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INNOVATIONS IN CRUISE TOURISM
HHHOBAIIHH B KPYH3HOM TYPH3ME

Natalya Peresypkina, Irina Golubkova
IHepecvinkuna H.A.,I'onyoxoea H.A.

Y cmammi 6ynu posensuymi innosayii KpyisHo2o mypusmy, npPOAHALi308aAHO
ix ennue ma Kpyiswy eanysv 6 yinomy. bymu Oawmi xapaxmepucmuku OCHOBHUM
HOBOBBEOCHHAM KDPYI3HOI eamysi, 6usBleH0 meHOeHYil iX po3eumKy, a maKodic
00TPYHMOBAHA NOOANbULA HeOOXIOHICb IX 8NPOBAONCEHHSL.
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Formulation of the problem. The cruise industry, which modern version
dates from the 1970s with the development of the North American industry, has
experienced an increasing process of popularization, becoming a major part of the
tourism sector, and reaching a level of enormous significance world-wide as an
economic factor.

The modern cruise industry is also one of the most outstanding examples of
globalization, with an increasing number of ports of call and destinations around the
globe, a multinational clientele and onboard personnel from every continent, with
important economic, legal, environmental and social implications.

This dynamic sector is continuously expanding its offer of products and
services, and developing new markets, with an average 8.5% annual growth in the last
20 years, in a tendency that shows no sign of slowing, and that 20 million cruise
tourists are expected in 2012.

A multimillion investment into new, more innovative and ever-bigger vessels
capable of carrying up more than 3,000 passengers, offering lower fares and shorter
cruises to benefit from economy of scale and onboard activities such as multi-story
shopping centers, restaurants, cafés and pubs, nightclubs, discos, casinos, art galleries
and museums, theatres and cinemas, libraries, personal care areas and spas, gyms,
swimming pools, tennis courts, ice skating rings, and a long etcetera of amenities to
meet the changing vacation patterns of today’s market and exceed the expectations of
its customers with practically a cruise option for everyone.

A fleet composed of several hundred large cruise ships carrying millions of
passengers plies routes in all geographical areas in an expanding range of more than
500 destinations worldwide, with the Caribbean cruises as the favourite ones,
followed by Mediterranean cruises, including also the opportunity to enjoy places not
included in the usual offer presented by other travel and tourism service providers,
such as Artic and Antarctic regions.

This phenomenal growth has also created the need for more efficient
managerial, organizational and planning structures to best the increasing competition
and deal with the many changing factors in an also evolving market that generates
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over $30 billion every year — 79% of which corresponds to the North American and
British markets — and hundreds of thousands of direct and indirect jobs around the
world, yielding an indirect multi-billion dollar annual benefit in diverse industrial
sectors in all the world (nondurable and durable goods manufacturing, professional
and technical services, travel services, financial services, airline and transportation,
and wholesale trade) [4;7].

The relevance of this article is that cruises are popular, so it’s necessary to
implement innovations, but in doing so it’s important to preserve the traditions,
uniqueness, which are peculiar only to this area. The fact that the cruise industry is
expanding - is the result of innovation.

Analysis of research and publications. Unfortunately, in domestic literature
the problems of cruise business are considered in a small extent. The problems are
mainly analyzed in works of such foreign authors as Dzh.K.Hollovey, Christine BN
Chin, Michael Vogel, Artur Asa Berger [1-3] .

Also, a significant amount of data about the dynamics of the cruise market,
passenger traffic, cruise fleet, investment flows and innovation, preferences of cruise
tourists are provided by the International Association of cruise companies (CLIA), the
organization Cruise Market Watch and other independent experts of the cruise
industry.

Purpose of the research. The purpose of this article is to consider the
innovations of cruise industry and analyze their impact on the development of the
industry.

Main material. The global cruise industry is known for its peculiarities such
as supply which establishes the demand. From the demand point of view, it arrives as
soon as new cruise vessels are built and more berths are supplied to the market.

The newer and bigger cruise vessels propose the great shore activities and
onboard entertainment, value for money, high quality service, and all it makes the
cruise tourism superior to a land based tourism activities.

