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Economic development based
on international enterpreneurship and business tourism

Abstract. The article deals with business and professional activity, as well as migration as the driving force of the economic
development of different countries. The concepts of business and corporate activity, which emerged in connection with the
globalisation of the world economy, help to reduce social and economic inequality. Business activities, business trips and
tourism in general have grown worldwide because of a number of factors relating to both the demand and supply sides. Business
activity involves individual and small group travel, as well as the development of tourist destinations. This may include small
and larger meetings, for example conventions, conferences, trade fairs and exhibitions. The acronym MICE is often used to
categorise business tourists according to the purpose of their trip, whether it is a meeting, a conference (convention, congress)
or an exhibition (event). Based on the data provided by the World Travel & Tourism Council (WTTC), it was possible to identify
business activity in the travel and tourism industry in the whole world. The relevant figures and percentage changes have
been analysed in the present article. The participation of government officials in promotion of tourism destinations through
partnership agreements, collaboration and common projects has been observed. All the companies and industries involved in
the field of tourism experiences are considerably affected by rapid changes in the business environment brought about mainly by
globalisation and advancements in information and communication technologies. Partnership and international agreements, as
well as collaboration, play an important role in the development of business activity in Ukraine. The market for business tourism
services and facilities is extremely dynamic and highly sensitive to changes in the political, economic and social environment.
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EKOHOMi4YHMI PO3BUTOK Ha OCHOBI Mi>)KHapOA4HOIo NiANPUEMHULTBA Ta AiIOBOro Typusmy

AHoTauisi. MNpeacrtaeneHa pobota NpucBsYeHa npobnemaTtuui [inoBoi Ta NPOgECINHOI AiISNbHOCTI AK PYLWIiHOT cunu, LWo
BM/IMBAE HA EKOHOMIYHMI PO3BUTOK KpaiH. KoHUenL,ii AinoBoi Ta KOpnopaTUBHOI LisiNIbHOCTI, SKi 3anpOnoHOBaHO 3 ypaxyBaHHSAM
rno6anisauii CBiTOBOI €eKOHOMIKW, AOoNoMaralTb 3HU3UTU coLjianbHy Ta eKOHOMIYHY HEPIBHICTb B Cy4acHOMYy cycninbeTsi. Cnif
3a3Ha4ynTy, WO He TiNbKW AinoBa aKTUBHICTbL i AINOBI NOI3oKW, ane i yci BUan nogopoXken € CroslyYHOK NaHKOK MiXK PI3HUMUK
BYAamMun AiN0OBOi aKTUBHOCTI 3 OrNsgy K Ha nonuTy, Tak i Ha npono3audito. LisnbHICTb y cdhepi 06CnyroByBaHHs BKOYaE B
cebe iHAMBIQyanbHi NOI3AKM Ta NOI3OKU HEBENUKUX Py, SKi TaK caMo BMNMBAIOTb Ha NPOLEC EKOHOMIYHOIrO PO3BUTKY. Y CBOIO
Yepry ue Mo)ke CTocyBaTuCs 3ycTpiyen, 3'i3aiB, KoHdepeHLin, ApMapok Ta BuctaBok. AKpoHiM MICE 4acTo BUKOPUCTOBYETLCS
Ans KaTeropuaadii AinoBoi akTUBHOCTI BiANOBIAHO JO METU MOI3AKKM, YX TO 3YCTPiY, YN TO KOHMDEPEHLIiA (KOHBEHLiS, KOHIPEC),
4Yn TO BMUCTaBKa (3axig). 3a gaHvmMu BcecBiTHBOI pagn 3 nogopoxker | Typuamy, 6yno BUSBIEHO TakWUil KOMMOHEHT, SK Adinosa
aKTUBHICTb B iHAYCTPIi NOAOPOXXel B yCbOMY CBITi. Y po60Ti NpoaHanisaoBaHo Linuii pag CTaTUCTUYHUX OaHUX ANS NigTBEPOKEHHS
nocTasfieHNX 3aBAaHb. TakoX 6yno BKa3aHO Ha BaXNMBICTb 3a/lyHeHHs ypsay A1 BUPILLEHHS NUTaHb, SKi MaloTb BifHOLLEHHS
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ECONOMICS AND MANAGEMENT OF ENTERPRISES

