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INFORMATION AND INFORMATION FLOWS MAPPING
AS FACTORS OF THE MODERN ENTERPRISE’S
SUCCESSFUL ACTIVITY

Abstract. Introduction. A modern enterprise has to own information factor for the stable and productive work in the market. Thus,
information helps to simplify the process of production and sales, to set up networking with economic players.

Purpose. To investigate place and role of information and information flows mapping in the modern enterprise successful activity.
Methods. Analysis, generalization, system and complex analysis, method of pair comparisons.

Results. The essence and distinctions of categories «data», «information» and «knowledge» are analyzed. The system «data-infor-
mation-knowledge» and stages of these concepts transformation are considered. The generalized and detailed schemes of infor-
mation flows at the modern enterprise are submitted. The types of information flows coming from environment and functioning at
the enterprise are considered. It is also reviewed the essence and role of mapping as a method of information flows description at
the enterprise. The concept «information flows mapping» is defined and leveled. Different types of mapping are investigated and
their common and distinctive features are analyzed.

Conclusion. The specified distinctions of the categories «data», «information» and «knowledge» help to operate information mas-
sifs effectively at the enterprise. These concepts’ transformation stages and conditions allow constructing the effective system
«data-information-knowledge». The generalization and specification of information flows allows tracking and controlling the infor-
mation from the external and internal environments for its effective management. The stated aspects of information flows mapping
can be used in the analysis of the enterprise information system and its reorganization.
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€. 0. Nonuwesa

KaHanaaT eKOHOMIYHUX Hayk,

acuCTeHT kadheapy MapKeTUHry Ta ynpasniHHA iIHHOBAUIMHOW AiAMNbHICTIO,

CyMCbKUIA fep>kaBHUIA yHiBepcuTeT, YKpaiHa

O. ®. NpuuieHko

KaHOMAaT eKOHOMIYHMX HayK, aCUCTEHT Kadeapn MapKeTUHry Ta ynpasiHHA iIHHOBALUIMHOK AiANBHICTIO, 3aCTYMHUK AeKaHa
haKynbTeTy EKOHOMIKM Ta MEHEeAXKMEHTY 3 MiXXHApPOAHOI AiANbHOCTI, CyMCbKWI Aep>XKaBHWA yHiBepeuTeT, YKpaiHa
€. |. HaropHum

KaHanAaT eKOHOMIYHUX Hayk,

cTapLmin Buknagad kadeapy MapkeTuHry Ta ynpasniHHA iIHHOBAUIMHOK AiANbHICTIO,

CymMmcbKuiA aep>kaBHuin yHiBepcuTeT, YKpaiHa

IHOPOPMALYA TA MANYBAHHA IHOGOPMALIAHUX MOTOKIB

AK YNUHHUKW YCMILWHOI AIANbHOCTI MNIGNPUEMCTBA

AHoTaUiA. Y cTaTTi AOCNiAXEHO CYTHICTb Ta BiAMIHHOCTI KaTeropi «AaHi», «iHopmauia» i «3HaHHA». Po3rnAHyTo cuctemy
«AaHi-iHhopmMauif-3HaHHA» Ta cTagii TpaHcdopmauii umx noHATh. MNMoAaHo y3aranbHeHy i aeTanisoBaHy cxemu iHpopMauiiHmX
MOTOKIB Ha Cy4acHOMY MNiANpUEMCTBI. BusaHauyeHo Tvnn iHhopMaLinH1X NOTOKIB, O HAAXOAATH i3 30BHILLHLOrO cepefoBuLLa i
PYHKULIOHYIOTb ycepeauHi nignpveMcTea. Po3rnAaHyTO CyTHICTb Ta pofib ManyBaHHA AK MeTody Onucy iHhopMauiiHMX NOTOKIB
Ha NiANPUEMCTBI.

ABTOpamMu 3anpornoHOBaHO BfiaCHE BM3HAYEHHA i PiBHI MOHATTA «ManyBaHHA iHopMaLinHMX NOTOKIB». [JOCNiAXEHO Pi3Hi BUAK
mManyBaHHA Ta NpoaHani3oBaHo ix CnifbHi M BiAMIHHI pucK. 3anponoHOoBaHi y CTaTTi NOMOXEHHA MOXYTb 6yTW BUKOpUCTaHI AnA
aHaniay icHyto4oi iHhopmaLinHOi cucTeMmn Ha NiaNPUEMCTBI 3 MeToto i peopraHisadii.

