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The article analyses main indicators of activity of the Ukrainian book-publishing industry. The book-publishing industry in Ukraine declines and books
devaluate due to insufficient attention of the state to this industry. Issues of development of book-publishing, study of its state, identification of reasons
that resulted in the current situation and also issues of the state support have actual importance and require thorough study. Based on the statistical data
the article reveals and characterises main tendencies of the book market in the country. The article shows that in spite of certain tendencies of growth of
volumes of publishing products in recent years the general state of things is negative. Based on the data of the conducted analysis the article forecasts
further decline of activity of publishing enterprises. The article identifies main problems of the book-publishing industry on the modern stage and marks out
the following ones: absence of the state support of the industry, significant production costs and market competition. It offers intensification of innovation

activity in the publishing industry.
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OHuceHKo T. C. IkoHomuyeckuli aHanu3 npednpusmuli
KHu2ou3damenbcKoli cihepol

B cmamee aHanu3upytomca 0CHO8Hble Mokazamenu OesmensHOCMU KHU-
20usdamesnbckoli ompacau YkpauHel. Bede u3-3a HedocmamoyHocmu 8Hu-
MaHUA 20Cy0apcmea K KHu20u30amesscKoli cghepe 8 YkpauHe npoucxodum
nocmeneHHbIl ee ynadok u obecyeHusaHue Krueu. Bornpocel passumus KHu-
20U30aHUS, UCCAEO08AHUA €20 COCMOAHUS, onpedeneHus npuYuH, npuseo-
Wux K cywecmsytoweli cumyayuu, a makxe 80mpocel 20cyoapcmeeHHol
no00epxKU umerom aKkmyansHoe 3HayeHue u mpebyrom muamenbHo20
u3yyeHus. Ha ocHose cmamucmuyecKux OGHHbIX 8bIABAEHbI U OXapaKme-
pU308QHbI 2108HbIE MEHOEHYUU KHUMHO20 PbIHKA CMPaHbI. BbIACHEHO,
Ymo, HecMompsA Ha onpedeseHHble MeHOeHYuu pocma 06bemos 8bIMycKa
usdamensckoli npodyKyuu 3a nocaedHue 200bl, 8 UesoM cocmosHue den
ocmaemca ompuyamensHeiM. Ha ocHose OaHHbIX MposedeHH020 aHaNU3a
npoeHo3upyemcs danbHeliwuli cnad desmenbHOCMU KHU20U30aMenbCKUxX
npednpuamuii. OnpedeneHsi 2nagHvle npobaemsl KHU2ou30amensckol om-
pacau Ha cospemeHHOM amane, cpedu Komopbix 8bioeneHsl: omcymcmeue
20cydapcmeeHHol M000epHKU OMpPacau, 3Ha4YUMebHble MPOU3800CMeeH-
Hble pacxo0bl, KOHKypeHMHas 60pbba Ha piHKe. [1pednoxeHa UHMeHcUupu-
Kayus UHHOBAYUOHHO desmenbHOCMU 8 usdamesnbcKol ompacau.

Kntouesble caoea: KHU20u30amesnbCKoe ompacas, npednpusmue, 3KOHOMU-
YecKas 3GgheKkmusHoCMb, aHANU3, OesMenbHOCMb, UHHOBAUUU.
Puc.: 4. Taba.: 4. buba.: 8.

OHuceHKo TambsaHa CepaeesHa — aCrupaHMKa, Kachedpa KOHOMUKU nped-
npusmus, Kuesckuli HayuoHaneHeIl yHuseepcumem um. T. LLes4eHko (ya. Baa-
dumupckas, 60, Kues, 01601, YkpauHa)
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he role and significance of the intellectual capital of

the nation grow, and value and worth of the knowl-

edge go up under the modern conditions of the society
development.