00 PO3BUTKY TYpPU3My Yepes yrogu npo NapTHEPCTBO, CNiBPOGITHULTBO Ta ChiflbHi NPOEKTU. YCi KOMNaHii Ta ranysi eKOHOMIKu,
SKi Hanexxartb o cepu 06CnyroByBaHHS i MOLOPOXKEN, 3HAYHOK MIPOI0 3a3HaloTb BMAMBY LLUBUOKUX 3MiH, LLIO BigOyBaloTbCA
y Bi3Hec-cepenoByLL, SKi NepeBa)KHO MOB’A3aHi 3 rnobanisaujielo Ta PO3BMTKOM IHPOPMALNHNX | KOMYHIKaUiiHUX TEXHOMOTN.
[MapTHepcbKi Ta Mi>XKHapoAHi yroam, a TakoXK cnienpaus BigirpaioTb BaXKMBY poSib Y PO3BUTKY AiNOBOI aKTUBHOCTI B YKpaiHi.
PuHok nocnyr i 06’eKTiB, SIKi BIGHOCATLCA A0 AiNOBOI aKTUBHOCTI, € HAA3BNYANHO AVHAMIYHM Ta Yy TAVBUM 0 3MiH Y MOAITUYHOMY,
€KOHOMIYHOMY Ta coLianbHOMY CepefoBMULL.

Knio4oBi cnoBa: [inosuin Typuam; Mi>kHapogHe NignpueMHULTBO; EKOHOMIYHUI PO3BUTOK.
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OKOHOMMYECKOEe pa3BUTHE Ha OCHOBE MeXAyHapoAHOro npeanpuHUMaTenbCcTBa U AeN0BOro Typusma

AHHoTauusa. [peacTtaBneHHas pab6oTa noceBsieHa npobremMaTike [AenoBo U NPOgECCUOHANBHON  MeXayHapo[HoW
0eATeNlbHOCTUN KakK OBVKYLLEN CUMbl, BAUSIOLLEN HA 3KOHOMUYECKOe pa3BuTUe CTpaH. KoHuenuun [enoBomn 1 KoprnopaTuBHOWM
OEeSTeNbHOCTY, NpeLiaraemble B CBA3U C robanusauneil MMpoBOin 9KOHOMUKU, MOMOratoT CHU3UTb COLMaIbHOE U 9KOHOMUYECKOE
HepaBeHCTBO B COBpeMeHHOM obLiecTBe. CrnefyeT OTMETUTb, YTO HE TOMbKO LEeNnoBas akTMBHOCTb U Aef0Bble NOe3nKu, HO U
BCE BMAbl MyTELLECTBMIN B LIEIOM SBMSAOTCS CBA3YIOLUMM 3BEHOM Cpean pasnunyHbiX BUOOB AE/I0OBOW aKTUBHOCTU, CBA3AHHbIX
KaK CO CrpocoMm, TaK 1 ¢ npegnoxeHneMm. [1eaTensHOCTb B chepe 06CnyXnBaHNs BKIIOHYAET B ce0s MHOUBMAYaNbHbIE NOE3OKN
N NOe3aKN HEGONbLUNX FPYNM, KOTOPbIE TaK Xe BAUSIOT Ha MPOLECC 9KOHOMMNYECKOro pasBuTns. OTO MOXET KacaTbCs BCTpe-,
Cbe3[0B, KOH(epeHLMiA, ApMapokK 1 BbiIcTaBok. AKpoHUM MICE YacTo ncnonb3yeTcs Anst kateropmsaunmn 4enoBon akTUBHOCTY
B COOTBETCTBUM C LieNIblo NMoe3aku, 6yab TO BCTpeda, KOHdepeHUnsi (KOHBEHLMS, KOHIPECC) UK BbICTaBKa (Meponpusitue).
Mo paHHbIM BceMupHoOro coseta no Typu3My 1 NyTewwecTBMSAM, Obl1 BbISBNEH TaKOW KOMMOHEHT, Kak AeNoBasi akTUBHOCTb B
WHAYCTPUN NyTEWeCTBUA BO BCeM Mupe. B paboTe npoaHanMsmpoBaHO psg CTaTUCTUHECKMX OaHHbIX ANs NOATBEPXAEeHUS
nocTaBfieHHbIX 3a4ay. Takxe 6blna oTMeyYeHa BaXKHOCTb MPUBMEYEHNS NpaBUTENbCTBA AN PeLLeHNs BONPOCOB, KacaroLmxcs
pasBuUTMS Typu3ma MOCPEACTBOM 3aKJIOYEHUS COMfalleHnii O MapTHEPCTBE, COTPYAHUYECTBA U peann3aumio COBMECTHbIX
npoekToB. Bce KomnaHun 1 oTpacnu, paboTtalowme B cdepe 06CNy>XUBaHNS U NyTELWECTBUNA, UCMbITbIBAIOT 3HAYUTENbHOE
CTENeHN BIMSHNE CTPEMUTENBbHBIX M3MEHEHUIA, KOTOPbIE MPOUCXOAAT B 6U3HEC-CPeEe CBA3aHHbIE B OCHOBHOM C rnobanusauveit
N pasBuUTEM UHHDOPMALMOHHbBIX 1 KOMMYHUKALMOHHBLIX TEXHONOrMA. MapTHeEpPCKMe 1 MeXxayHapoaHble COorfalleHnsl, a Takxe
COTPYAHNYECTBO, UIPaK0T BaXKHYIO POJib B Pa3BUTUN AENOBON aKTUBHOCTM B YKpanHe. PbIHOK yCnyr n 06beKTOB, OTHOCALLMXCS K
[OEeN0BOIN aKTUBHOCTW, ABMISETCH YPE3BbIHaNHO AUHAMUYHBIM U HYBCTBUTENBHBIM K U3MEHEHNAM B NOMIUTUHECKOW, SKOHOMUYECKOM

