE2UOHT, C MOMOWbI0 KOMO-
pbix nposodumca obbvekmusHoe onpedeneHue Haubosee 6AUAMENbHbIX
thakmopos makpocpedsl, cpedu Komopbix Oemozpagpuyeckuli, COyUanbHO-
3KoHoMuyeckul, uHdpacmpykmypHelli  (06wull U pekpeayuoHHsil),
MPUPOOHO-3KOA0UYECKUL U UCMOPUKO-KynbMypHbIll. C UCrMonb308aHUEM
KOppenayuoHHo20 aHanu3a nposodumca npedsapumensHoili 8bi6op Hau-
bonee enuamenbHyIX hakmopos makpocpedsl. C nomowbio memoda 21ae-
HbIX KOMIOHEHM OCywecmensemca pedyKyus noay4eHHbIX ausmesnbHoix
thakmopos makpocpedsl u 060CHOBbIBAEMCA (HOPMUPOBAHUE AAMEHMHBIX,
2/108HbIX KOMMOHEHM CO 3HAYUMbIM UX 31EeMEeHMHbIM COCMagom. Ha ocHo-
8AHUU PACCYUMAHHO20 KO3GhuyUeHmMa UHhOPMAmMUBHOCMU 2/108HbIX KOM-
MOHEHM OCyWecmenaemca Ux UHMeprnpemayus ¢ makum cooepiaHuem,
Kak «Passumue mamepuanbHo-mexHuveckol 6azsl mypusman, «[lnamexe-
crnocobHocmb nompebumeneli», «Cobimosas cemo mypucmuyeckux npeo-
npuamuii». C y4emom nosy4yeHHbIX pe3ynmamos paspabomara akmop-
Has Mo0esb 3HAYUMbIX (haKMOopoe MaKpocpedsl Mpu MUHUMAbLHOU nomepe
UHhopmamusHocmu.

Knroyesble cnoea: mypucmuveckoe npednpusmue, Makpocpeod, pakmopbl,
MoOenb, KOpPensYUOHHAA Mampuya, pedyKyus, 21aeHsle KOMMOHeHMbI, UH-
thopmamusHocms
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Kynewosa H. B. @akmopHa modenb 3Ha4Yyujux YUHHUKIG
MaKpocepedosuwa mypucmuyHuxX nionpuemcmes

Memoto cmammi € po3pobka GakmopHoi Modeni 3HaYYwUX YUHHUKIE Ma-
Kpocepedosuwa mypucmu4Ho2o nidnpuemcmea. ¥ cmammi nposodameca
OUiHKG M@ @HaNI3 YUHHUKIE MaKpocepedosuwa mypucmuyHux mionpu-
EMCMB8 i3 BUKOPUCMAHHAM Memody 20/108HUX KommoHeHm. O6rpyHmosa-
HO GKMYanbHiCMb BUPAXOBYBAHHA BM1AUBY YUHHUKIE MAKpOcepedosuwa
3 Memot eeKmuBHO20 (hyHKYIOHYBAHHA MYypPUCMUYHUX MiOMPUEMCM.
3anponoHo8aHo ocHOBHI 8UOU MomeHuyianie pe2ioHy, 30 00MOMO20t0 AKUX
p0800UMbCA 06’eKMUBHE BUSHAYEHHA HALIBMNAUBOBILIUX YUHHUKIG MAKPO-
cepedosuwa, ceped Hux OemoepaciyHul, coyianbHO-eKoHoMiYHU, iHep-
pacmpykmypHuli (3a2aneHuli i pekpeayiliHuli), npupodHo-eKonoeiyHul ma
icmopuKo-KynemypHull. 3 BUKOPUCMAHHAM KOpenayiliHo2o aHanizy npogo-
0umbca nonepedHili 8ubip Halisazomiwiux YUHHUKIE Makpocepedosuwa. 3a
00110M020t0 Memody 20/108HUX KOMMOHeHM 30ilicCHIOEMbCA pedyKyis BU3HA-
YeHux Haligaeomiwux YUHHUKiG makpocepedosuwa ma obrpyHmMosyemsca
(hOpMY8AHHSA NAMEHMHUX, 20/108HUX KOMIOHEHM i3 3HAYYUUM iX enemeHm-
Hum ckaadom. Ha nidcmasi po3paxo8aHo20 KoeiyieHmy iHgopmamugHoc-
mi 207108HUX KOMMOHEHM 30iliCHIEMbCA iX iHMepnpemauis 3 Maxum 3mic-
mowm, K «Po3gumok mamepiansHo-mexHiyHoi 6asu mypusmy», «llaamo-
CMPOMOXMHICMb CrIoX(UBaYie», «36ymosa Mepexa mypucmuyHux mionpu-
emcmen. 3 ypaxysaHHAM OMPUMAHUX pe3ynbmamie po3pobaeHo pakmopHy
Mo0enb 3HAYYWUX YUHHUKI8 MaKpocepedosuwa npu MiHimanbHili empami
iHghopmamusHocmi.