A book, as a specific commodity, requires special ap-

proaches with respect to its promotion in the market for satis-
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OHuceHko T. C. EKoHomivHuli aHani3 nidnpuemcme
KHU208UOABHUYOI 2aY3i

Y cmammi aHani3yromeca 0CHOBHI MOKA3HUKU 0isAbHOCMI KHU208UOGBHUYOT
2any3i YkpaiHu. Adxe yepes HedocmamHicme yeaeu Oepiasu 00 KHU20-
8udasHuY0i chepu 8 YkpaiHi 8idbysaembca nocmynosuli ii 3aHenad i 3He-
UiHEeHHS KHu2u. [TUmaHHA PO38UMKY KHU20BUOGHHS, 00CAideHHs (io2o
CMAHY, BU3HAYEHHS MPUYUH, WO npu3genu 00 icHyrYoi cumyayii, a maKox
NUMAHHA 0ep#asHOi NIOMPUMKU MAOMb aKMYyasbHe 3HaYeHHs | nompeby-
oMb I'PyHMOBHO20 BUBYEHHA. Ha 0CHO8I cmamucmuyHux 0aHUX 8UABEHO
ma OXapaKMepu308aHO 20/108HI MEHOEHUii KHUMXKOB020 PUHKY KPAiHU.
3’4C080HO, W0, HE3BAH(AKOYU HA NEeBHI MeHOeHUii 3pocmaHHA obcszie sunyc-
Ky 8u0asHUYOI MPOOYKYii 30 OCMAHHI POKU, Y Yinomy CmaH cnpas 3aauwa-
€MbCA He2amusHUM. Ha ocHosi OaHux 30ilicHeH020 aHANI3y NpozHO3yeMbca
nodanewuli cnad dianbHocMi KHU208uUAasHUYUX Nidnpuemcms. OKpecneHo
20/108Hi NPobaeMu KHU208UOABHUYOI 2a/1y3i Ha CyvacHomy emani, ceped
AKUX 8udineHo: 8idcymHicmb 0epXagHoi MidMpUMKU 2asy3i, 3HaYHi 8UP06-
HUYi BUMpPamu, KOHKypeHmHa 6opomsba Ha puHKY. 3aNPONOHOBAHO IHMeH-
cueikayito iHHosayiliHoi dignbHocmi y sudasHuvili 2anys3i.
Knwoyosi cnosa: KHuzo8udasHUYa 2an1y3b, MiONPUEMCMB0, EKOHOMIYHA
echekmusHicms, aHanis, disabHicme, iHHosayji.
Puc.: 4. Tabn.: 4. bi6n.: 8.
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fying cultural and information needs of the consumers. Analy-
sis of the state of the national book-publishing activity could
clarify the basic issues that the Ukrainian book faces today,
namely: what state of the book-publishing market in Ukraine
is, what reasons caused this state and what consequences of
this could be.
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Analysis of the recent achievements and publications:
problems of book publishing in Ukraine and the state of the
book market are studied by such authors as A. Butenko, S. Buri-
ak, N. Kuchina, A. Murakhovskii, V. Pleskach, G. Predyk and
others. Their studies pay special attention at problems of book
publishing in Ukraine, reduction of book publishing volumes,
take-over of the major part of the market by foreign products,
low competitiveness of the Ukrainian book and insignificant
level of innovations in the publishing business.

The goal of the article is analysis of the modern state of
development of publishing houses and book-trading market in
Ukraine.

According to the data of the State Committee for tele-
vision and radio broadcasting of Ukraine — 317,641 units
of non-periodical publications with the total circulation of
1,395,989,000 copies with the average circulation of 7,100 co-
pies were published in 2012 - 2013 (Table I).

Table 1
Book publishing volumes in Ukraine during the years of
independence
Year Number of _ Total_ _Average
publications circulation circulation

1991 5,855 136,416 233
1992 4,410 128,471 29.1
1993 5,002 87,567 17.5
1994 4,752 52,161 11.0
1995 6,109 68,156 1.2
1996 6,074 51,777 8.5
1997 7,004 55,841 8.0
1998 7,065 44,150 6.2
1999 6,282 21,986 35
2000 7,749 43,563 5.6
2001 10,614 50,325 47
2002 12,444 47,863 38
2003 13,805 39,463 29
2004 14,790 52,805 3.6
2005 15,720 54,060 34
2006 15,867 54,210 34
2007 17,987 56,112 3.1
2008 24,040 58,158 24
2009 22,491 48,514 2.2
2010 22,557 45,058 20
2011 22,826 46,566 2.0
2012 26,036 62,121 24
2013 38,162 90,646 24

Source: composed from [5, 7, 8]

Picture 1 shows dynamics of basic indicators of book
publishing in Ukraine during 1991 - 2013.

