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Ecpimoea I B., Mawierko K. 0. Ponb coyianbHux media y npocysarHi 8010HMePCbKUX iHiyiamue i popmyeaHHi cninbHom

Memoto cmammi € 00cn1iOHEeHHS 8MAUSY COUianbHUX Media Ha PO38UMOK 80A0HMEPCLKUX iHIiamus i hopmy8aHHs 00820MpuUBAAUX 80A0HMEPCLKUX CiAbHOM.
Y cmammi docnideHo ponb couyianbHux media y npocysaHHi 8010HMEPCLKUX iHiuiamus i (hopmysaHHi 00820mMpusanux crinbHom. Po32nsHymo MexaHiamu Ko-
MYHIKauii' y coyianeHux mepexcax, AKi cnpusromes mobinizauyii sonoHmepis, KoopduHayji ixHboi disneHocmi ma nidmpumyi 83aemModii MiX y4aACHUKAMU CrlinbHOM.
[posedeHo aHai3 8nUBY COUiaNbHUX Media Ha 301y4eHHs HOBUX 80I0HMEPI8 | IEPEMBOPEHHS KOPOMKOYACHOI 2pOMAGAHCEKOI GKMUBHOCMI HA CMIliKy yvacme
¥ 80710HMeEPCbKUX MPOEKmax. Memo0os102i4HOK 0CHOB0K 00CiOHEHHS € MixducyunaiHapHul nioxio, Wo NoeOHye KOHMEHM-AHANI3 COUIanbHUX MAAMpOpPM,
8UBYEHHA YCMIWUHUX BOMOHMEPCLKUX iHiyiamus ma aHaniz nimepamypHux dxcepen. 30ilicHeHO aHAni3 GyHKUIl pi3HUX couianbHUX Media y KoHmeKcmi iHgop-
MYBAHHS, 301y4eHHs ayoumopii ma ¢opmysarHs dosipu. Ocobnusy ysaey npudineHo sugveHHI cmpameziti eheKmueHO20 BUKOPUCMAHHS COUianbHUX Media
0719 80/10HMePCbKOI QifNbHOCMI, 30Kpema Memoou 3as1y4eHHs, 830emo0ii 3 aydumopieto i hopmysarHa 2pomadcuKoi dosipu. MpoaHanizosaHo akmopu, wio
CMPUAIOMb GKMUBHOMY 3a/1y4eHHI0 Kopucmyeayie, ma 8U3Ha4eHo Kko4osi nidxodu do mobyodosu ycniwHuX YUpposux 8010HMePCoKUX KamnaHil. ocnioxeHHs
0emMOHCMPYE, W0 egheKMUBHICMb BUKOPUCMAHHSA coUyiansHUX Media y 8010HMePCLKIll ifnbHOCMI BU3HAYAEMLCA MAKUMU (haKMOPaMU, AK WBUGKICMb Komy-
HiKauii, iHmepakmusHicme, 8i3yansHa ckaadosea ma npo3opicms iHGopmauii. BcmaHosneHo, wo 3a805KU LUMPOBUM NAAMGOPMAM MOHIUBO CMBOP8aMu
cmani 8010HMeEPCbKI crinbHomu, 3a6e3neyyroyu d0820MpusaAny y4acms 2pOMAOSH y COUianbHUX iHiyiamusax. Ha 0cHoBi ompumaHux pe3yasmamig po3pobneHo
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pexomeHdayii wodo onmumizayii BUKOpUCMAHHA coyianbHuX media 014 MidBULEeHHA ehreKmUBHOCMI BONOHMEPCLKUX MPOEKMIB, 30kpema wjodo 8ubopy naam-

thopm, KoHmeHmHux cmpameiti i memodie 83aemodii 3 aydumopieto.
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Introduction. In today's world, social media play a sig-
nificant role in communication, information exchange, and the
mobilization of civil society. Volunteer initiatives based on so-
cial networks can rapidly disseminate information, attract new
participants, and maintain connections within communities.
However, the effectiveness of these processes and their impact
on the formation of long-term volunteer communities have not
yet received sufficient academic attention. It is essential to ex-
plore how social media contribute not only to engaging volun-
teers but also to creating cohesive, stable civic formations that
operate in the long term.