1 coumansHoi cpege.

KntoueBble cnoBa: fefnoson TYPU3M; MeXayHapoaHoe npeanpuHnMaTesisCTBO; 3KOHOMUYECKOE pa3BuUTue.

1. Introduction

Trends in the global socio-economic development show
that currently the field of services performs more than one half
of gross domestic product in the world. Over 40% of direct
investments in the global economy account for trade, banking,
financial services, insurance and tourism. According to the World
Tourism Organization [1-2], tourist business provides 10% of the
turnover of production and service market, accounting for 7%
of total investments and 5% of all tax revenues [3, p. 122-125].
Modern travel industry is one of the largest, high yielding and
the most dynamic sectors of the world economy. Tourism as a
service industry acts as a significant tool for the redistribution of
national income within the country and has a multiplying effect
on the development of many sectors of the economy to solve
problems of social and economic inequality.

2. Brief Literature Review

Different scientific works devoted to business activity,
business communication and migration, which are relevant
to the idea of the present research have been observed. The
following analyses of the authors’ thoughts, as well as scientific
and applied conclusions, can be presented.

According to M. N. Maksymuk, the absence of systematic
and consistent approach in the study of problems of business
migration and business hospitality development in Ukraine,
the complexity and diversity of the studied issues cause the
relevance of the research topic [4, 67-70]. It is necessary to
note that there are many definitions of the term «business
tourism» regarding the hospitality and meetings industry.

I. H. Pandyak considers the urgency and the prospects
for business migration in Ukraine today. It should facilitate
infrastructure development of the industry. An information
database of offers and services for consumers should be
created and promotion of the concept of global business

travel and educational activities should be also performed.
He underlines that multinational corporations in the economy
significantly impact the positive image of tourism infrastructure
in the organization of business travel [5, 183-188].

J. Chr. Holloway emphasises that business tourism of
today, elements of which are mainly trips for commercial,
professional and work related purposes, represents a major
non-leisure form of business migration, and business tourists
are widely recognised as the highest-spending category of
travelers [6, 285-310].

According to the International Congress and Convention
Association (ICCA) the industry of tourism is divided into
business tourism and leisure tourism. ICCA defines business
tourism as provision of facilities and services to the millions of
delegates who annually attend exhibitions, congresses, cor-
porate hospitality, business events, meetings and incentive
travel [7].

O. O. Lyubiceva in her research «The markets of tourist
services», considers that methods of geographical research
at the macrolevel of the tourism market are in the peculiarities
of the functioning and development of tourism as part of the
global services market reveal the mechanism of formation of
global geospatial structures [8, 15].

According to S. P. Kuzyk, one of the features of business
travel is that usually it is an expensive trip which corresponds
to the highest quality of service, which is affected by sea-
sonality [8, 20-35].