As the above data suggests, the number of publications
published in Ukraine during the studied period increased in 6.5
times, at the same time, the total circulation is only 0.66 of the
indicators of the year 1991, as well as the average circulation
is about 10% of the indicators at the beginning of the studied
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period. While the average circulation exceeded the generalised
average indicator in this category (7.1) before 1997, then, start-
ing from 1998, it practically permanently fell down and during
the recent five years — it fell down nearly in three times.

Moreover, dynamics of basic indicators of book publish-
ing testifies to significant irregularity of this process during
1991 - 2013 (Picture 2).

Absolute number of publications, in general, shows the
growing tendency, while the relative gain shows a more or less
stable tendency. As regards the total circulation, although it
shows the growing tendency during the recent five years, has
not reached peak indicators both in absolute and relative values
yet. The average circulation of publications was 5.62 copies in
the year 2000, while in 2007 — 3.1 and in 2013 — 2.6.

oreover, while analysing the data in Picture 2, which
Mshows data with respect to changes of basic indicators

with respect to the previous year (in %), we consider
it necessary to focus on the following. The graph in Picture 2
shows seven down and six up peaks and in an average the up
phase equalled 2 — 4 years and the down phase — 2-3 years. This
tendency gives a possibility to forecast decline of book publish-
ing in Ukraine after 2014.

As of 1 January 2014, the State Register of Publishers,
Producers and Sellers of Publishing Products lists 5,526 subjects
of the publishing business (4,359 legal entities and 1,167 physi-
cal persons). 1,701 subjects of the publishing business deal with
publishing activity only, 678 — production of publishing products
and 362 - sales of publishing products. The rest of the subjects
of the publishing business are engaged in 2-3 types of activity in
the publishing business. Table 2 shows data about dynamics of
subjects of publishing activity in Ukraine during 2008 — 2013.

As Table 2 suggests, the number of subjects of the pub-
lishing business in Ukraine grows from year to year both in
total and by types. At the same time, growth of a number of
publishing organisations has no positive impact on indicators
of the publishing market of Ukraine (Picture 3).

As Picture 3 suggests, growth of the number of book-
publishing organisations not only has a negative impact on vol-
umes and circulation of publications, but we could even main-
tain the opposite tendency.

As of beginning of 2013, the Register of the State Com-
mittee for television and radio broadcasting of Ukraine listed
2,577 printing organisations — producers of book products.
The list includes publishing houses that have their own print-
ing equipment. For example, «Navchalna Knyga — Bohdan»
(city of Ternopil), «Pidruchnyky i posibnyky» (city of Ternopil),
«Folio» (city of Kharkiv), «Gimnaziya» (city of Kharkiv), and
«Factor» (city of Kharkiv). There are printing enterprises that
are engaged both in printing and publishing: «Presa Ukrayiny
Printing and Publishing» (city of Kyiv), Vinnytska Cartographic
Factory (city of Vinnytsia), «Volynska Oblasna Drukarnia» (city
of Lutsk) and others.

Insignificant number of state enterprises are oriented at
execution of state orders for mass circulation printing of text-
books for educational establishments of general education:
«Globus» factory (city of Kharkiv), «Presa Ukrayiny Printing and
Publishing» (city of Kyiv), «Atlas» factory (city of Lviv), «Taurida
Printing and Publishing» (city of Simpheropol) and others.

Table 3 shows information about publishers and publish-
ing organisations, which published books in 2012, and basic in-
dicators of their activity.
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By expert assessments, annual turnover of the retail book
trade in Ukraine today is around UAH 750-800 million. About
25 million of copies are sold through retail trade and the total
volume of book publishing in Ukraine is around 47 million of
copies. The total volume of sales of book products reduced in
2012 by 10% compared to the year 2011 [4].
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Picture 2. Relative indicators of book publishing in Ukraine (1991 - 2013)

Main objects of sales of domestic book products are:
book markets, big bookshops and their networks, book depart-
ments of superstores, and individual bookshops (Zable 4).

