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Rayevnyeva 0. V., Brovko O. I., Zhui Su. A Study of the Influence of Environmental Factors on the Economic Behavior
of the Enterprise

The article is devoted to the study of factors of the external environment that have an impact on the formation of the economic behavior of the enterprise.
The formation of the economic behavior of enterprises takes place under the influence of the internal and external environment, focused on entrepreneurial
motivation and the provision of a high degree of security and faces "relative" freedom of economic behavior, because enterprises are in a situation of unstable
economic development, which arises under the influence of factors with different etymologies of origin. It has been proved that the effective functioning and
development of domestic enterprises in modern conditions requires the determination of factors of internal and external economic behavior and compliance
with the necessary principles of activity. The purpose of the article is to study various types of factors of the external environment of the business entity and
determine their influence on the formation of the economic behavior of the enterprise in conditions of unstable economic development. The article presents
several approaches to the division of the external environment of the enterprise and offers a list of factors of the external environment that have an impact on
the formation of the economic behavior of the enterprise, among which the following are highlighted: economic, international, market, demographic, technical-
technological, geographical and ecological, social and cultural. Determining the influence of environmental factors on the economic behavior of the enterprise
will increase the efficiency of decision-making in the conditions of the chosen trajectory of the enterprise's development.
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PaegHesa 0. B., bposko 0. 1., Xyii Cy. JocnidxeHHsa anausy (parkmopie 308HilIHb020 cepedosuwya Ha eKOHOMIYHY MosediHKy nidnpuemcmea
Cmamms npucesyeHa 0ocniomeHHI0 aKmopig 308HiliHL020 cepedosulyd, AKi MAOMb 8MAUE HA (hOPMYBAHHS eKOHOMIYHOI MosediHKu nidnpuemcmea. Gopmy-
B8GHHSA eKOHOMIYHOI 108ediHKU MidnpuemMcme 8i0byeaembCA Mio 8naAUBOM BHYMPIWHLO20 MA 308HiWHL020 Cepedosuwd, OPIEHMOBAHO20 HA MIOMPUEMHUYbKY
Momusayito i 3abe3neyeHHs BUCOKO20 CMYNeHs 3aXUWeHOCMi Ma CMUKAEMbCA 3 «8i0HOCHOK» 806000k eKOHOMIYHOI M08ediHKU, momy wo nidnpuemcmea
3HAX00AMbCA 8 cumyayii HecmabinbHO20 PO3BUMKY eKOHOMIKU, W0 BUHUKAE Mi0 8r/aUBOM hakmopie 3 piHoi emumosnoeielo moxooHeHHs. [osedeHo, wo

echekmuaHe GyHKUIOHYBAHHA Ma PO3BUMOK BIMYU3HAHUX NIOMPUEMCMS Y Cy4acHUX ymosax nepeddayae sUsHa4YeHHs akmopie HympiwHb0i Ma 308HiWHbO!

€KOHOMIYHOI MoediHKU ma dompuUMaHHs HeobXiOHUX npuHyunie disnbHocmi. Mema cmammi nons2ae 8 docnioxeHHi pisHux sudie hakmopis 308HiHLO20 ce-
pedosuwja cy6’ekma 20cno0aptoBaHHA MA BU3HAYEHHS iX 8MAUBY HA hOPMYBAHHS EKOHOMIYHOI T08eDiHKU MidNPUEMCMBA 8 yMo8ax HecmabinbHO20 PO3BUMKY
€eKoHOMIKU. Y cmammi HagedeHo dekinbka nioxodie 0o nodiny 308HiWHb020 cepedosuwia NidnpUEMCMBa ma 3anpornoHOBAHO Nepesik akmopie 308HiUHb020
cepedosuwya, AKi Maromb 8nauUe Ha (hopMyBaHHs eKOHOMIYHOI MogediHKU NidmpUeEMCmEa, ceped AKUX BUOINEHO: eKOHOMIYHI, MIMHAPOOHI, PUHKOSI, demozpa-
hiuHi, mexHiKo-mexHOM02i4Hi, 2e02PAGHIYHO-EKO02IYHI Ma COYiaNbHO-KYAbMYPHI. BU3HaYEHHS 8nausy (akmopig 308HiliHb020 cepedosulyd Ha eKOHOMIYHY
nosediHKy nionpuemcmaa 00380/1UMb MIOBUUUMU edeKmuBHicMb MPULHAMMA pieHs 8 yMosax 0bpaHoi mpaekmopii po3sumky nionpuemcmea.
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he economic behavior of the enterprise is formed

in the process of its interaction with the surround-

ing environment, the essence of which is a set of
factors of such interaction. In reality, the environment of
enterprise development should be considered everything
that is inside the firm and outside its boundaries and has
an impact on its economic behavior. In view of this, the
development environment of the enterprise is divided
into internal and external. Which of these components
is more important for achieving success in the develop-
ment of the enterprise can be considered quite relevant,
because even under the condition of complete stability
of the external environment, the economic behavior of
the enterprise can be variable, as it is determined by the
perception of its management of the internal essence of
this external environment.