KntouoBi cnoBa: aaHi, iHchopmauis, 3HaHHA, ManyBaHHA iHPOPMaUiHMX NOTOKIB, 30BHILLHE CepenoBuLLe.
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E. A. l'onbiwesa

ECONOMICS AND MANAGEMENT OF ENTERPRISES

KaHOnoaT 9KOHOMUYECKUX HayK, aCCUCTEHT Ka(be,ﬂ,pbl MapKeTuHra un ynpasneHuna MHHOBaLMOHHON AEATENbHOCTbIO,

CyMCKuI rocyJapCTBEeHHbIN YHUBepcuUTeT, YKpanHa
E. ®. puweHko

KaHOnOoaT SKOHOMUYECKUX HayK, aCCUCTEHT Kacbe,qpbl MapKeTuHra un ynpasneHua MHHOBALMOHHON AEATENbHOCTBIO,

CyMCKWIn rocyfapCTBEHHbIN yHUBEPCUTET, YKpanHa
E. N. HaropHbliii

KaHaMaaT 3KOHOMMYECKUX HayK, CTapLunii npenogasaterb Kadeapbl MapKeTuHra u
ynpaBneHna UHHOBALUMOHHON AeATeNbHOCTbIO, CYyMCKMIA roCyAapCTBEHHbIN YHUBEpCUTEeT, YKpavHa
NWHO®OPMALUMA N MANMUPOBAHUE UHOOPMALIMOHHbIX MOTOKOB KAK

®AKTOPbI YCMNELWWHOW AEATENIBHOCTU NPEANPUATUA

AHHOTaumA. B cTaTbe uccnepoBaHa CyLHOCTb U PasfMYMA KaTeropuin «AaHHble», «MHOpPMaLmaA» N «3HaHUA». PaccMOTpeHbl cuc-
Tema «JaHHble-MHopMaumaA-3HaHnA» U cTaaum TpaHcopMauum aTux NOHATUI. [MoaaHbl 0606LWeHHaA 1 AeTanM3npoBaHHaA CXeMbI
MHHOPMALIMOHHBIX MOTOKOB Ha COBpPEMEHHOM npeanpuATun. OnpeaenieHHbl TUMbl MHOPMALMOHHBIX MOTOKOB, MOCTynawlme 13
BHELLUHEN cpeabl Y (OYHKLUMOHMPYIOLLME BHYTPU MPEeAnpUATUA. PaccMOTpeHb! CYLUHOCTb 1 pOorb ManmpoBaHMA Kak MeToja onvcaHua
MHhOPMALIMOHHbBIX MOTOKOB Ha NpeanpuATAN. ABTOpamu NpeanoXeHbl COBCTBEHHOE ONpeAeneHne 1 YPoBHU NOHATUA «ManmpoBa-
HME NHPOPMALMOHHBIX MOTOKOB». VIcCneaoBaHbl pasnuyHble BUAbl MannpoBaHnA 1 NpoaHaM3MpoBaHbl Ux o0bLwme 1 OTIMYMTEesNbHbIE
yepTbl. [peanoXeHHbIe B CTaTbe NOSIOXEHNA MOTYT 6bITb MCMONb30BaHb! MPY aHanM3e CyLecTBYOLE MH(OPMaLMOHHOW CUCTEMDI

npeanpuATnA C Uesnblko ee peopraHmnsauun.

KntoueBble cnoBa: AaHHble, HhopMauma, 3HaHUA, ManMpoBaHne MHPOPMAaLIMOHHbIX MOTOKOB, BHELLHAA cpeaa.

Introduction. Today with the development of society and
the economy for the effective functioning of an enterprise it is
not enough to own only basic factors of production: resources,
capital, labor. A modern enterprise has to own information fac-
tor for the stable and productive work. Information helps to sim-
plify the process of production and sales, to set up networking
with economic players, such as suppliers, customers, financial
institutions, government, partners, etc.

However, only possession of information isn’t a guarantee of
success. Another important aspect is the ability to process, to
interpret and to use information for decision-making manage-
ment. Information management in the enterprise increases effi-
ciency and competitiveness in the market, reduces risks and
helps to resist to negative influence of environment.