In the research by O. V. Babkin, it is stated that congress
and exhibition tourism is the most dynamic segment of the
business travel market [9, 100-115]. Under the concept of
congress and exhibition tourism, one can understand activities
related to the organisation of congresses, exhibitions, fairs,
conferences and other events. The share of congress and
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exhibition tourism in total business travel is
10-12%. There exists a growing interest in forums,
conferences, symposia, meetings, seminars and
exhibitions and fairs in the world. The objectives
of participation in such events are different. The
purpose of participation in such events is to get
the latest information, to meet with colleagues,
share with them thoughts and experiences,
negotiate, aside from the usual situation and use
the opportunity to join the cultural program.
N. V. Titova believes that one of the trends
in the business travel industry is the formation
of travel companies specialising in different
types of tourism, and in particular, the creation
of firms engaged exceptionally in business trips
and in carrying out exhibitions, seminars and
conferences abroad, as well as companies that
specialise in intensive programs [10, 67-74].
The scientific research by S. I. Nikitenko
reveals that the relevance of business tourism
infrastructure in Ukraine stems from the fact
that it will greatly promote the comprehensive
development of cities in particular and the Fig. 1: Place of business tourism in classification of tourism
state in general [11, 139-143]. Also, the author Source: Developed by the authors based on [9, 13-14]
considers that it is obvious that the
role of business centers and business
hotels in the business infrastructure of
Ukraine, as well as the demand for office
space and business services of higher
category, is constantly growing.
According to the Dictionary of Travel
and Tourism (Allan Beaver, 2012), business
tourism is a type of tourism, part of which is
specialised on homogeneous travel groups
of professionals, undertaken by companies
to promote the best employees. It is also
defined as a trip with official purposes,
including participation in conferences, co-
ngresses and other events. Source: Developed by the authors
Business travel for the development
of business activity is certainly not a new

phenomenon. For many centuries, people .
have been travelling because of their work. Tab. 2: Analysis of customers served by tour operators and travel agents by

However, some forms promoting business regions and types of tourism in Ukraine in 2016

tourism, such as incentive travel, are modern
inventions. The concepts of business and
corporate tourism emerged in connection
with the globalisation of the world economy.
It occurred in the period between 1970s and
1980s years, however in Ukraine and other
CIS countries business tourism emerged only
in the early 1990s. Business tourism as a re-
sult of business activity plays an important
role in the development of the national eco-
nomy and contributes to its integration in the
global economic market. Modern business
is impossible without active exchange of
information, acquisition of new technologies,
participation in international conferences, se-
minars, exhibitions, etc. All this is included
in the scope of business migration. Due
to this type of tourism, there is an influx of
new innovative ideas in the economy, emer-
gence of new markets and development of
innovative products. The place of business
tourism can be seen in the sub-classification
of types of tourism, which is shown in Figure 1
and Table 1.

3. The purpose of the article is theo-
retical generalisation and grounding of im-
pacts of business activity, including tourism  Source: Compiled by the authors based on [15]
on economic development.

4. Results

According to the data presented in the
Table 2, there were 2,250,107 domestic

Tab. 1: Comparative characteristics of different types of tourism
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tourists and 33,784 foreign tourists in
Ukraine in 2016 alone. Also, according
to the State Statistics Service of
Ukraine, the use of the capacity of
funds of collective arrangement was
approximately a quarter of the full
capacity in 2016. These data suggest
that Ukraine has all resources neces-
sary for the development of business
tourism, which is currently not used
in full.

It is clear that business tourism
has grown dramatically worldwide sin-
ce around 1950. We can identify two
types of reasons determining this
growth: factors leading to a growth in
demand and positive changes on the
supply side which have facilitated the
growth of business travel and tourism
[16,121-128].

Overall business travel and tourism has grown worldwide
because of a number of factors relating to both the demand
and supply sides. Figure 2 and Figure 3 reveal factors deter-
mining the demand and supply side of the business travel and
tourism growth during the 20™ and 215t centuries.

As it can be seen from Figure 2, the demand-side factors
have been stimulating the growth of business travel worldwide
since the second half of the 20" century.

The relevant changes were put down to the original
scheme, which was designed by P. Robinson [16, 121-128].
He noted that the dramatic growth of the population in the
world is one of the demand-side factors. However, in Ukraine
there is a trend towards a decrease in populations growth. The
same trend is obsedved in some European countries. Thus,
the structural changes in the population are more typical of
the generalised demand-side factor of business travel and
business activity growth.

However, the increase in business travel and tourism has
only been possible because of the supply-side development,
which is shown in Figure 3.

The development of transportation technologies (modern
aircraft, high speed trains, new automobiles, etc.) has impac-
ted it greatly. The growth of mobility is a result of business
activity.

Compared to regular tourism, business tourism invol-
ves a smaller section of the population, with different moti-
vations and additional freedom-of-choice limiting const-
rains imposed through the business aspects. Destinations
of business tourism are much more likely to be areas
significantly developed for business purposes (cities, indus-
trial regions, etc.).