The average trade margin of the retail book sales is
around 85% compared to the net price from the producer, and
this figure is quite different for different sales channels — small
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Table 2

Number of subjects of publishing activity in Ukraine during 2008 - 2013, by types

Types of subjects 2008 2009 2010 2011 2012 2013
Legal entities 3,165 3,725 3,763 4,094 4,147 4,359
Physical persons 745 905 929 1,070 1,089 1,167
.Subject.s qfthe pyl?llshlng business that are engaged 1230 1451 1516 1621 1,641 1701
in publishing activity only
§ubjects ofthe publls.hlr?g business that are engaged 550 700 621 668 672 678
in production of publishing products
§ubjects ofthe.pu.bhshmg business that are engaged 224 268 203 336 346 362
in sales of publishing products
Total subjects of the publishing business 3,910 4,630 4,820 5,164 5236 5,526

Source: [1].
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Picture 3. Dynamics of the annual gain of subjects of publishing activity and its basic indicators in Ukraine (2008 - 2013, %)

Source: composed from [1]

Table 3
Publication of books and booklets by publishers and publishing organisations of Ukraine in 2012
Publishing subjects Numbpe:i :tfe;:‘u::‘ii:tions, Circulatic;:,i:ls\ousand
1 2 3

Publishers with the state form of ownership, including: 960 839.9

Sphere of management of the State Committee for television and radio

broadcasting of Ukraine: 3%6 4343

Veselka 13 20.8

Vlyshcha Shkola 4.0

Dnipro 6 11.0

Donbas 89 58.8

Etnos 3 45

Zdorovya 9 16.5
Kamenyar 30 36.8
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End of Table 3

1 2 3

Karpaty 37 235
Book Chamber of Ukraine (publishing organisation) 23 26
Lybid 24 340
Mystetstvo 2 1.1
Muzychna Ukrayina 2 1.7
Osnova 3 8.0
Svit 65 133.8
Sich 3 5.0
Taurida 28 49.8
Tavriya 1 1.0
Tekhnika 5 94
Ukrayina 7 7.0

M. P. Bazhan Ukrainian Encyclopaedia 4 5.0
Sphere of management of other state establishments 604 405.6
Publishers with other forms of ownership 4,390 14,268.5
Publishing organisations with the state form of ownership 7,004 2,342.7
Publishing organisations with other forms of ownership 13,682 44,669.4
Total 26,036 62,120.5

Source: [1].
Table 4

Number of objects of the retail book trade in Ukraine
in 2012 - 1st quarter of 2013

ofct’:iercettsail Second half First half Gain
book trade of 2012 of 2013

Total objects 9,125 9,704 572
Bookshops 1,517 1,519 -3

Source: [1].

individual bookshops establish the 50 — 70% margin, the mar-
gin of big networks and book superstores is around 120 — 180%
and the margin of bookstalls — 40-60% of the producer’s price
of one book [4].

Experts assess the total cost of the internal Ukrainian
book market in 2013 to be equal to UAH 1,600-1,650 million (or
EUR 154-155 million), while in 2010 this figure was UAH 1,800
million. By similar assessments, the net profit of the publishers
is around UAH 1 thousand million (or EUR 84.5 million) [4].

According to the Ukrainian Publishers and Booksellers
Association [5], two thirds (60-70%) of publishers state increase
of their money circulation during the recent three years, and
the indicators of this increase vary within the 20% range, while
the other third of publishers experienced losses in the amount
of 25% in an average [5].

Basically, increase of money circulation is observed
among those publishers, which publish belles-lettres literature
for children and teenagers, then among publishers of belles-
lettres and applied literature and cartography products.

Reduction of money circulation was typical to publishers
of scientific and popular literature, reference books, dictionaries
and textbooks for higher educational establishments. Publishers
of local lore and art literature had somewhat lower losses.
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However, a disturbing fact is that increase of the financial
circulation takes place mainly not due to increase of volumes of
sales of physical books, but mainly due to increase of prices of
publications themselves.

The negative dynamics of indicators of economic activity
of the publishing sphere testifies to the fact that the Ukrainian
book market has been in the stage of stagnation for several
years already and the total circulation of published books is
about 50,678,200.00 copies, or about one copy per capita.