Scientific studies in the field of social media and volun-
teer activities highlight their significant potential in mobilizing
the population, promoting civic initiatives, and strengthening
social capital. For example, in the work "Le volontariat, un en-
gagement sans frontiéres" by Amandine Thibergien, the global
nature of volunteering is emphasized, particularly how social
networks help overcome geographical barriers and create in-
ternational volunteer communities [1]. In the UNICEF study
"Digital civic engagement by young people", authors Alexander
Cho, Jasmina Byrne, and Zoé Pelter analyze the role of social
media in activating civic participation among young people [2].
Marc Hasselwander and his colleagues, in the study "Digital
civic engagement, open data, and the informal sector”, explore
the mechanisms of interaction between volunteer communi-
ties and other sectors through digital platforms [3]. Research
also confirms that social networks can enhance civic engage-
ment and stimulate the formation of new communities through
openness and accessibility of information.

The theoretical foundations of this study are based on
the works of scholars and practitioners who have examined the
role of social media in supporting and promoting volunteer ini-
tiatives. In particular, the studies of such authors as Rudyk M.,
Stepanets L., Cho A., Byrne J., Pelter Z., and others were used
[2; 45 5].

Identification of Previously Unresolved Aspects of
the General Problem. Despite a significant number of stud-
ies on social media in the field of civic engagement, several
open questions remain. First, the mechanisms by which social

networks contribute not only to attracting volunteers but also
to retaining them in long-term initiatives have not been suf-
ficiently explored. Second, there is a lack of systematic research
on how exactly social media can form stable social connections
that sustain volunteer engagement even after specific projects
conclude. Third, it is crucial to understand which digital tools
are most effective in ensuring the stable functioning of volun-
teer communities, particularly in crisis situations.

Formulation of the Article’s Aim (objective setting).
The objective of this article is to investigate the impact of so-
cial media on the development of volunteer initiatives and the
formation of long-term communities. The study focuses on
analyzing the communication mechanisms that social media
employ for volunteer mobilization, examining the tools that
maintain connections among members of volunteer commu-
nities, and identifying the factors that facilitate the transition
from one-time participation in volunteering to sustained en-
gagement. Additionally, the article explores effective methods
of using social media to create unified, resilient, and engaged
communities. The research findings will contribute to a deeper
understanding of the role of social media in volunteering and
will help develop practical recommendations for organizers of
volunteer initiatives regarding the effective use of digital plat-
forms in civic activities.

Research Methodology Description. The study is based
on an interdisciplinary approach that combines both quantita-
tive and qualitative research methods. The primary methods
include content analysis of social media, surveys of volunteers
and leaders of volunteer initiatives, and a comparative analysis
of successful cases involving the use of digital platforms in vol-
unteer activities.

The content analysis focuses on identifying key functions
and features of various social media platforms in volunteer ac-
tivities. The study examines platforms such as Facebook, Ins-
tagram, X (formerly Twitter), TikTok, YouTube, and Telegram
to determine their role in information dissemination, audience
engagement, and community building. Special attention is giv-
en to the speed of communication, interactivity, and transpar-
ency as key factors influencing volunteer participation.
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The case study analysis explores successful volunteer ini-
tiatives that have effectively leveraged social media to mobilize
resources and coordinate actions. Examples include projects
like “Bad Street Boys” [8], which used humorous social me-
dia content to raise funds, and the rapid volunteer response
to the missile strike on the Okhmatdyt Children's Hospital in
Ukraine, where platforms like Telegram and Facebook played
a crucial role in coordinating aid. By analyzing these cases, the
study identifies best practices in volunteer engagement and
digital storytelling.