Kntovoei cnosa: mypucmuyHe nidnpuemcmeo, Makpocepedosuuye, YUHHU-
Ku, Modenb, KopenayiliHa mampuus, pedyKuis, 20M108Hi KOMIOHEHMU, iH-
(hopmamusHicme
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Introduction. Effective functioning of domestic tour-
ism enterprises depends on the degree of influence of factors
of the marketing environment, including factors that are not
controlled by them. A high level of variability, uncertainty and
instability are the properties that are inherent to the factors of
the macro environment. Today, leaders of local tourism enter-
prises should pay enough attention to the comprehensive anal-
ysis of macro environment factors to determine their elemental
composition and overall impact. Neglect of this will result in
the inability to timely adapt tourism activities to changing con-
ditions that affect the loss of customers, loss of income and,
consequently, lead to a complete withdrawal from the market
of tourist enterprises.

Issues devoted to the study of macro environment fac-
tors of the tourist enterprises are covered in the works of well-
known foreign and domestic scholars, namely F. Kotler, J. Bo-
wen, J. Meykenz [1], ]. K. Holloway [2], N. K. Moyiseyeva [3],
O. M. Azarian [4], L. M. Shulgina [5] and others. However, the
absence of a unified approach to the objective of forming in the
literature, organizing quantitative indicators of macro environ-
ment and common methods for determining the most influen-
tial factors of macro environment complicate the evaluation of
their impact on the tourism enterprises in order to develop an
effective marketing strategy.

Therefore, the aim of the article is to develop a factor
model of important agencies of the tourist enterprise macro
environment.

The main material. Under macro environment of a tour-
ist enterprise we mean a set of factors that shape the long-term
profitability of tourism enterprises and carry out an indirect ef-
fect on its activity and the possibility of successful competition
in the market [5].

According to the flowchart of the complex relationship
models the formation of marketing strategy of tourism enter-
prises that was developed within [6] stage of identifying the
factors of macro environment is presented by model 1.1, which
aims to develop information on important factors macro en-
vironment and the degree of impact on the tourism business.
Determination of influential factors of a tourist enterprise
macro environment is proposed according to the developed
algorithm, which is described in detail in [7]. As the objects of
the study the regions of Ukraine were selected. This choice was
made based on the assumption that tourism businesses oper-
ates within a specific region. Therefore the elemental composi-
tion of macro environment and its effect do not change both
for the region and for the tourist business. The initial data for
this analysis were the statistical parameters characterizing the
demographic, socio-economic, infrastructural (general and
recreational), natural and ecological, historical and cultural po-
tential of the region for 2006-2010. [8-14]. Given study period
is due to the possibility of comparison of statistical data both
macroeconomic and tourism, which is associated with a change
in the form of their presentation in subsequent periods. In ad-
dition, this period covers the behavior of statistical indicators
during the global financial crisis and the gradual exit from it. As
initial, generalized indicator of tourism in regions the volume
of provided tourist services was selected (y), since this indicator
reflects the level of tourism activity in the regions of Ukraine.
Implementation of the model was performed using the package
STATISTICA 7.0.