This issue was studied by both domestic and for-
eign scientists, namely: N. Shibaeva, G. Kaplenko, V. Pas-
tukhova, N. Karachin, A. Kudinova, O. Prutska, T. Dol-
gopyatova, V. Voitko, L. Dovhal et al. However, to date,
there is no single classification of factors that have an
impact on the formation of the economic behavior of an
enterprise in modern business conditions.

The purpose of the article is to study various types
of factors of the external environment of the business
entity and determine their influence on the formation of
the economic behavior of the enterprise in conditions of
unstable economic development.

The analysis of literary sources [1-12] made it pos-
sible to conclude that the division of the enterprise devel-
opment environment into external and internal is not the
only way to classify its types. It is advisable to classify all
factors of the enterprise's operating environment accord-
ing to the following characteristics:

1) by sphere of environment: external and internal;

2) depending on the degree of impact: direct and
indirect (side) impact;

3) by the nature of the action: financial-economic,
organizational-legal, social-psychological;

4) depending on the role of factors in creating an
entrepreneurial climate: stimulating and re-
straining.

The external environment, under the influence of
which the economic behavior of the enterprise is formed,
is a set of elements and factors that are outside its bound-

194

aries and have a direct or indirect influence on its char-
acter. The peculiarity of the elements and factors of the
external environment is that the enterprise cannot in-
fluence or shape them, or it can, but only partially. The
internal environment consists of elements and factors
that have a direct impact on the economic behavior of
the enterprise and can be directly controlled within it.
There are significant differences between the internal and
external environment of the enterprise. The main charac-
teristics of the external environment are its complexity,
uncertainty and variability (Fig. ).

Relationship between
| factors of the external
environment

Variability of the
external environment

The complexity of the
external environment

environment of the enterprise

The instability of the
external environment

The main characteristics of the external

Fig. 1. Basic characteristics of the enterprise's external
environment

This means that even slight changes in the action of
one of the factors will cause a chain of changes in other
factors by a domino effect.

or a clear idea of the economic behavior of the en-

terprise and analysis of the environment in which

the enterprise operates, as well as for an objective
assessment of its production potential, development di-
rections, timely development of an action plan in case of
unforeseen circumstances, it is necessary to conduct a
timely analysis of the factors of the external and internal
environment.

When studying the factors of the external environ-
ment, the main task is to determine and assess the impact
of opportunities and threats that may appear for the en-
terprise now or in the future, and also to make a choice
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of state regulation of foreign trade and measures
of other states to protect the internal market.
Research of problems related to these factors
should be aimed at strengthening the national
market, seeking state support and protecting for-
eign investors, etc.;

of strategic alternatives that will improve its economic
behavior. The factors of the external environment have
a certain relationship among themselves, which makes
it possible to determine to what extent a change in one
factor affects others in the formation of the economic be-
havior of the enterprise (Fig. 2).

Technical and
technological

=0
\

International ]

( Geographical

and ecological (

[ Social and cultural } Political and

institutional
Demographic

Fig. 2. Factors of the external environment that have an impact on the economic behavior of the enterprise

et's consider in more detail what the factors of the

enterprise's external environment are related to

and what impact they have on the enterprise's eco-
nomic behavior [2; 3; 5; 9]:

+ technical and technological factors related to sci-
entific and technological progress, consider tech-
nological trends and events occurring outside
the market. Such events open up new opportu-
nities, and the enterprise must be ready to use