From the supply point of view, the major trends of the industry are mainly the
following:

- new strategies — joint ventures, alliances, takeovers;

- larger cruise ships;

- globally the demand on cruises continues to rise due to increasing number of
cruise ships worldwide and growing popularity cruise as a vacation option;

- there are more cruise vacation departures and more cruise ships and
itineraries than ever before;

- a total of 118 new cruise vessels debuted between 2000 and 2011;

- there are 22 new cruise vessels on the orderbook of 2012-2016 [8];

- cruise lines are branding individual vessels as well as the whole fleet —
certain ships are known for their “own face”, e.g. special interest cruises etc.;

- not only mega-ships (table 1) are built, but midsize cruise vessels are just as
well ordered or refurbished for luxury and ultra luxury cruises, since luxury in some
way means “limited” [3;5].
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Table 1
The largest cruise vessels 2009-2015

Vessel Lower berths Price mill.usd Year

Costa Pacifica 3 780 579 2009
Oasis of the Seas 5400 1242 2009
Allure of the Seas 5400 1 400 2010
Norwegian Epic 4200 1200 2010
Carnival Magic 3652 859 2011
Carnival Breeze 3 690 738 2012
Norwegian Breakaway 4 000 840 2013
Norwegian Getaway 4 000 840 2014
Project Sunshine 4100 780 2014
Project Sunshine 4100 780 2015

Cruise ships are typically built in European shipyards. Major builders include
Aker Yards (now STX Europe) in Finland and France, Meyer Werft in Germany, and
Fincantieri in Italy. Together, these three yards constitute an estimated 80 percent of
global cruise shipbuilding [8].

It should be noted that UNESCO has declared cruises the safest form of
recreation in the world. On the basis of the multi-year study, conducted by the
organization was found that during the construction of modern cruise ships all of the
most innovative technologies and recent achievements in science and technology are
used.

First of all, it's pitching stabilization system. It provides the stability of cruise
liners and smooth running, so the passengers are in a comfortable environment and do
not experience motion sickness. Stabilization pitching for cruise ships is a complex
and high-tech system that is comparable in functionality with the systems that control
the position of the spacecraft. The larger and more modern ship has the more complex
and advanced stabilization system.

An important component of security is super technological satellite
navigation system installed on cruise ships. This allows the crew and captain to have
full control of any situation and make timely decisions. For example, in the event of a
storm warning, cruise ship just wait till it over in a quiet environment, or vice versa,
increases speed and moves away to the more peaceful waters.

In addition, in comparison with the ground journey, the liners can change
route in the case of an unfavorable situation in the host country or the route. So,
instead of such troubled countries of North Africa, the ship is able to quickly move to
a safe distance and go to alternative ports, such as in Italy.

Energy-saving technology in the cruise industry include:

LED and compact fluorescent lighting — Several cruise lines are making the
switch, including Carnival Cruise Lines. Compact fluorescent and LED bulbs
installed across the fleet will potentially save about $100,000 annually in energy costs
per ship.

Shore power installations — More ships are now plugging into shore-side
electricity, which allows them to shut down diesel engines to reduce air pollution.
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Solar panels — Celebrity and Royal Caribbean are installing solar panels on its
newest ships for powering onboard components such as LED lights and elevators

Reverse Osmosis for fresh water — In May 2012, MSC Cruises’ Divina will
introduce a revolutionary reverse osmosis system for fresh water production that
consumes 40% less power.

Cruise lines are not only deploying new ships, but also repositioning ships,
changing their itineraries to appeal to a broad market of passengers.

The number of people looking for cruise offers has reached record levels for
cruise trips. According to the Cruise Lines International Association (CLIA) every
year is a new record for cruise vacations.

From the demand point of view, the new trends of industry are the following:

- globally the demand on cruises continues to rise and cruisers are looking to
further destinations like Europe and the Asia;

- demand for new itineraries is increasing;

- growing passenger markets — most of the cruisers are from North America,
but the numbers of Europe originating cruise passengers are significantly increasing;
the 2™ biggest cruise passenger market in the world is UK, closely followed by
Germany, Italy, France and Spain; the German market is one of fastest growing in
Europe;

- the age profile of a typical cruise passenger has fallen;

- special interest cruises are growing in popularity;

- luxury and ultra luxury cruises are gaining popularity.

In global aspect, the main cruise destinations are the following: Caribbean,
Mediterranean, North (including Baltic) and Western Europe, Asia/South Pacific, and
Alaska.

Other cruise destinations mainly cover regions such as Africa, Antarctica,
Australia/ New Zealand, Bahamas/ Bermuda, Britain, Ireland, Canada, Central
America, Florida, Hawaii, Mexico, Middle East, Panama Canal, Polynesia, South
America, USA. Transatlantic cruises are also among cruise proposals.