In the first stage, based on the analysis of literature and
statistical sources [1-5] a large number of all factors potentials
mentioned above have been analyzed. However, due to limited
access to the quantitative and based on analysis of statistical
sources 69 of those were selected that affect the change in the
volume of tourism in the region. On the basis of this analysis
the matrixes of input data for 2006—-2010 were formed. On the

next step a correlation matrix R yq; was calculated for 2006—

2010 and indicators were selected the correlation of which with
the initial y is significant and corresponds to a certain grading
[15]. The analysis of these results allowed concluding that over
the period 2006-2010 the impact of important factors is not
sustainable. But still there is a steady group of factors that do
not change their effect on the volume of tourism in the region
over the period. Representatives of this group are: investment
in fixed assets of hotels, foreign direct investment in hotels and
other places of temporary stay, number of tourist enterprises
that rendered services, spa and wellness facilities, number of
beds in health resorts, the number of places in health camps,
the number of sea and river ports, parks and nature reserves.
Thus, according to the above results a matrix of the most im-
portant factors for each year was formed (Table 1)..

At the stage of creation of evaluation model of important
factors of tourist enterprises a reduction of the most important
factors matrix was conducted to reduce the information space
using the method of principal components. Formalized type of
the model can be represented as follows [16, p. 349]:

1
F, :x_(av XZj1+ 0y, XZjy + et A Z)n), (1)
r

where Oy, 0.0y, — elements of column r for the r
principal component of factor load matrix A;
Zj11Z]Z|m - standardized value of / index;

A, — the actual value of r principal component.

Note that the definition of the most important factors
of macro environment was conducted separately for each
period, starting in 2006 and ending with the year 2010 in order
to identify significant factors for sustainable part of the macro
environment. Application of principal component allowed
reduction of the information space from 14 to 3 factors in 2006,
from 16 to 3 factors in 2007 and 2008 and from 12 to 3 factors
in 2009 and 2010. Reducing the information space to 3 factors
was conducted on the basis of Kaiser and Cattell criteria. As
an example, the number of factors for 2010 was determined by
usage of Cattell’s criterion based on the creation of a graph of
arock slide (Fig. 1).

In order to improve the structure of the obtained
factors the inversion of matrixes of factor display Varimax and
Biquartimax were applied and the main factors were formed
within 2006-2010., significant elements of which are presented
in Table. 2.