The literature review examines prior research on the
impact of social media on volunteerism, digital civic engage-
ment, and crisis response. Sources include studies by UNICEEF,
academic publications on social media activism, and reports on
digital volunteer networks. This review provides a theoretical
foundation for understanding how digital platforms influence
volunteer participation and community resilience.

By combining these methodologies, the study provides
a comprehensive assessment of social media’s impact on vol-
unteer initiatives. The findings contribute to developing rec-
ommendations on optimizing the use of digital platforms to
enhance volunteer mobilization, coordination, and long-term
community sustainability.

Presentation of the main material and obtained sci-
entific results. Social media is a group of Internet applications
built on the ideological and technological foundations of Web
2.0, enabling users to create and share content [5].

Among social media platforms, one can identify per-
sonal blogs, microblogs, social networks, video hosting ser-
vices, photo-sharing platforms, internet forums, and more. The
primary prerequisite of social media is the ability of an author
to communicate with a large audience. The nature of network
communication is determined by the characteristics of the so-
cial media platform and its content. For instance, the use of vid-
eo in TikTok or various posts on Facebook. Any form of con-
tent, its technical specifics, and the target audience of a mes-
sage influence individuals. Since social media functions as
a dynamic ecosystem of communities, it establishes evaluative
mechanisms of reality and reflects public sentiments. Through
social networks and personal online blogs, the public can track
topics and issues that are being discussed openly. At its core,
social media emphasizes effective communication by uniting
audiences based on shared goals, i.e., common interests of a
group. Communication on the Internet also has distinct fea-
tures. Most notably, it is characterized by speed of interaction,
the rapid exchange of large volumes of information, immediate
feedback, commenting, and other interactive elements.

Various types of social media platforms offer distinct
advantages and unique functionalities in promoting volunteer
initiatives. Social networks such as Facebook and X, along with
personal blogs, facilitate the rapid dissemination of news and
announcements, thereby enabling the swift and broad-scale
dissemination of information to large audiences. Platforms
like Instagram and TikTok, on the other hand, foster visual and
emotional engagement, as they primarily feature short videos,
vibrant images, and interactive elements that encourage imme-
diate emotional response and user interaction.

For coordinating activities among participants and man-
aging large groups of volunteers, Facebook groups and com-

munities established within various messaging platforms are
frequently employed. YouTube channels, in turn, serve as plat-
forms for showcasing the outcomes of volunteer work, sharing
stories of assistance, and providing training materials for new
participants. Furthermore, they enable the publication of docu-
mentaries, reports, and video blogs that highlight the impact
and scope of volunteer activities.

Therefore, each social media platform offers unique ca-
pabilities for supporting volunteer initiatives. Due to the diver-
sity of functions, mass media not only inform the public about
important social issues but also foster a sense of unity and en-
courage participation in various activities. The effectiveness of
social media use is significantly influenced by the chosen plat-
form, target audience, and content format.

Thanks to platforms such as Instagram and X, organi-
zations can rapidly inform large segments of the population
about their initiatives. This is particularly crucial during crisis
situations, such as the war in Ukraine. In a study by Myroslava
Rudyk, it is emphasized that social media played a key role in
mobilizing the population after February 24, 2022, by uniting
citizens for humanitarian aid efforts [4]. The visual component
of social networks is also of great importance, as it enables the
creation of "visual narratives" that strengthen trust in the orga-
nization and help to better communicate the project's objec-
tives [5].

