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Tomic G. R., Pordevic M. R. Research of the European Union Market in the Field of Organic Agriculture

The growing importance of the organic sector in the EU has contributed to the creation of an action plan for organic agriculture, which was published by the
European Commission in June 2004. The organic sector experts, various interest groups and commissions, the European Parliament, as well as the representa-
tives of the EU countries have collaborated in the creation of the action plan (this process lasted for three years). The Action Plan objective is stimulating the
development of organic food in the EU market, in order to meet the growing consumer demand for organic products and support efficient management of
organic land for the sake of environmental benefits. In order for organic agriculture to have a significant role towards the creation of sustainable agriculture it is
necessary to achieve the policy objectives such as reducing negative impacts on the environment, stimulating rural development, supplying markets with quality
food, strengthening the competitiveness of EU agriculture and reducing agricultural costs in the long run. The creation of multifunctional organic agriculture is
a major challenge for policy makers who need to find a compromise so that different objectives can be met. This means that government policies and market

mechanisms must cooperate in order to implement principles of organic agriculture.
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YK 330

Tomuuy I P., ixcopdsesuy M. P. JocnidxeHHs puHKy Esponelicbko2o
Coto3y e 2ay3i op2aHiYHO20 CinbCbKO20 20cN0dapcmea

3pocmarode 3HaYeHHs 0peaHiyHo20 ¢/2 cekmopa 8 EC 8MAUHYE HA CMBOPEHHS
nnaHy 0ili 0 opaaHiyHo20 3emnaepobemea, AKuli bys onybaikosaHuli €epo-
neliceKoto Komicieto 8 YepaHi 2004 poky. Y cmeopeHHi naary 0ili (Ha mpu poku)
cnienpayrosanu (haxisui 3 0peaHiYHO20 CEKMOPA, Pi3Hi 3aKiKas/eHi 2pynu i Ko-
micii, Eaponeticekuli [TapnameHm, a makox npedcmagHuku kpaid EC. Memoro
nnaHy 0ili 6yn0 CMUMYsHOBAHHA PO3BUMKY eK0/I02I4HO YUCMUX MPOOYKMIe Ha
puHky EC 018 3a0080/1€HHA 3pOCMAKOY020 COMUBY020 MONUMY HA OP2AHIYHI
MpodyKmMU i MidmpumMKu eheKmusHO20 yrpasiHHA OP2aHiYHO YUCMO20 2pyH-
my 30049 OMPUMGHHA eKonoziyHux beHedimie. [as mozo, wob opzaHiyHe
3em1epobcmeo 8idizpasaso 8axUBY Ponb Ha WAXY 00 CMBOPEHHSA CMA020
PO3BUMKY CiflbCbKO20 20c00apcmaa, HeobxioHuUM € 00CA2HEHHA MOAIMUYHUX
uinell, maKux AK 3HUMEHHA He2aMUBHO20 MUY HA HABKOAUWHE cepedosu-
e, CMUMyI0BaHHA PO3BUMKY CinbCbKUX palioHis, 3a6e3neyeHHs PUHKY AKic-
HUMU NPOOYKMAMU Xp4yeaHHs, MidUWEHHS KOHKYPeHMOCnpoMoXHocmi
cinbcbKo2o 2ocnodapcmea EC i, y dog2ocmpoKosili nepcrnekmusi,— 3HUMEHH:
8umpam y cinbcbkomy 2ocnodapcmsi. CmeopeHHs 6a2amoghyHKUYioHanbHO20
0P2aHIYHO20 CiNbCbK020 20CM00APCMBA € OCHOBHUM 3080GHHAM 017 MoAIMu-
Ki8, AKi MOBUHHI 3Halimu Komnpomic, wob piaHi yini 6yau docaeHymi, mobmo
0epxHasHa MOAIMUKA | PUHKOBI MEXaHI3MU MOBUHHI crienpaytosamu 071 mozo,
w06 6ynu peanizo8aHi MPUHYUMU 0P2AHIYHOR0 CinbCbKO20 20cnodapcmea.