Asia and South Pacific are still considered rather new cruise markets. The
cruise market is still young in Asia. Since the demand for new destinations is strong,
these markets are step by step gaining their popularity.

As well as Asia, Middle East is considered rather new destination attracting
more and more tourists’ attention [5;7].

While planning new itineraries many related aspects are considered.

A cruise region should firstly have marketable ports close to each other.
They should be stable in terms of socio-political situation. The variety of ports
should offer a mixture of cultural, historical and leisure experience. Also, good
climate is always an advantage.

Since the cruise vessels are getting bigger in capacity, the port information
and technical characteristics are of high importance while considering it.

Additionally, passenger handling services such as quick immigration
procedures and baggage handling (if necessary), security, distance between the berth
and downtown and other tourist destinations, professional tour operator’s services,
local hospitability and facilities (e.g. telephones etc.), comfortable local passenger
transport and parking facilities, high standard hotel industry (for home/ turnaround
ports), airport.
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When forming new itineraries for each season, cruise lines evaluate their
passengers’ opinion for guidance. They survey passengers to find out their likes and
dislikes when spending time in destinations visited. Passenger ratings very often
determine which ports are added and dropped from the cruise itineraries. Cruise
passengers are also attracted by new ports of call offered by cruise lines.

According to Cruise Lines International Association (CLIA), many cruise
operators are choosing Europe. Cruise lines are also increasing their tour
infrastructure in Europe. The focus from the Caribbean to Europe is changing due to
the large market with high potential.

With the increased competition between cruise lines and increasing demands
of passengers, operators of cruise ships offshore compete with each other in providing
unique services related to recreation and entertainment [2;5;9].

According to experts, the true lovers of sea voyages pursue the cruise
companies, which are primarily concerned about staying comfortable and cheerful
passengers stay on board of their vessels and try to adapt the entertainment services to
the growing needs of our time (Fig. 1).
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Figure 1.Gaining importance among today’s cruisers

As we can see, accommodations (76%) and cuisine (75%) are gaining
importance for consumers when they are selecting their cruise vacation.

Price (50%) is the top consideration when cruisers are choosing shipboard
accommodations. And followed in order by: in-cabin amenities (45%), Wi-Fi (40%),
adjoining Rooms (30%), branded bedding (30%).

90% of Agents indicated that their Clients believe accommodations have
improved somewhat or greatly in the last 3 years.

The most recent onboard cruise innovations include:

NCL understands the need for the socialization and entertainment associated
with solo cruising. With their new singles cabins and numerous lounges for
interaction with other guests, singles cruising has been taken to a new level. P&O and
Holland America Line also have cabins dedicated to solo cruisers with no extra
supplements and Silversea Cruises offer special fare deals for solo travelers.
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iPads in Cabins — Royal Caribbean’s newly revitalized Splendour of the Seas
is the first cruise ship to offer Apple iPads in every cabin for use throughout the ship.
With a touch of the screen, cruisers can access daily events and activities, review
personal itineraries, monitor their onboard accounts, view restaurant menus, and
access the internet. The iPads will be added to five more Royal Caribbean ships over
the next two years. (Regent Seven Seas Cruise Line also provides iPads on Seven
Seas Voyager — but only in top suites.)

Cruise operators have taken the step to provide passengers with the
opportunity watch their favorite film in 3D on board. However, Costa Cruises have
gone that extra mile — installing a 4D cinema on board their Costa Deliziosa. Now
Carnival offers a sensational new experience on Carnival Breeze — “Thrill 5D
Theater”.

Facial Recognition Technology — High-resolution passenger photos taken at
embarkation are used for security and linked to cabins keys.

So, and many other innovations.

One of the main innovations of modern cruises is themed cruises.

Themed Cruises are a developing market with many different categories
being implemented into a passenger’s voyage. They combine general ship facilities
with the cruiser’s personal interests and hobbies to provide the ultimate experience.
Themed Cruises tend to have little to no impact on the daily running of the ship, with
specific rooms and areas being designated. Cruise lines offer around 30 different
Themes, ranging from Archaeology to Comedy, with many hands-on activities and
experiences available on board. In 2011 such new themes, as Climate change cruise,
Impressionism cruise, Nickelodeon cruise, Photography cruise were introduced [3; 6].

According to International Council of Cruise Lines, approximately 98 percent
of cruise passengers disembark their cruise vessel to visit a port of call.
Approximately 45-50 percent of those that leave the ship, participate in organized
shore excursions offered by the cruise line in conjunction with local operators.