Brief Literature Review. Problems of
information and information systems influ-
ence on enterprises activity efficiency were

Microenvironment:

considered in many authors’ researches,

Knowledge represents (individual) truth and does as such
offer a reliable basis for action and can be recognized as a com-
bination of information, experience and insight that may benefit
the individual or the organization. The main forms are: formal,
explicit or generally available knowledge and instinctive, sub-
conscious, tacit or hidden knowledge.

Data is the general concept that means the information
array. When data arrive to enterprise, it is analyzed, categorized
and processed in special departments. So data becomes infor-
mation. When information is processed by individual employees
through the filters of their insight and experience, it becomes
their knowledge.

The whole transformation process of the system «data —
information — knowledge» is shown in Figure 1.

Organization Organization

for instance llliashenko S. M. (2005) [1],
Zagorna T. O. and Kolomyceva A. O. (2011)
[2]. The essence, types and distinctions of
categories «data», «information» and
«knowledge» are defined by such authors
as Lundqvist M. (2007) [3], Whitney H.
(2007) [4]. To analyze the «information

Customers, Partners,
Suppliers, Shareholders,
Competitors, Economical
agents, etc.

Macroenvironment:
Economy,
Demographics, Laws and
Policies, Technology,
Ecology, etc.

Specific

Personals Knowledge

Macroenvironment:

agents, etc.
Human Research, etc.
Economy,

Demographics, Laws and
Policies, Technology,

departments: : ;
Marketing, Sells competitors, economical
Gy e Information

Production, Finance,

flows mapping» concept we recommend

the following authors’ works: Al-Hakim L.

(2006) [5], Brightman J. (2003) [6],

Hibberd B. J., and Evatt A. (2004) [7],

Soliman F. (1998) [8]. Rafael Accorsi, and

Claus Wonnemann (2009) [9] devoted

their work to the description of information

flows essence and to the research of informa-

tion flows management techniques at the enterprise.
Braytman’s (2003) [6] description approach to mapping meth-
ods is interesting from the practical point of view.

The purpose of the article is to investigate place and role
of information and information flows mapping in the modern
enterprise successful activity.

Results. Modern literature distinguishes three levels of
information: data, information and knowledge. On the basis of
Lundgvist M. (2007) [3], Whitney H. (2007) [4] we can define
the essences and classify the types of data, information and
knowledge.

Data is the set of discrete, objective facts presented out of
context and without judgment or external interpretation; or
unprocessed facts and figures without any added interpretation
or analysis. The main types are: quantitative and qualitative
data; primary and secondary data; discrete and continuous
data; ungrouped and grouped data; public or limited access
data; hard or soft data; formal or informal data; internal or exter-
nal data.

Information is the data that has been interpreted so that it
has meaning for the user. The main types are: operative data,
analytical data, procedural data, metadata, paradata.

7-8(2)°2014

Ecology, etc.

Microenvironment:
Customers, partners,
suppliers, shareholders,

Analyzing, categorizing,
summarizing, putting in a
context

Insight, experience, intuition,
judgments, value

Fig. 1: The system «data — information - knowledge»
Source: Developed by the authors

Data have to meet the following requirements to be trans-
ferred into useful information (Whitney, 2007) [4]): to be relevant
to the specific purpose; to be complete; to be accurate; to be in
time; to be in the right format; to be available at a suitable price.

That’s why we can make a conclusion: useful information
must be got in right way, at the right time, by right person, at a
suitable price.

Transfer of information from one subject to another has
caused the appearing of the «information flow» concept.

According to Accorsi, and Wonnemann (2009) [9] we can
define the information flow as the transfer of information from a
subject A to a subject B. In the organization activity a subject
can be represented by a primary or secondary external source,
a special department or special person at the organization.

Figure 2 shows examples of different information flows that
come to the enterprise from the macro and microenvironment,
as well as form in the enterprise according to the department.

Based on the above, authors propose to divide information
flows into external and internal, vertical and horizontal. The first
classification feature depends on the source of information. The
external information flow means the exchange of information
between organizations and their environment. The internal infor-
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process of formation, moving and saving of
information, taking into account spatial and
temporal interactions and relationships.
Scientists understand the essence of
the term «information flows mapping» in
various ways. Hibbert B. J., and Evatt A.
(2004) [7] considers that mapping informa-
tion flows is a process to analyze how infor-

Information Flows —‘

External Information Flows Internal Information Flows

Macroenvironment

Political and legal factors (changes in
legislation on business activities, intellectual

[~ property, management of economic relations,
etc.)