Kntovoei cnoea: opzariyHe cinbcoke 20cnodapcmeo, puHoKk Esponelicbkozo
Coro3y, naaH Oili, Croxcueayi opeaHiyHUX MPOOYKmig.
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YK 330
Tomuu I, P., xcopdicesuy M. P. UccnedosaHue puiHKa Esponelickozo
Coto3a 6 06aaCMU 0p2aHUYECKO20 CEbCKO20 X03aiicmea

Pocm 3HaueHus opaaHuyeckozo ¢/x cekmopa 8 EC noenusn Ha pa3pabomky
nnaxa delicmauli 8 061acMU 0P2AHUYECKO20 C/X MPOU380OCMEa, Komopbili
Esponetickas komuccus 06bsaeuna 8 utoHe 2004 200a. B pazpabomke GKYUOH-
HO20 nAaHa (MpodonxumensHoCmblo 3 200a) y4aCMB08ANU CMEYUAAUCMb
U3 0P2aHUYECKO20 C/X CeKMopa, pasHble 2pYMMbl U KOMUCCUU 0 OaHHOMY
sonpocy, Esponelickuli Mapaamerm, a makxe npedcmagumenu cmpaH EC.
Llenbio GKYUOHHO20 NAAHA ABAAAOC CMUMYAUPOBAHUE PA3BUMUS OP2aHU-
YeCKo20 /X pou3sodcmea nPoOyKMoe NUMaruA Ha poikke EC das ydosnem-
80peHUA 803pacmarowiezo cnpoca nompebumeneli 8 Op2aHUYECKUX 3KONO-
2U4ecKU Yyucmelx Mpodykmax u mo0OepHKu 3pGekmusHo20 ynpasneHus
opeaHuyeckoli yucmoli o480l — ¢ Uesblo Moy4eHUS IKOA0UYECKUX /b20m
0719 npou3ssodumenell. [1n5 mo2o, Ymobbl Op2aHuUYecKoe ¢/X npou3sodcmeo
U2pano 3HaYUMeNbHY Poab 8 CO30aHUU M000ePHUBAEMO20 CEebCKOXO-
3alicmeeHH020 npousgodcmea, Heobxodumo docmuxceHue Makux 3aday
M0AUMUKU, KaK yMeHbWeHUe 0mpuyamesnsHo20 8AUSHUS HO OKDYHaKOWYH0
Cpedy, CmumyauposaHue pypanbHo20 pazeumus, obecredeHue poiHKa Kave-
CMBEHHLIMU C/X MPOOYKMAMU, YCUsieHUe KOHKYpeHmocnocobHocmu cenb-
Koo xo3alicmea EC u, 8 00120cpo4HOM nepuode,~ CHUM eHUE CenbCKoxo3Ali-
cmeeHHbIX pacxodoe. Co30aHue MynbmU@yHKYUOHAbHO20 OP2aHUYecKo20
CenbCKoX03AicMmeeHH020 Mpou3eodCcMea A8AAeMCs 2aBHbIM 8b13080M 014
N0AUMUKO8, Komopble 00miHbl Halimu Komnpomucc 015 yooenemsopeHus
Da3AUYHbIX Yenell, Mpuyem noaumuKa, mpasumenscmeo U puiHOYHbIe MeXa-
HU3MbI OOMIHCHbI 83GUMHO COMPYOHUYAMb 8 UENAX peanu3ayuu OCHOBHbIX
MPUHYUMO8 0P2aHUYECKO20 CebCKOX03AlicmBeHH020 Mpou3sodcmea.

Kntoveable cnoea: opaaHuveckoe cenbckoxo3slicmeeHHoe npou3sodcmeo,
poiHOK Esponelickozo Coto3a, aKYuUOHHbIU NAaH, nompebumenu opeaxude-
CKUX 3KO0M102U4eCKU Yucmbix Mpodykmoe.
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rganic farming provides a good quality of products,

the development of sustainable agriculture, envi-

ronmental protection and economic efficiency. Ag-
ricultural producers should focus themselves to the concept
of organic agriculture because with such the production they
can achieve greater profits that will be the biggest motivation
for transition from conventional to organic production.

The European Union Commission defines organic ag-
riculture as follows: «Organic agriculture differs from other
farming systems in several ways. It pleads for the recovery of
resources and recycling while restoring soil nutrients from
waste products. As for livestock, meat and poultry produc-
tion, it is regulated with particular concern for the welfare of
animals and the use of natural ingredients. When it comes
to the control of pests and diseases in crops and livestock,
organic agriculture respects the environment and avoids the
use of synthetic pesticides, herbicides, chemical fertilizers,
growth hormones, antibiotics and gene manipulation. In-
stead, organic farmers use a range of techniques that help
sustain ecosystems and reduce pollution».