About 100 publishers obtain state orders (on a competitive
basis) and budget financing for publication of socially significant
publications, the list of which is formed by the State Committee
for television and radio broadcasting of Ukraine (170 — 180 titles
in an average) for the annual amount of UAH 20 million and
for publication of textbooks for educational establishments of
general education, which are distributed through school librar-
ies among pupils for the period of education (150 — 160 titles for
the annual amount of UAH 150 million).

Analysis of publishing activity shows that the selling
price of products of Ukrainian book publishers includes the
following volumes of costs (Picture 4).

Analysis of the economic state of the book publishing in-
dustry allows marking out the following problems of the Ukrai-
nian book publishing. First of all, absence of the state support
of the industry. Financial support is practically absent and the
existing state programmes are of small scale and do not cover
the majority of book publishers. Additional measures with re-
spect to stimulation of publishing books in the Ukrainian lan-
guage are not taken and the number of textbooks ordered by
the state even reduces.

Significant costs of printing books and paper materials
play an important role. This results both in price increase and
quality decrease.

We believe that, in the event of continuation of the exist-
ing during recent years conditions and with consideration of
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Picture 4. Structure of the book price formation by cost items and profitability (in %)

Source: [5]

the fact that tendencies testify to continuation of this unsat-
isfactory state, the way out for the book publishing industry
mainly lies in its innovation development. This model would
allow expansion of quantity, range and quality indicators by
means of reduction of costs of book publishing.

CONCLUSIONS

Main problems of the modern Ukrainian book publish-
ing are: absence of the state thematic, economic and financial
monitoring of the situation in the book market of Ukraine with
the aim of identification of the existing tendencies of its de-
velopment and development of a set of systematic measures
for elimination of problems that interfere with development of
the industry; discrimination state of the books written in the
Ukrainian language in the range and volumes of products of
the majority of bookshops and deliberate exclusion, by foreign
owners of book trade networks, of Ukrainian books from the
book trade circulation and, consequently, from the reading
process in general; cutting down investments into the publish-
ing business and making impossible the crediting of publishing
projects, which results in limitation of the financial potential of
the industry with own circulating funds of the publishing busi-
ness subjects that operate in the book market of Ukraine; and
insufficient budget financing of libraries for replenishment of
their stock with domestic literature and, as a consequence, 95
percent of publications that are printed in Ukraine are an intel-
lectual product that is not accessible for an average citizen.

All the above and other factors create objective pre-requi-
sites for other negative phenomena in the Ukrainian book pub-
lishing, namely: significant reduction of volumes and circulation
of the domestic publishing products and significant increase of
cost value of books and, consequently, reduction of consump-
tion capacities; reduction of competitiveness of the Ukrainian
book and fast filling of the majority of genre niches of the Ukrai-
nian book market with imported, mostly from the Russian Fed-
eration, books; reduction of the level of professional skills of the
publishing industry professionals; acceleration of wear and tear
of technical equipment of printing and publishing, first of all —
state, enterprises; loss of interest in reading domestic literature
of different genres by the majority of the Ukrainian population
and, consequently, underassessment of the exceptional role of
the book in the process of human development; and systematic
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violation of the copyright due to unpunished pirate copying of
electronic content and placing it in the Internet without relevant
permissions of authors, publishers, etc.

The way out for Ukrainian publishers from the current
state of stagnation, as we see it, is development and implemen-
tation of the innovation model of development, which would
allow reduction of costs and take-over of new market niches,
which, in the end, would allow bringing the Ukrainian book
at the qualitatively higher level. Some of the specific steps on
the way to economic growth of the book publishing industry
might be as follows: state support is required for improving
conditions of conducting book publishing business in Ukraine,
namely, tax reduction and preferential terms of lease; improve-
ment of the system of supply logistics, publication of a bigger
number of domestic books and increase of the level of their
quality; and conduct of advertising and PR campaigns directed,
in particular, at popularisation of Ukrainian books. L]

Scientific adviser - Shegda A. V., Doctor of Science (Economics),
Professor of the Enterprise Economy Department of Taras Shevchenko
National University of Kyiv (Ukraine, Kyiv)
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