Business tourism can be divided into primary and se-
condary activities. The primary activity is related business
(work), including activities such as consultations, inspec-
tions and attending meetings. The secondary activity is
related to tourism (leisure) and includes
activities such as dining out, recreation,
shopping, sightseeing, meeting others for
leisure activities, etc. While the primary ac-
tivity is seen as more important, the latter is
nonetheless often described as substantial.
Business tourism can involve individual
and small group travel. This may include
meetings, conventions, conferences, trade
fairs and exhibitions.

The acronym MICE is often used to cate-
gorise business tourists according to the pur-
pose of their trip, whether it is a meeting, a
conference (convention, congress) or an ex-
hibition (event) [16, 121-128].

The following issues identify the growing
importance of the business travel market:

e business tourism generally involves a
higher level of spending per person than
any other type of tourism;

ECONOMICS AND MANAGEMENT OF ENTERPRISES

Fig. 2: Demand-side factors of business activity and travel growth
Source: Developed by the authors based on [3; 13; 16]

e business tourist is the core customer for many airlines and
hotels;

e business tourists are frequently served by their own
suppliers and market intermediaries which are parallel to
those who use them in leisure tourism;

e business tourism is the predominant form of tourism in
many urban locations;

e business tourism has its own physical infrastructure, such
as conference and exhibition centers [17, 24-34].

Modern-day business tourism takes four principal forms:
e travel for the purpose of attending conferences and other

types of meetings;

* incentive travel;

e travel to attend an exhibition or trade fair;

¢ individual business travel.

In the vast majority of cases, each notion of business
tourism is often connected to the traveler’s role in the selling
and buying process or professional life that underpins much
of developed commercial life. In the modern world, most or-
ganisations require some of their employees to travel from
time to time in order to conduct some aspects of the com-
pany’s business. Often, the objective of such trips is to find
new customers, in which case a sales or marketing manager
may be required to travel in order to present the company’s
products or services to prospective clients and negotiate
prices with them. As companies expand internationally, with
branches in more than one country - and more and more
often, as a result of globalisation, in more than one continent -
staff find themselves travelling to meet their colleagues in
other branches and work with them for a few days to solve
a problem or share their expertise. This type of transient
movement of staff between different branches of a compa-
ny is another driver of individual business travel [6, 285-310].

According to the World Travel and Tourism Council
(WTTC), travel and tourism generated USD 7,170.3 billion,

Fig. 3: Supply-side factors of business activity and travel growth
Source: Developed by the authors based on [3; 13; 16]
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which is 9.8% of GDP and more than 107
million jobs or 3.6% of total employment
for the global economy in 2015 [13, 1].
Recent years have seen travel and tourism
growing at a faster rate than both the wider
economy and other significant sectors
such as automotive, financial services and
health care. There was no exception last
year. International tourist arrivals also sur-
ged, proving the growth and increased op-
portunities for travel from those in these
new markets. Travel and tourism expansion
is forecast to continue at a stronger rate
than last year, with the direct contribution
to GDP expected to increase by 3.3%
in 2016. New investment opportunities and destinations
will also continue to emerge as tourism activity becomes
affordable across the changeable world. This growth will
require countries to develop a coordinated and concerted
approach to talent planning and adaptation between their
educational institutions, governments and industry to ensure
they fulfill their potential in the years ahead [13, 3].

Money spent by foreign visitors to a country (or visitor
exports) is a key component of the direct contribution of travel
and tourism. In 2014, the world generated USD 1,383.8 billion
in visitor exports. In 2015, it was expected to grow by 2.8%
but reached only USD 1,308.9 billion, and it was expected to
attract 1,237,470,000 international tourist arrivals in 2016 in
the world [13].

If to observe the components of travel and tourism in
the whole world, according to WTTC [13, 6-8], it can be
seen that leisure travel spending (inbound and domestic)
is at the same level and generated 76.6% of direct travel
and tourism GDP in 2014 (USD 3,850.2 billion) and in
2015 (USD 3,621.9 billion) compared with 23.4% for
business travel spending (USD 1,175.7 billion in 2014 vs
USD 1,149.9 billion in 2015).