+ political and institutional factors — inform enter-
prise managers about the intentions of state au-
thorities regarding programs in the field of politics
and economics. These include: government stabil-
ity; state policy of privatization; state control and
regulation of the activities and behavior of enter-
prises; interstate agreements with other countries;
government decisions on supporting enterprises
of certain industries; requirements for increas-
ing the level of employment and regulation of the

them, but a new alternative technology may also
carry certain threats that may worsen or improve
the existing state of economic behavior;
economical factors reflect the degree of state
regulation, the taxation system, the general state
of the national market, investment processes,
the stability of the national currency and other
economic levers exert a differentiated influence
on the process of formation, distribution of re-
sources of the enterprise and on the formation of
its economic behavior;

international factors reflect the structure of the
country's economy; income distribution; aver-
age salary level; cost of transport services; infla-
tion and bank interest rates; currency exchange
rate relative to the partner country; the level of
taxes and fees; international investments; system

labor market; state policy regarding the provision
of resources to certain industries and enterprises;
level of economic freedom of the state, etc.;
demographic factors are used by the external la-
bor market, because demographic conditions
reflect the availability of labor resources for en-
terprises. The main demographic factors include:
the number of potential consumers; existing and
potential labor force and its qualification charac-
teristics, etc.;

+ social and cultural factors — study and consid-

eration of social factors are aimed at clarifying
the impact on business of the following socio-
cultural phenomena: the mentality of the people;
educational level; changing social guidelines
for cultural values; traditions and customs that
take place in society, people's adaptability to life
changes, etc.;
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+ geographical and ecological factors — this group
includes the following factors: natural and cli-
matic conditions; territorial placement of min-
erals and natural resources; placement of large
industrial and agricultural centers; legislation on
environmental issues; the state of the ecological
environment and its impact on production, etc

+ market factors — when analyzing the market en-
vironment, which can directly affect the activity
of the enterprise and its economic behavior, the
following factors should be taken into account:
life cycles of products and the enterprises them-
selves; the level of competition in the industry;
changes in market segments; price factors, etc.

n turn, the external environment, which has an im-

pact on the economic behavior of the enterprise some

domestic and foreign scientists [8; 11; 12] divide it
into macroenvironment and microenvironment (Fig. 3).

tion, the level of employment, the balance of payments,
the rate of economic growth, the rate of unemployment,
interest rates, labor productivity, levels of taxation, rates
of accumulation, etc.

Social environment — the organization is also in-
terested in information related to such factors as: demo-
graphic, social security of the population, occupational
health and safety of workers, traditions, dominant life
values and attitudes of people, etc. One important aspect
is demographics, as markets are made up of people, and
their growth potential depends on the dynamics of de-
mographics. In light of the firm's strategic behavior, in-
formation on: birth rate dynamics is of interest; family
structure; lifetime; sex-age composition of the popula-
tion; educational level; population migration.

Technological environment — technology is both an
internal variable and an external factor of great impor-
tance. The speed of technology change is constantly in-
creasing. At the same time, the analysis makes it possible

The external environment of the enterprise

MACROENVIRONMENT
elements that are not permanently
connected to the enterprise,
but influence the formation of its
economic behavior

MICROENVIRONMENT
a set of internal factors/factors
that directly and constantly affect
the economic behavior

of the enterprise

Fig. 3. Division of the external environment of the enterprise's functioning

According to this classification of the external en-
vironment of the enterprise, the macroenvironment can
be described by such main components as:

Political environment is one of the most important
factors that must be studied in the first place in order
to have a clear idea of the intentions of state authori-
ties regarding the development of society, regulation of
the money circulation mechanism in the state, creation
of resource provision conditions for each organization,
changes in legislation, legal regulation and taxation, as
well as about the means by which the power structures
will implement their policies.

Economic environment — the state of the econo-
my is one of the most important factors that determine
the normal functioning of any organization. In fact, the
analysis of the economic component of the macro-envi-
ronment is aimed at understanding the fact of how re-
sources are formed and distributed. The weak economy
of the state sharply reduces the ability of organizations
to obtain credit and other resources necessary for nor-
mal functioning. Among the main indicators analyzed in
the study of the economy, the following can be named:
the size of the gross national product, the rate of infla-
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to see in a timely manner the possibilities of scientific and
technical progress (STP) for the production of new prod-
ucts and the improvement of existing ones, as well as the
technology of manufacturing products and the use of mar-
keting tools for the sale of products. The main purpose of
the analysis of the technological environment is to provide
the organization with information that will allow it to re-
spond in time to the novelties of science and technology.

Economic environment is characterized by the rates
of economic growth, the size of the gross domestic prod-
uct and its dynamics, the balance of payments, the level
of inflation, tax policy, the degree of development of the
competitive environment, interest rates of banks, the dy-
namics and ratio of product prices, the level of employ-
ment, etc.