In order to exercise a reasoned choice of important
factors of macro environment of a tourist enterprise, we
have analyzed the stability of the elements of the principal
components over the 2006-2010 period, the results of which
are shown in Table 3.
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Table 1
The results of choosing the most important factors by the correlation matrix (quj) in 2006 - 2010
Group of factors Content of indices Conv.entlonal Meaning R
signs v4j
1 2 3 4
2006
Working population, people X, 0,45
Demographic Index of the arrived foreign, people X, 0,91
Index of the departed foreign, people X, 0,62
Investments into main hotel capital, thousands hryvnjas X, 09
Social and Economic Direct foreign investments into hotels and other places of temporary « 09
stay, thousands hryvnjas 5 !
Number of tourist agencies, that provided services, unit X 0,91
Capacity of hotels, rooms X, 08
Retail stalls of enterprises, units Xg 04
Infrastructure
Resort and recreational places, units Xq 0,73
Resort and recreational places, units Xq 0,73
Number of beds in resort places, units X0 0,84
Number of rooms in resort camps for kids, units Xy 0,64
Number of sea and river ports, units X, 0,78
Number of parks, units X3 0,79
Nature and ecology -
Natural reserves, units X5 0,76
2007
Population, people X 0,52
) Working age population, people X, 0,49
Demographic - -
Index of the arrived foreign, people X, 0,63
Index of the departed foreign, people X, 0,59
Average monthly pay, thousands hryvnjas Xs 0,46
Investments into main hotel capital, thousands hryvnjas X 0,71
. . Investments into main restaurant capital, thousands hryvnjas X 0,84
Social and economic 7
Direct foreign investments into hotels and other places of temporary
. X 0,82
stay, thousands hryvnjas 8
Unemployment rate, % Xg -0,51
Number of tourist agencies, that provided services, units X0 0,88
Resort and recreational places, units Xy 0,69
Infrastructure Number of beds in resort places, units X, 0,77
Number of rooms in resort camps for kids, units X3 0,60
Number of sea and river ports, units X14 0,73
Number of parks, units X5 0,83
Nature and ecology
Natural reserves, units Xi6 0,68
2008
Population, people X 0,50
) Working age population, people X, 0,44
Demographic
Index of the arrived foreign, people X, 0,42
Index of the departed foreign, people X, 0,41
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End of table 1
1 2 3 4
Average monthly pay, thousands hryvnjas Xs 0,44
Investments into main hotel capital, thousands hryvnjas Xg 0,74
) . Investments into main restaurant capital, thousands hryvnjas X, 0,55
Social and economic
Direct foreign investments into hotels and other places of temporary « 0.88
stay, thousands hryvnjas 8 '
Unemployment rate, % Xg -0,61
Number of tourist agencies, that provided services, units X0 0,84
Resort and recreational places, units Xy 0,64
Infrastructure Resort and recreational places, units X, 0,75
Number of rooms in resort camps for kids, units X3 0,57
Number of sea and river ports, units Xi4 0,73
Number of parks, units X5 0,83
Nature and ecology
Natural reserves, units X6 0,66
2009
Demographic Index of the arrived foreign, people X 0,63
Investments into main hotel capital, thousands hryvnjas X, 0,80
Investments into main restaurant capital, thousands hryvnjas X, 0,77
Social and economic Direct foreign investments into hotels and other places of temporary y 063
stay, thousands hryvnjas 4 !
Unemployment rate, % Xs -0,43
2009 pik
Number of tourist agencies, that provided services, units X 0,67
Resort and recreational places, units X, 0,57
Infrastructure Number of beds in resort places, units Xg 0,80
Number of rooms in resort camps for kids, units Xq 0,50
Number of sea and river ports, units X0 0,61
Number of parks, units Xy 0,62
Nature and ecology -
Natural reserves, units X5 0,69
2010
Average monthly pay, thousands hryvnjas X, 0,41
Investments into main hotel capital, thousands hryvnjas X, 0,69
. . Investments into main restaurant capital, thousands hryvnjas X, 0,81
Social and economic
Direct foreign investments into hotels and other places of temporary « 0,65
stay, thousands hryvnjas 4 '
Unemployment rate, % Xs -0,42
Number of tourist agencies, that provided services, units Xg 0,69
Resort and recreational places, units X, 0,53
Infrastructure Number of beds in resort places, units Xg 0,78
Number of rooms in resort camps for kids, units Xq 0,44
Number of sea and river ports, units X0 0,60
Number of parks, units Xy 0,58
Nature and ecology
Natural reserves, units X;5 0,70
Mpo6rnemn ekoHomikm Ne 3, 2014 249
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Fig. 1. The graph of a rock slide for determining the number
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Table 3 shows that during the studied period, the most
common indicators of impact on the region’s tourism businesses
were investing in main capital of hotels and the number of
tourist agencies rendering services. The second group of stable
elements of principal components are indicators of foreign
direct investment in hotels and other places of temporary
residence, investment in fixed assets of restaurants, number of
beds in resorts, amount of sea and river ports, nature reserves,
unemployment rate, spa and wellness facilities. The third group,
which also can be described as satisfactory stable the numbers
of rooms in resort camps for kids and average monthly pay.
Based on these parameters, we define the frequency of their
manifestations for each year (Table 4).

Table 4 shows that a fairly complete composition of
stable elements of principal components can be found in
2007 and 2010. In this regard, further study will be based on