Business travel spending was expected to grow by
3.0% in 2016 to USD 3,732.3 billion, and rise by 3.2% to
USD 1,679 billon in 2025. However, if to consider and to
compare it with Ukraine, leisure travel spending (inbound
and domestic) generated 93.3% (UAH 90.5 billion) in 2015
and 89.4% (UAH 101.8 billion) in 2016 of direct travel and
tourism GDP compared with 6.7% in 2015 (UAH 6.5 bil-
lion) and 10.6% (UAH 12 billion) in 2016 for business travel
spending which was expected to rise in 2016 to UAH 6.6 bil-
lion, and is expected to rise by 7% to UAH 26.3 billion in
2017. Leisure travel spending was expected to grow by
4.8% in 2017 to UAH 106.7 billion, and rise by 4.4% to
UAH 128 billion in 2025.

According to Table 3, the direct contribution leisure and
business spending to travel & tourism GDP is calculated as
a share of whole economy GDP (the sum of these shares
equals the direct contribution) [9]. Therefore, it can be seen,
that business spending is one of the lowest figures as to the
percentage of total, however it has grown in 2015 and 2016
compared to 2014.

Moreover, tourism is a major notion of international trade
in services. In addition to receipts earned in destinations,
international tourism also generated USD 211 billion in
exports through international passenger
transport services rendered to non-residents
in 2015, bringing the total value of tourism
exports up to USD 1.5 trillion, or USD 4 bil-
lion a day on average. Today, international
tourism represents 7% of the world’s exports
in goods and services, up from 6% in 2014,
as tourism has grown faster than world trade
indicators over the past four years.

As a worldwide export category, tourism
ranks third after chemicals and fuels and
ahead of automotive products and food.
Also, tourism ranks as the first export sector
[18, 25] in many developing countries, and
it was promoted as a key factor of inclusive

Tab. 3: Economic contribution to travel and tourism

in the world according to WTTC

Source: Compiled by the authors based on [13]

and sustainiable economic development in 2017 [18]. The

report by the World Tourism Organisation UNWTO [18] has

shown that expenditures by international visitors in macro-
economic terms count as exports for the destination coun-
try and as imports for the country of residence of the visitor.

For many countries, inbound tourism is a vital source of

foreign currency earnings and an important contributor to the

economy, creating much needed employment and further
opportunities for development. The share of business and

professional tourism is 14% of total in 2015 [18].

If to consider business tourism as an important component
of economy, the following direct, indirect, tourism, social,
cultural, and political impact can be taken into account on
business activity development (Figure 4). Also, we support
the opinion of [19] regarding the importance of improving
the mechanisms of production, development and adoption
of regulations, thus emerging standards and basic terms of
business activity and especially tourism as a form of social
benefits, as well as research of preferences of consumers of
public goods, which implies the existence of an appropriate
model of public choice.

5. Conclusions

It hss been concluded that the direct economic impacts of
business tourism are:
¢ residence, transport and tourism services expenses paid by

foreign visitors attending exhibitions and conferences;

e growth of investments in business tourism, which includes
establishing city centres, facilities for conferences and ex-
hibitions, specialised conference and exhibition centres,
event organising companies, suppliers of events, destination
management companies, etc.;

¢ revenues of owners and organising authorities of exhibitions
and conferences including (sponsorships, registration fees,
sale of exhibitors’ spaces, selling media copyright, penalties,
and gifts sales);

e revenues of business tourism suppliers;

e trade exchange and deals which are concluded during
exhibitions and conferences;

e marketing products of sponsors of the conferences and
exhibitions;

e rise of promotional activities.

The list of indirect economic impact is measured by the
following components: expenses paid by visitors attending
conferences and exhibitions to general services; contribution
of business tourism in urban development and development

Fig. 4: Impacts of business activity

Source: Developed by the authors based on [3; 6; 10; 13; 15; 19-21; 23-26]
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of infrastructure; highlighting investment opportunities
in the destination in which the exhibition or conference is
held; promoting investments in the destination in which the
conference or exhibition is held [20-21; 27].

Tourism benefits from business tourism are as follows:
arriving tourists for the purposes of attending different kinds
of conferences and exhibitions are the people who are
mostly able to spend and are of high purchase power too.
Exhibitions and conferences raise the demand on tourism
services and products during low seasons and thus provide
jobs. This enhancee tourist experience which makes tourists
extend their residence period or arrange a new visit to the
same place. It also enriches event calendar in the destination.
It highlights market potential of the destination. There occurs
a rise in the demand for services, tour operators programs
and tourist guides [20-21; 28].

The social impact of business tourism is that business
tourism is a fertile environment to make use of people’s
leisure time. Besides, voluntary work in business tourism is
considered an important factor for young people to manage
their time gainfully and for the acquisition experience
[20-21].

The cultural impact of business tourism is that the busi-
ness tourism sector, through inviting international experts to
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