Top management (general information about the
enterprise as a whole and its individual departments, the
function results, its efficiency, target indicators,
correction of the enterprise and departments activity,

Social and economic factors (changes of the ete.) mation is transferred from one point to
population purchasing power, changes of the another within organization. Meanwhile, ISD
social and economic situation in the country, Departments Scotland [1 0] defines information flows

— changes of demographics, foreign currency
fluctuations and native currency fluctuations,
etc.)

mapping a subset of mapping process
which aims to provide a pictorial representa-
tion of what data is collected along a
process, and how information flows through
a system. In other hand, Al-Hakim L. (2006)
[5] doesn’t separate concept «information
mapping» from more extensive concept
«mapping process» and use Soliman’s

Research department (information about necessity and
| possibility to develop new technologies and goods, to
modify already existing ones, know-how, intellectual

Technical and technological factors (scientific
property, etc.)

and technical development, innovative
+— development of the economy, new technologies,
etc.)
Environmental factors (changes of the
regional and country environmental condition,
— new environmental technology of production,

Production department (information about quantity
I— and quality of made production, product cost, necessary
quantity of raw materials, etc.)

Sales department (conditions and quality of enterprise
— product distribution, information about quantity and

etc.) quality of consumers, existence of complaints, etc.) (1998) [8] definition: «Process mapping is a
Microenvironment IT departments (monitoring of computer networks, technique used to detail business process

| databases and software, information about effectiveness
of staff work with them, etc.)

by focusing on the important elements that
influence their behavior».

In order to reflect the authors’ vision and
to explore the concept of «information flows
mapping» the deductive method and asso-
ciative approach were used in the article.
The results can be viewed in Figure 3.

The roles of information flows mapping
in business processes can be represented
as follows: 1. Depiction of information flows
between various business process entities;
2. Enabling information system users to
receive correct amount of information with
relevant quality; 3. Improving of decision
making process; 4. Improving of the busi-
ness processes efficiency.

To explore the information flows map-
ping phenomenon in terms of its frame of
references we suggest to distinguish three
dimensions that represent and measure
properties of system at different moments of

Suppliers (interaction conditions with

| suppliers, appearance of new suppliers,
monitoring of existing economic contractors in
the supply, etc.)

Marketing department (information about
| effectiveness of goods promotion, consumer
information, monitoring of the customer service level,

Competitors (competitors” marketing tools to the number of repeat orders, etc.)

[ attract new consumers and to maintain existing
consumers, etc.)

Financial department (monitoring of enterprise
effectiveness, the interaction with economic contractors,
achievement of financial indicators, meet the financial

obligations, etc.
Consumers (the emergence of new and & s ete.)

changing consumers demands and needs,

— monitoring of the customer loyalty level,
monitoring existing and potential customers,
etc.)

Public Relations department (ratio of public to the
| enterprise, the company image level, etc.)

Human Resources Manager (efficiency of existing
— staff, information about needs in specialists, necessary

Intermediaries (financial interaction terms: staff training, etc.)

loans and borrowings, changing of interest
| rates; intermediate services for sales and
marketing promotion in the market, etc.)
Other contacts audience (monitoring of public
| and government agencies relevant to the
enterprise, monitoring of reports in the media,
etc.)

Fig. 2: Information flows in the enterprise
Source: Developed by the authors

mation flow characterizes the
exchange of information between
the subsystems of the organiza-

Information Flows Mapping

. : g \
.tlon' In Fum’ the Intema.l ﬂOV\.I of | Components Information | + ‘ Flow | + | Mapping i
information can be divided into e VN eeerere—— Y—/—————— " J
vertical (business interacts with | -~ oo L ffffffffffffffffffffffff lf—f—ff—f—f—ff—f—ff—f—f—j fffffffffff .

subordinates) and horizontal —nonmfterlial gliorm; _— —dyn?}rrl;iit?; - -g?sclription;

. . —complexity & possibility —availability of the —display;
(Ir.]te.raCtlon between employees to systematize; transmission channel; —generalization;
within the department of the —correlatability; —target orientation; —systematization;
same ran k). —interpretability; —parametricity; —interconnection &

Transformation of data into —dynamism; ” measurebility, correlation,;
. N —variability & versatility; —periodicity & rhythmicity;
information and knowledge, lev- —uncertainty; —interaction; —generalization

els and different sources of infor-
mation flows cause the appear-
ing of information management
to avoid information curvature