A notable example of the successful use of this approach
is the project Bad Street Boys by Ukrainian comedian Vasyl
Baidak. Its concept is based on creating a recognizable humor-
ous image of "street boys" with a social mission. The use of so-
cial media, particularly Instagram and Facebook, enabled the
wide dissemination of visual content, including team photos,
eye-catching merchandise with humorous slogans, and emo-
tionally engaging videos. Firstly, the humorous undertones
of the project’s imagery evoke positive emotions, fostering a
closer emotional connection with the audience. This, in turn,
motivates people to participate in fundraising efforts, as they
already feel like part of the project and wish to deepen their in-
volvement. Secondly, the use of social media platforms makes
the volunteer project more interactive—viewers actively com-
ment, share content, and purchase merchandise, thereby be-
coming part of the community. Thirdly, the project builds trust
through transparency, as Vasyl Baidak regularly publishes vi-
sual reports and updates on the project’s progress, including
photos and videos documenting the delivery of aid. According
to KyivPost, one of the group’s projects, titled "Zbir Liubovi
na 5 Milioniv Hryven" ("Fundraising for Love for 5 Million
Hryvnias"), initially aimed to raise this amount. However, due
to the overwhelming response from the public, the target was
raised to 7 million hryvnias within 12 hours [6].

Social media platforms frequently serve as the founda-
tion for coordinating the actions of volunteer communities.
According to UNICEEF, the use of Facebook groups and mes-
saging app communities also helps engage young people in ac-
tive civic participation, fostering a sense of responsibility and
solidarity [7].

A striking example of the speed and efficiency of social
media in coordinating volunteer efforts is the immediate re-
sponse to the missile strike on the Okhmatdyt children's hos-
pital on July 8, 2024. Volunteers who actively used social media
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facilitated rapid communication between victims, medical staff,
and the public. Immediately after the attack, platforms such as
Telegram, Facebook, and Twitter became the primary channels
for organizing aid. Specifically, Telegram channels dedicated
to volunteer coordination enabled the swift delivery of medi-
cal supplies, the transportation of patients to safer locations,
and psychological support for those affected. Additionally,
volunteer groups located nearby used Google Maps to share
information about building damage and access to the hospi-
tal, which significantly accelerated evacuation and resource
distribution [8]. Furthermore, the UNITED24 platform, in col-
laboration with Monobank, launched a large-scale fundraising
campaign aimed at raising 100 million hryvnias to support the
hospital. Social media became the main channel for spreading
information about the situation and attracting donors. In the
first few hours after the campaign's launch, a significant por-
tion of the funds was raised, confirming the effectiveness of
these tools in crisis situations.

Transparency is a crucial factor in the success of volun-
teer organizations in utilizing social media. This transparency
is achieved through regular updates on the progress of projects
and the use of collected funds [9]. Tools such as YouTube, Face-
book, and other social platforms allow volunteers and organiza-
tions to report to their audience through video content, photo
reports, and text updates. Organizations must regularly pub-
lish information about how the collected funds are being spent.
For example, this may include photos or videos of purchased
equipment, provided aid, or restored infrastructure. Such re-
ports create a "window effect," enabling the public to see how
the organizations operate. During large-scale fundraising cam-
paigns, live streams and real-time updates allow supporters to
follow the progress of fundraising efforts, fostering a sense of
involvement and solidarity. This approach is actively employed
by United24. Transparency not only helps maintain trust but
also motivates new donors. When people see concrete results
from their contributions, they are more likely to support simi-
lar projects in the future. For instance, the charity fund "Come
Back Alive", which has supported the Ukrainian military since
2014, actively uses social media for detailed reporting. On Fa-
cebook, they publish photo reports of transferred equipment
and humanitarian aid. This consistent transparency has built
a reputation of reliability, increasing their capacity to mobilize
substantial support [10].

Digital platforms have revolutionized volunteer initia-
tives, transforming them into a global phenomenon. Social me-
dia enables collaborative initiatives from any location, opening
up opportunities for international cooperation [1].

A notable example of global volunteerism facilitated by
social media is the Online Volunteering initiative by the United
Nations Volunteers (UNV) program. This platform allows or-
ganizations and volunteers to collaborate in addressing global
challenges related to sustainable development [11]. Volunteers
undertake a wide range of tasks, including conducting research,
developing web resources, providing translations, creating in-
formational materials, and even programming mobile applica-
tions that support peacebuilding initiatives. For instance, under
the "Youth-led Peace and Reconciliation in Colombia" project
[12], developed by the United Nations Institute for Training
and Research (UNITAR), volunteers produced short videos

to promote peacebuilding efforts among Colombian youth.
This initiative strengthened resilience and conflict prevention
among marginalized communities and young people.