of factors in 2010 a factor model, built on 2010, containing the updated values
Table 2
Significant elemental composition of the main components within 2006-2010
General
Years | Factor Significant elements of the main component Flaoc ::r :(i;:; ?;sei:;’y
the factor, %
1 2 3 4 5
Investments into main hotel capital 0,93
Direct foreign investments into hotels and other places of temporary stay 0,93 53,00
Number of tourist agencies, that provided services, units 0,93
; Hotels capacity 0,92
! Number of beds in resort places 0,75
2006 Number of sea and river ports 0,73
Number of parks 0,74
Natural reserves 0,82
Working age population 0,29
F, Index of the arrived foreign 0,40 15,48
Index of the departed foreign 0,50
Fy Retail stalls of enterprises 0,32 1513
Resort and recreational places 0,90
3 Number of beds in resort places 0,85 2893
Number of rooms in resort camps for kids 0,90
Number of sea and river ports (per 10 thousand km?) 0,86
Investments into main hotel capital 0,27
Investments into main restaurant capital 0,52
2007 F, Direct foreign investments into hotels and other places of temporary stay 0,44 27,58
Number of tourist agencies, that provided services 0,45
Natural reserves 0,34
Population -0,08
A, Working age population 0,40 23,00
Average monthly pay 0,05
Unemployment rate -0,20
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End of table 2
1 2 3 4 5
Investments into main hotel capital 0,72
Investments into main restaurant capital 0,77
F, Direct foreign investments into hotels and other places of temporary stay 0,84 42,5
Number of tourist agencies, that provided services 0,73
2008 Resort and recreational places 0,95
Population -0,01
F, Average monthly pay 0,03 22,01
Unemployment rate -0,39
Fy Natural reserves 0,61 12,87
Investments into main hotel capital 0,17
Investments into main restaurant capital 0,41 543
Resort and recreational places 0,37
F, Number of beds in resort places -0,18
2009 Number of rooms in resort camps for kids 0,39
Natural reserves, units 070
Number of sea and river ports (per 10 thousand km?) 0,97
F, Unemployment rate -0,87 15,61
Fy Number of tourist agencies, that provided services 0,77 13,04
Investments into main hotel capital 0,90
F, Investments into main restaurant capital 0,92 55,58
Direct foreign investments into hotels and other places of temporary stay 0,86
Resort and recreational places 0,88
Number of beds in resort places 0,91
2010 Number of rooms in resort camps for kids 0,78
Number of sea and river ports 0,92
Number of parks 0,78
F, Number of tourist agencies, that provided services 0,82 791
Fy Average monthly pay 0,84 11,79

of quantitative and best match their elemental composition of
the main component resistant to certain groups. The structure
of the first major component includes a significant factor
loading indicators such as investment in fixed assets of hotels
and restaurants, foreign direct investment in hotels and other
places of temporary stay, spa and wellness facilities, number of
beds in resorts, number of rooms in kids resorts, the number
of sea and river ports, the number of parks. All figures describe
the situation and development of material and technical base
of tourism. In this regard, F1 will be called “Development of
material and technical base of tourism.” The second component
(F2) contains only one element with a significant load factor —
the number of tourist agencies that provided services.
Therefore, the correct name of the F2 can be formulated as “a
marketing network of travel products” The third component
(F3) consists of indicators characterizing the average monthly
pay and unemployment of the population, which allows to
interpret it as “Solvency of the population”

In order to justify ongoing interpretation of principal
components the coefficient of informativeness (K, ) will be
calculated by the formula [16, p. 358]:

2. ag Wy i}

where 9jr is the load factor of r principal component;

W, is a subset of significant factor loading of principal
component r;

W3 is a subset of important factor that does not partici-
pate in the formation of names of r principal component;