Demand for organic products in the world is very big,
because consumers want healthy and safe food, and most of
them are aware that organic farming preserves the environ-
ment. Consumers should be constantly informed about the
benefits they get by eating organic produce, and that high
prices of such products are, compared to a value that is ob-
tained, are the «cheapest» buy. It must be borne in mind
that the «worst» decision is the choice of consumers to pur-
chase «wrong» products due to the fact that consumption
of unsafe food threatens the health and consequently they
must allocate a lot of money for the treatment of illnesses
caused by this kind of food.

According to data presented at the fair Biofach 2010
(Agricultural Market Information Service, D. Schaack) in
2008 Europe has 8.17 million hectares of land under organic
farming, and the EU possesses 7.54 million hectares. Sales
of organic products in Europe in 2008 amounted to 17.9 bil-
lion euro, which is 10% higher than the previous year, while
consumption per capita is 25.8 euros. In Europe, the organic
sector is growing year by year, which means that the Euro-
pean Commission has laid the foundation for development
of this sector by its action plan.

State of the EU market in organic sector and main
features of the EU market. The Action Plan of the Euro-
pean Commission laid the foundations for the development
of organic agriculture in Europe, and the plan includes four
key areas and twenty one point, such as !:

1. Consumer information and promotional campaigns:

+ the necessity to inform consumers, conduct pro-
motional campaigns, as well as present the logo to
the EU.

'Schmid 0., Dabbert S, Eichert C.,, Gonzalvez V., Lampkin N., Mi-
chelsen, J,, Slabe, A., Stokkers, R., Stolze, M., Stopes, C., Wollmuth-
ova, P, Vairo, D., Zanoli, R. (2008), Organic Action Plans: Develop-
ment, implementation and evaluation. A resource manual for the
organic food and farming sector, Edited by Schmid, O., Stopes, C.,
Lampkin, N., Gonzélvez, V. Research Institute of Organic Agricul-
ture FiBL, Switzerland and IFOAM-EU Group, Belgium, pg. 22 - 23.

126

2. Improving research, market transparency, and the
collection of statistical data:

+ EUROSTAT for organic production and market
statistics;

+ investigations should be thorough;

+ for monitoring it is necessary to investigate the po-
tential for identification of land parcels;

+ development of analytical methods and samples
that can be used in organic farming and

+ technical support must be independent.

3. To take maximum advantage of the program for
rural development and other options to support organic
farming:

+ the production of organic fruits and vegetables re-
quire additional support;

+ to present EU policy measures related to the pro-
duction, marketing and information within the list
based on the network;

+ to provide a program of rural development with the
help of instruments (for food quality program, invest-
ment assistance, counseling and training support,
agro-environmental measures, LEADER projects).

4. Improving transparency, scope and application of
regulations on organic agriculture:

+ anew policy in order to improve the control of the
application of rules;

+ all private and public standards should be put in the
database which will be presented on the Internet;
more transparent regulations;
the integrity of organic agriculture must be ensured;
organic standards should be amended and harmo-
nized (aquaculture, seaweed, wine, yeast);

+ explain the issue of GMOs;

+ rules on import and rules on third world countries
should be rationalized;

+ improvement of performance of accreditation bod-
ies;

+ inspection bodies must be better coordinated;

+ aspecial system of accreditation should be develop-
ed for inspection bodies;

+ inspection bodies shall present annual reports that
include statistics and cases of non-compliance
with the rules;

+ Codex Alimentarius guidelines and IFOAM stan-
dards must constantly compare the standards of
organic farming communities and

+ EUstandards for organic agriculture must be iden-
tified so to improve the inspection system in the
third world countries.

+ 4+ +

tive targets in organic agriculture or the certain bud-
get. Many actions have already been applied and a

lot has already been done by the European Commission.
Agricultural producers should be directed to the con-
cept of organic farming, because with such production they
can realize greater profits that will be the biggest motivation
for transition from conventional to organic production. The
last few years, the percentage of land under organic farming
has been growing in the world. Compared to the previous

The European action plan does not contain quantita-
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years, this increase is visible in all countries (except Italy).
Estonia is a country with the largest area under organic farm-
ing, which is 1.129.844 acres, followed by Denmark with
907.786 acres and the UK with 737.631 hectares (Figure I).
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Figure 1. Land under organic farming in Europe
Source: According to Schaack, D. (2010), Organic area and sales
in Europe 2008., Agricultural Market Information Service, BioFach
Nuremberg.

Sales of organic products in Europe has increased by
10% in 2008 compared to 2007. Germany is a country that
has achieved the highest sales of 5,850 euros, followed by
France with 2,591 million and the UK with 2,494 million
(Figure 2).