Such initiatives demonstrate how online volunteerism
unites people from different countries to solve critical global
issues. The use of social media in these projects helps expand
the audience, engaging both youth and professionals in joint
peace and development actions. It also facilitates the develop-
ment of inclusive communication, making volunteer programs
more accessible and effective. This approach fosters a shared
perspective on global problems, uniting people with diverse
experiences and ensuring successful project support. During
emergencies such as earthquakes or floods, global volunteer
groups quickly mobilize through social media, coordinating re-
sources and assistance. Therefore, social media not only serves
as a tool for raising awareness but also functions as a connect-
ing link that unites societies in support of global causes.

Social media is a key factor in the development of civil
society. It encourages citizens to engage in socially significant
projects by motivating them through personalized calls to ac-
tion and the ability to see the real impact of their participation.
This is achieved by creating and distributing information that
clearly reflects society’s actual needs [5].

Furthermore, participation in volunteer projects through
social media contributes to improving volunteers’ mental
health by enhancing social connections. This is particularly rel-
evant in times of isolation or crisis when people seek ways to
feel valued [13]. For example, during the COVID-19 lockdown,
social networks such as Facebook and Twitter were used to cre-
ate volunteer groups like "Mutual Aid Groups" in the US and
the UK [14]. These groups gathered people to help neighbors
in need of grocery or medication deliveries. Studies indicated
that involvement in such initiatives made volunteers feel use-
ful, established new social connections that were otherwise
unavailable during the lockdown, and reduced levels of stress
and anxiety.

Since social media ensures effective communication
with audiences, resource mobilization, and coordination of
actions, it has become a crucial tool for supporting volunteer
projects. In modern conditions, the volunteer movement must
quickly adapt to new challenges, and social platforms help
solve various tasks rapidly in different crisis situations. Social
media supports the growth of volunteer activity across differ-
ent fields through interaction, global reach, and easy access
— from local aid to global campaigns. The versatility of social
media functions allows different organizations and activists
to leverage these platforms to maximize the impact of their
initiatives.

To better assess the potential of these platforms, it is nec-
essary to examine how they perform their key functions. It is
essential to identify the key aspects through which social media
can support volunteer initiatives and analyze their impact de-
pending on the type of platform and the mode of interaction.

The following key functions in supporting volunteer ini-
tiatives can be distinguished:

*  Informing — Prompt dissemination of news about ini-

tiatives or needs;

*  Visualization — Establishing an emotional connection

through visual materials;
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* Coordination — Organizing actions through groups
and channels in messengers;

* Transparency — Reporting that enhances audience
trust;

* Globalization — The ability to engage international
participants;

* DPsychosocial support — Creating a sense of commu-
nity and overcoming isolation.

For convenience, social media will be analyzed based on

their dominant functions and characteristics (Table 1).

The effectiveness of social media use in volunteer activi-
ties depends on numerous interrelated factors that influence
goal achievement, audience engagement, and process organi-
zation. The integration of social media into volunteering has
created new opportunities for rapid response, resource mobili-
zation, and the formation of sustainable communities. Howev-
er, the success of such initiatives is determined not only by the
availability of technical infrastructure or platforms but also by
a complex set of factors encompassing technological, content-
related, audience-related, organizational, and social aspects.

Table 1

Social Media by Their Dominant Functions and Features

Type of Platform Example Main Function Content Features
Social Networks Facebook, X Informing and coordination Text posts, group discussions
. ) ) Visualizati ional ) . . -
Visual Media Instagram, TikTok isualization and emotiona Short videos, vivid photos, interactivity
engagement
Video Hosting YouTube Transparency and education Documentary videos, vlogs, tutorials
. —— Chats, channels, fast information
Messengers Telegram, WhatsApp Rapid coordination ! '
exchange
Blogs Medium, personal blogs | In-depth analysis and trust-building Long articles, analytics, personal stories

Source: compiled by the authors based on [15; 16].