Political and legal environment contains a system
of laws, political and legal institutions and other legal acts
that regulate the entrepreneurial activity of an enterprise.
A special place in its formation belongs to political par-
ties, mass media, and trade union organizations, which
through their activities exert a direct influence on the
activities of state institutions and contribute to the adop-
tion of relevant decisions.
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Social environment is formed under the influence
of demographic processes and changes in the cultural
and educational level of the population, its life values.
Enterprises must take into account changes in the struc-
ture of the population by age groups, as well as changes in
lifestyle, tastes, and nutrition, as they lead to an acceler-
ated growth in demand for some types of products and a
decrease in demand for others.

Natural environment it is characterized by the state
of land and water resources, the temperature regime,
the amount of precipitation, the permissible level of pol-
lution of land, water, and air, the trends of ecological
change, which significantly affect the nature of the pro-
duction activity of enterprises.

Technological environment characterized by sci-
entific and technical developments, personnel potential
of research and design institutions, know-how, patents,
copyright certificates. Enterprises need to clearly navi-
gate the changes taking place in the technological envi-
ronment and make informed decisions about the possi-
bility of introducing new types of equipment and tech-
nologies into production, thus ensuring the competitive-
ness of their products and higher income from their sale.

n turn, the microenvironment of the enterprise,
which has an impact on its economic behavior, can
be described by the following components:

Suppliers are various business entities that provide
enterprises with material and technical resources neces-
sary for the production of specific goods or services. In-
formation about current and potential suppliers, the mar-
ket situation of raw materials and materials, the price elas-
ticity of demand for resources, the availability and pos-
sibilities of using substitute resources, etc. is important.

Intermediaries are enterprises or organizations
that help producers sell their products in the respective
markets. In the conditions of a market economy, impor-
tant intermediaries are commodity exchanges, which
facilitate trade in large batches of individual goods by
providing intermediary services in concluding exchange
agreements.

Consumers are those market subjects who buy
products from enterprises for further industrial or per-
sonal consumption or for subsequent resale to other con-
sumers for the purpose of profit. Studying consumers al-
lows the enterprise to better understand which products
will be accepted the most, what volume of sales the en-
terprise can count on, how much it is possible to expand
the circle of potential consumers, etc.

Competitors — these are enterprises that produce
for sale the same products as the given enterprise. Enter-
prises for the production of competitive products need to
constantly study their competitors, develop and adhere
to a certain market strategy and tactics.

Financial and credit institutions — banks, insurance
companies, credit and other institutions with which en-
terprises enter into business relations when storing cash,
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financing their transactions, insuring themselves against
risk, obtaining long-term loans, etc.

Legal institutions — ensure compliance with the
norms of current legislation during the conclusion of
business agreements, their implementation, and the
emergence of controversial issues of the enterprise's eco-
nomic activity. Legal services enable enterprises to avoid
unjustified losses and achieve a greater economic effect
from their business transactions.

n market conditions, each enterprise is an indepen-

dent producer. It independently makes any decisions

within the limits of current legislation, but at the
same time not only in its activities, but during the forma-
tion of economic behavior it is influenced by factors of
the external environment. The enterprise constantly in-
teracts with the external environment and depends on it.
The effectiveness of the enterprise depends on success-
ful interaction with the environment, which is formed by
economic conditions, the global market, political activity
and social traditions.

CONCLUSIONS

When defining economic behavior, it is necessary
to understand that behavior is a dynamic process that acts
and changes in an uncertain environment, performs certain
functions and has results and consequences of its function-
ing. In most cases, the economic behavior of the enterprise
is formed by the decisions of its management, the basis of
which are the goals and strategies of the enterprise, which
take into account the obtaining of the final effective result
of the activity, conditions and limitations of functioning,
motivation and methods of making managerial decisions,
etc. Thus, the economic behavior of the enterprise is con-
sidered as a system of interconnected actions carried out
to adapt to the conditions of the external and internal en-
vironment in which it functions. Therefore, the economic
behavior of the enterprise is described not only by effec-
tive functioning results, but also by conditions, limitations,
means of survival, adaptation, influence and interaction
with the external and internal environment.

The conducted research made it possible to come to
the conclusion that the economic behavior of the enter-
prise in conditions of uncertainty appears in two forms: ad-
aptation of the enterprise to the environment and influence
on the environment in order to change it. Such behavior
covers not only the company's reactions to changes after
they have occurred, but also all strategic actions that pre-
vent changes in the external and internal environment that
improve the long-term market position of the company. H
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