{W, —W; } is a subset of significant factor loading that
is involved in the formation of names of r principal compo-
nent.
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Table 3
Resistance of elements of principal components over the 2006-2010 period
Ne Indices Frequency
1 Investments into main hotel capital, thousand hryvnjas 5
2 Number of tourist agencies, that provided services, units 5
3 Direct foreign investments into hotels and other places of temporary stay, thousands hryvnjas 4
4 Investments into main restaurant capital, thousands hryvnjas 4
5 Number of beds in resort places, units 4
6 Number of sea and river ports (per 10 thousand km?), units 4
7 Natural reserves, units 4
8 Unemployment rate, % 4
9 Resort and recreational places, units 4
10 Number of rooms in resort camps for kids, units 3
1 Average monthly pay, thousands hryvnjas 3
12 Population, people 2
13 Number of parks, units 2
14 Retail stalls of enterprises, units 1
15 Index of the departed foreign, people 1
16 Index of the arrived foreign, people 1
17 Capacity of hotels, rooms 1
18 Working age population, people 1
Table 4
The frequency of the indices as the part of the main component for 2006-2010
Indices Years
2006 2007 2008 2009 2010
Investments into main hotel capital, thousand hryvnjas + + + + +
Number of tourist agencies, that provided services, units + + + + +
Direct foreign investments into hotels and other places of temporary stay,
thousands hryvnjas * * * *
Investments into main restaurant capital, thousands hryvnjas + + + +
Number of beds in resort places, units + +
Number of sea and river ports (per 10 thousand km?), units + + +
Natural reserves, units + + +
Unemployment rate, % + + +
Resort and recreational places, units + + + +
Number of rooms in resort camps for kids, units + + +
Average monthly pay, thousands hryvnjas + + +
Amount 5 11 9 10
So, in our case, the coefficients of informativeness (K,) for the first principal component (F1)::
Ky = 0,81+0,85+0,73+0,78+0,83+0,61+0,85+0,61 ~0,82;
0,08+0,81+0,85+0,73+0,134+0,05+0,78+0,83+0,61+0,85+0,61+0,34
for the second principal component (F2):
K, 0.68 =0,75;

252 Mpo6nemn ekoHomikm Ne 3, 2014




ExkoHomiKa Ta ynpaBniHHA nignpuemcrBamm

for the third principal component (F3):

0,71+0,53

K3

The obtained values of coefficient of informativeness
for each of the main components satisfy its boundary values
0,75-0,95, that indicate the reliability of the generated subsets
of significant factor loading and validity of the names of the
principal components that were previously defined.

Thus, according to the data in table 2, in 2010 the largest
part of the total variance of end indices is explained by the
main component F1 — “Development of material and technical
base of tourism” Also a significant factor is the F3 — «Solvency
of consumers’, which plays a significant role in shaping the
demand for tourist services. This result does not contradict the
reality, because the development of quality recreational and
general infrastructure attracts not only domestic tourists but
also foreign, thereby increasing the total volume of services
provided by travel companies and maintaining and increasing
the financial capital of the region. Certainly, it is clear that with
increasing incomes it becomes possible to buy holiday in tourist
agencies, thereby increasing the volume of services of tourism
enterprises regions. In third place in importance is the F2
factor, which characterizes the distribution network of tourism
products, which is the main representative of tour operators,
travel agents that directly create the volume of tourist services.

Therefore, according to formula (1) the factor model
of significant ICC factors for 2010 with minimal loss of
information content, has the form:

1
F=——=x(0,90x 253 +0,92x 251+ 0,86 X 75, + 0,88 X z37 +

+0,91X 231 +0,78 X 233 +0,92X 235 + 0,78 X Z49);

Fy = —x(0,82% 2y5); @)
2 1,69 ’ 25/

1
F3 :7X(0,84XZ13 +0,73X223),

’

where z13 — standardized index of the average monthly pay;

220 — standardized value of investment into the main
capital of hotels;

221 - standardized value of investments into the main
capital of restaurants;

222 - standardized value of foreign direct investment in
hotels and other places of temporary residence;

223 - standardized value of unemployment;

725 - standardized value of the number of tourist
enterprises that provided services;

230 - standardized value of the number of resort and
recreational facilities;

z31 - standardized value of number of beds in resorts;

233 - standardized value of the number of rooms in kids
camp resorts;

235 - standardized value of the number of sea and river
ports (per 10 thousand km2);

749 - standardized value of the number of parks.

B 0,71+0,0003+0,01+0,01+0,53+0,03+0,03+0,003+0,07+0,01+0,01+0,0002 -

0,87.

Conclusion. Consequently, the proposed factor model
of important factors of the macro environment of tourist en-
terprise can be used when managers of tourist enterprises are
making strategic marketing decisions, particularly in develop-
ing marketing strategies, given the cumulative effect of macro
environment factors such as the development of material and
technical base of tourism, solvency of the population, the state
distribution network of tourism products. The results obtained
by the model will be applied during the development of a simu-
lation model implementing marketing strategy for tourism
businesses in future.
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