—duration & value;
—flexibility & versatility

—measurebility;

—separability from the
creator;

—representation through
objective forms;

\
I
I
I
I
I
I
I
I
I
I
. . . I
—survey & visualization; !
I
I
I
I
I
I
I
I
I
)
I
I

—estimability & value

and unnecessary costs. \ ¥
Summing up the above, we
can confirm that modern enter- !
prise activities are accompanied 3
with many diverse information ]
I

I

I

I

I

I

To present and describe the
reality as a continuous chain
of interactions and
interdependencies

To object transfer through
time and space

To create a graphic display
of process (system) taking
into account spatial and
temporal relationships and
dependencies

flows. It makes the necessity to
develop management tech-
niques. The method of informa-
tion management should take
into account the nature and
specificity of different information
flows. Today, one of the most
effective information manage-
ment tools is information flows
mapping. It allows describing the

— is a process to define, present and describe how information is formed, collected and transferred
within a system, taking into account spatial and temporal relationships and depend

Fig. 3: Information flows mapping: the concept essence analysis
Source: Developed by the authors
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time: Past «What's the matter?»; Present
«What actually happens?»; Future «What
will happen».

It should be noted that each information

of the information flows mapping

Tab. 1: The specification of key points for dimensions

. ! ! ; Feature Dimension
flows mapping dimension pays attention of Past Present Future
the business process analyst to specific key Task To describe the history To state the actual To simulate future

points. Based on these key points, analyst
can assess current situation, define prob-
lem zones and, as a result, form a system
of actions to improve business. We think it
expedient to consider each level in more

and dynamics of
interactions and
relationships in the
system. Depth of level is
defined by the purposes
which are put by the
analyst

situation in the system,
current interactions and
interrelations in it

interactions and
interrelations in the
system considering
corrective actions and
available forecasts on the
development of
environment

detail (Table 1).

. . L Data source
Information flows mapping is imple-

Data source can be both specially organized research (survey, interview, analysis
of the process) and traditional databases (statistical and

past performance data)

mented through different conceptual
approaches and techniques. Jenny Bright-
man (2003) [6] considers four types of

Key points

Retrospective vision.
Cause and effect
connections

Up-to-date vision.
Immediate response

Perspective vision.
Scenario methods

mapping methods based on their links, goal Strengeis

structure and action orientation. The follow-
ing Table 2 gives a review of the mapping
methods characteristics:

It should be noted that to improve the
quality and reliability of the analysis infor-
mation flows mapping it is necessary to car-
ry out consistently in three dimensions. In

Based on data that
actually took place.
Identifies problem areas
of management. Allows
analyzing data in
dynamics. Reveals
regularities of
development of the
phenomena. Describes a
process systemically

Based on data that take
place in short period.
Provide a workspace for
exploring system'’s
current status. Identifies
problem areas of
management. Allows to
compare planned and
achieved results

Identifies development
trends. Forms the basis
for decision making.
Justifies the development
strategy.

Forms the development
guidelines

our opinion information flows mapping can WHEAKNESSES

be strengthened by the accounting of the
levels and components of information sys-
tem of society and enterprise. Irrespective
of it quality of information flows mapping
depends on quality of information which
moves in system, its attributes and factors.

Data may be not
represented to all system.
Analysis is probalistic.
Subjective interpretation
of a situation by the
researcher. Results may
not be applicable to
current situation. High
labor input

Data may be not
represented to all system.
Analysis is probalistic.
Subjective interpretation
of a situation by the
researcher. High labor
input

Forecast is changeable
and unsteady. Forecast
may not display the
development of the entire
system. Subjective
interpretation of a
situation by the
researcher. High labor
input

Conclusions. The article shows the
necessity to distinguish the concepts
«data», «information» and «knowledge» for effective informa-
tion management. Transformational process of these categories
is also described. In this research authors specify that the com-
plex system concerning information flows of the modern enter-
prise demands the application of information management
modern techniques. The method of information flows mapping
as one of the effective instruments of information management
is viewed to be more detailed. Therefore authors consider that
the analysis of other information management methods, deter-
mination and assessment of information quality can be the
areas for the further researches.
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ADAPTIVE ADVERTISING STRATEGIES
IN ECOPRODUCT PROMOTION