Germany | 5850 ]
France 2591 |
UK 2494
Italy 1970
Switzerland [__905]
Austria [_810]
Denmark [—_724]

Figure 2. The sales of organic products in Europe in 2008

Source: According to Schaack D. (2010), Organic area and sales
in Europe 2008., Agricultural Market Information Service, BioFach
Nuremberg.

The country with the highest consumption of organic
products per capita is Denmark with 132,3 euros, followed
by Switzerland with 119,2 euros and Austria with 97,4 euros
(Figure 3).

Preconditions for the successful development of
the organic sector in EU. In European countries, the organ-
ic industry is the fastest growing sector compared to other
sectors of the food industry. Preconditions for the successful
development of the organic sector in Europe are represented
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in the objectives of the action plan, as well as with a combi-
nation of specific measures

2,

+ to support the program for rural development;

+ to support the production and marketing;

+ inform producers;

+ to support the initiative for the procurement;

+ to educate and inform consumers and

+ develop infrastructure and support research in the
field of organic agriculture.
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Figure 3. Consumption of organic products per capita
in Europe in 2008
Source: According to Schaack, D. (2010), Organic area and sales
in Europe 2008., Agricultural Market Information Service, BioFach
Nuremberg.

It should be noted that similar measures of the action
plan will act differently because of differences in the socio-
cultural environment of the EU member states, and what
works in the new member states maybe does not work with
the old member states.

Because of all that, it is necessary to consider the so-
cial and institutional preconditions that will affect successful
implementation of the action plan. It means: understanding
the specifics of the organization of the food market, then
farmers and food processing companies, identifying policy
priorities in agriculture (food, environment, health, indus-
trial development and consumer expectations). Table I is
intended to show how different areas which are important
for the development of the organic sector can be translated
into the desired results:

EU soil is very suitable for the development of organic
agriculture. EU member states have realized that a good ac-
tion plan is a tool that directs toward a positive course of
development of the organic sector. Given that consumer
awareness is at a high level in terms of eating organic foods
(they are the ones that are crucial in some way), farmers
should be motivated to turn more to organic sector because
they will make satisfactory profit with that. Informing con-
sumers through good promotional campaigns, training of
farmers, subsidies to the member states, organized distribu-
tion chain help to improve the organic sector in the EU.

Conclusions. Organic sector in the EU is in expan-
sion. This incited all relevant representatives of these coun-

2Schmid 0., Dabbert S., Eichert C., Gonzélvez V., Lampkin N., Mi-
chelsen, J.,, Slabe, A., Stokkers, R., Stolze, M., Stopes, C., Wollmuth-
ov4, P, Vairo, D., Zanoli, R. (2008), Organic Action Plans: Develop-
ment, implementation and evaluation. A resource manual for the
organic food and farming sector, Edited by Schmid, O., Stopes, C.,
Lampkin, N., Gonzélvez, V. Research Institute of Organic Agricul-
ture FiBL, Switzerland and IFOAM-EU Group, Belgium, pg. 22 - 23.
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Table 1

Organic action plan and desired outcomes

Development priorities

Desired outcomes

Within the sector of food production in agriculture organ-
ic food production and organic farming are developing

« Encourage consumer demand for organic food;
+ supply local and export markets;
« improve living standards within the organic sector

The positive impact of government policy

- Greater production is encouraged by financial support for the conver-
sion and maintenance of organic farming;
«increase in production coincides with consumer demand

Effective and efficient «delivery» of public goods

« Prevention of pollution caused by agricultural chemicals;

« biological diversity is better while biological diversity is in decline in
case of the traditional farming:

« to meet the social needs it is necessary to do our best for the animal
welfare;

« protection of funds for farm maintenance - rural development policy
should be supported

Increased consumer demand organic food production

« The share of the organic food in the market is increased;

« to meet the consumer expectations;

« meet the requirements for good quality of food products;
- food has good quality and at the same time good taste;

« to pay farmers fair price that fits production costs

zerland and IFOAM-EU Group, Belgium, pg. 34.

tries to create an action plan. The fact is that organic pro-
duction affects the health of the population and the sustain-
able use of resources so that all stakeholders are satisfied,
that is, the state, consumers as well as producers who earn
higher profits. EU consumers are well informed about the
benefits of organic products, thanks to strong institutions
that are working to promote this sector. Use of the action
plan made it possible to implement the strategic objectives
that have contributed positively towards the development of
the organic sector in the EU. |
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