The systematization of these factors not only provides a
deeper understanding of the impact of social media but also es-
tablishes clear criteria for assessing the effectiveness of volun-
teer initiatives. This systematization enables the improvement
of communication strategies, the expansion of outreach, and
the enhancement of the impact of volunteer campaigns. Below
are the key factors influencing the effectiveness of social me-
dia in volunteer activities, along with a graphical illustration of
their systematization (Table 2).

The study of social media functions and the factors that
enhance their effectiveness in volunteer activities helps us un-
derstand how platforms can best support various aspects of
volunteering. Social media play a crucial role in providing up-
to-date information, organizing events, showcasing projects,
and building trust through transparency. The systematization
of key elements contributing to success—such as technology,
content, audience, organization, and social factors—enables
the improvement of volunteer project effectiveness.

Table 2

Systematization of Factors in the Use of Social Media in Volunteer Activities

Category

Description

Technological

Speed of information exchange, platform accessibility

Content-related

Engagement, quality of visual and textual materials

Audience-related

Audience size and characteristics, content relevance to audience needs

Organizational

Coordination convenience, integration with other platforms

Social Trust-building, emotional engagement, community unity formation

Source: compiled by the authors based on [15; 16].

These findings can be used to develop more diverse
communication strategies, enhance audience engagement, and
design integrated approaches to volunteer interaction. This ap-
proach allows volunteer initiatives to respond more effectively
to challenges, mobilize resources, and foster a stronger sense of
community among participants.

Conclusions and Prospects for Further Research.
Social media play a crucial role in modern volunteering, pro-
viding new opportunities for engagement, organization, and
support of initiatives. They not only facilitate the dissemination
of information and resource mobilization but also help create

cohesive and resilient volunteer communities capable of effec-
tively responding to emergencies. As practical examples show,
social media platforms contribute to the formation of global
support networks, enabling people from different parts of the
world to unite in addressing humanitarian issues such as disas-
ters or social crises.

One of the key functions of social media is information
dissemination, allowing for the rapid spread of news and real-
time coordination of efforts. This ensures high efficiency in cri-
sis response, as demonstrated by the case of the United24 plat-
form following the shelling of a children's hospital in Ukraine.
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The swift response and organization of volunteers through so-
cial media were crucial in providing assistance to the victims.
The transparency that social media offer through the publica-
tion of reports and activity results enhances trust in initiatives
and fosters a sense of mutual responsibility, which is essential
for the stability of volunteer projects.

Another important aspect is the support of volunteers'
psychosocial well-being. Social media help maintain connec-
tions between people, reduce stress levels, and sustain motiva-
tion during challenging periods, which is critical for long-term
initiatives. Moreover, social media enable volunteer initiatives
to expand on a global scale, attracting participants from dif-
ferent countries and fostering a sense of unity in the pursuit of
shared values.

The success of volunteer campaigns largely depends on
technological, content-related, organizational, social, and audi-
ence-related factors. Evaluating these aspects helps determine
which social media functions are most effective for specific
tasks. For instance, platforms that offer quick coordination and
integration with other communication tools can yield the best
results in emergency response situations. Additionally, content
quality, relevance, and emotional appeal can play a decisive role
in attracting new participants to initiatives.

Thus, social media not only facilitate volunteer engage-
ment but also contribute to the creation of organized, inter-
active, and sustainable communities. They play a vital role in
crisis situations by helping to mobilize resources and ensure
prompt assistance.

Given the continuous advancement of content person-
alization technologies and analytics, social media have the po-
tential to become strategic tools for managing volunteer initia-
tives in the future. They enable not only responses to current
challenges but also contribute to long-term societal changes,
such as addressing social inequality and combating climate
change.
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