Abstract. The subject of this study is a strategy of environmentally friendly products promotion. Purpose. To identify consumer atti-
tudes to organic foods segment of the food market, and define methods for adaptive strategies of advertising implementation in the
regional market of organic products. The hypothesis of the study is that adaptive strategies usage in marketing is necessary to
change the current positioning of the brand in line with changing consumer perceptions about the product, taking into account sys-
temic changes in consumption trends in the market of organic food. In this article, the methodology of social researches is applied.
Results, which we have obtained during the research, show that the interest of Russian consumers for environmentally friendly prod-
ucts is quite high. But, despite the high demand, there are two main problems associated with the promotion of organic food in the
regional market. In particular, consumers have distrust to producers (they fear that under the guise ecobrand can be represented
conventional product); pricing does not meet expectations (high cost compared to conventional gastronomic goods). One of the main
identified problems is the lack of consumer awareness about organic products. Therefore, for its effective positioning and loyalty
increase, it is necessary to use special promotion communication technologies. Adaptive strategies of advertising are the best solu-
tion to this business problem. This study has theoretical and practical importance, since it is related to the possibility of using the
results to effectively address the challenges of adapting existing environmentally friendly products in emerging markets, as well as
planning an advertising campaign to maintain the modified image of the product.

Results of the study pay attention to the need to understand the specifics of positioning in different markets and product categories.
The proposed adaptive marketing tools are identified for specific market of organic food.

Conclusion. Adaptive advertising strategies are a new trend in the current marketing strategies and relate to penetrate new mar-
kets. Selecting adaptive marketing as the main direction of promoting eco-friendly food products in the regional market, you need
to pick up a set of effective BTL-tools (tasting, product placement, special events, brand cooperation and recreational sports facili-
ties, exhibitions and fairs) to solve the basic problem: to increase both confidence in the product and its market realization.
Keywords: ecoproduct; adaptive marketing; advertising; promotion.
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O. A Ho3ppeHko

KaHamaaT ginocoICbKNX HayK, AOLEHT,

3aBigyBayka Kadeapu peknamu i couianibHO-KyNbTYPHOI AiANbHOCTI,
Cwbipcbkuii theaepanbHuin yHiBepeuteT, KpacHoApcbk, Pocia

K. A. XoxnoBa

BuKknapa4, Cnbipcbkuii oeaepanbHui yHiBepeuTeT, KpacHoApcbk, Pocia

AOANTUBHI PEKJIAMHI CTPATETIT MPU NPOCYBAHHI EKOMPOOYKTIB

AHoTaUiA. [HTepec POCINCbKUX CNOXMBAYIB A0 €KONPOAYKTIB AOCUTb BUCOKUIA. Afle HE3Ba>Kato4umn Ha 3Ha4YHUIA NonuT, € ABi Oc-
HOBHI Npobiemun, NOB’A3aHi i3 NPOCYBaHHAM €KOMpPOAYKTIB Ha perioHanibHOMY PUHKY: Y CrOXMBadiB iCHye HeaoBipa 40 BUPOO-
HVKIB (MOKymLi MOBOIOIOTLCA, WO Mif BUrNALOM eKobpeHay Moxe 6yTv NpeAcTaBneHnin 3BnyHaiHni NpoayKT); LiHOBa NoMiTMKa
He BiANoBiAae OvikyBaHHAM (BMCOKa BapTICTb MOPIBHAHO i3 3BUYAMHUMW raCTPOHOMIYHMUN TOBapamm).

BuasneHi npobnemun 3ymMoBneHi, NnepLw 3a BCe, HEAOCTATHBLOIO 06i3HAHICTIO CNOXMBAaYiB NPO OpraHiyHy nNpoaykuito. Tomy anA
il epeKTMBHOro No3nuioHyBaHHA Ta MiABULLEHHA NOAMLHOCTI HEOOXiAHO BUKOPWUCTOBYBATU cneuianbHi KOMYHIKaTUBHI TEXHO-
norii. AoanTuBHi peknamHi cTpaTerii € HOBUM akTyanbHUM TPEHAOM Y MAapPKETUHTY i HanexaTtb A0 CTpaTerii NPOHUKHEHHA Ha
HOBI PUHKWN.

Knio4yoBi cnoBa: ekonpoayKT, afanTUBHUIA MapKETUHT, peKiama, NPOoCyBaHHS.
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