Shore excursions are generally regarded as an integral part of the cruise
experience, helping passengers to better understand the destination visited. In
majority of cases, the tour operators, functioning as independent contractors,
including local customs and personnel and are able to offer a better program than a
cruise line itself.

The innovative shore excursions are fundamental in continuing the success to
attract cruise lines and cruise passengers.

The shore excursions have been expanded to keep pace with active lifestyles,
with adventure type tours, as well as more traditional activities as nature walks and
city tours.

With the dramatic increase in family cruising, cruise lines continue to expand
the myriad activities and facilities, e.g. teen shore excursions etc. Special
arrangements for VIPs or cruise lines’ return clients are offered by tour operators.

Variety of unique and exclusive programs to suit the needs and wants of the
cruise passengers is offered by tour operators. They cover personalised service and a
range of innovative and comprehensive tours coordinated by dedicated experienced
staff in local port.

What is also getting more and more important, it is the shore excursions
designed specifically for passengers who desire the flexibility and freedom of
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designing their own itinerary while in port. It allows them to take advantage of their
time ashore and visit destinations that spark their interest the most.

Today is more and more important to offer shore excursions designed
specially for experienced travelers and return cruise passengers [1; 5].

Conclusion. Over the last decades, the modern cruise industry has responded
to extensive market and consumer research with the presentation of innovative naval
design concepts, new ship lengths, ever more exotic destinations around the globe,
and new on-board and on-shore activities and themes, developed to offer a vacation
alternative that satisfies the expectations of everyone.

Today cruising is a major part of the tourism and holiday industry and the
ships have grown hugely in size as more luxurious and innovative amenities are
provided on board as they become floating resorts at sea. The benefits of larger cruise
vessels are concentrated in giving passengers a more impressive and exciting onboard
experience.

The future challenges for the cruise lines will be to provide services that
differentiate their brands, from other cruise lines, and to keep up those differentiators
compelling.

The development and condition of the world regions will be definitely
influenced by increasing capacity of cruise vessels. The bigger capacity is directly
related to changing requirements for draught, length and other characteristics of the
ports.

Providing new experiences by creative and innovative shore programs,
special interest tours or diversified shore tours for large passenger ship visits
translates into continued bookings.

The popularity of cruises on the market directly depends on innovations.
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Annomayus
HHuHoBalMOHHAs NEATENBHOCTh B cepe Typu3Ma HalpaBlieHA Ha CO3JaHUC
HOBOI'O MJIM HM3MEHEHHE CYIIECTBYIONIEr0 MPOAYKTa, HAa COBEPUICHCTBOBAHHUC
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TPaHCIOPTHBIX, YCIYI, OCBOGHHE HOBBIX PBIHKOB, BHEAPEHHE IEPEIOBBIX
WH(POPMAITMOHHBIX U TEIEKOMMYHHKAIIMOHHBIX TEXHOJOTMH M COBPEMEHHBIX (OpM
OpTaHMU3aIIMOHHO-YIIPABIIEHUYECKOH e TeNbHOCTH.

B paszButMM KpyH3HOW HHIYCTPHUM HEMAIyH POJb ChIFPAJIO BHEAPEHHE
WHHOBAIIMIA: HOBBIE JIAHHEPHI, KOTOPBIC BMEIIAIOT B ce0s HECKOIBKO JIECATKOB THICSIY
YelIOBEK, W3MEHEHUsI B OOCITY)KMBAaHWH, HOBBIC pa3BJICKATENbHBIE IMPOrPaAMMEI,
pa3paboTka HOBBIX MapiupyToB. Bcé 3To yiydimaeT KayecTBO OOCITY)KMBaHMS,
YBEIUYUBAET NMPEUIOKEHHUE U CIIPOC.

ExeromgHo okxomo 15 MIIH. 4enoBEK OTHPABISAIOTCS B MOPCKHE KpPYH3BI.
[Ipennoutenus moaeil pacnpenendorcs no-pasHomMy. OIHM XOTAT NMPOBECTH BPEMs
HA CaMOM COBPEMEHHOM M POCKOIITHOM CYJHE, IPYTHe KeTaroT UCIPOOOBaTh TOT HITH
WHOW MapupyT Kpyu3a, a TpPeTbHM — IYTEIIECTBYIOT K 3apaHee OmpeleeHHOMY
MYHKTY HazHaveHust. HeManoBakHBIMU (paKTOpamMu MpH BBIOOPE KpyH3a SBISIETCS €ro
CTOMMOCTH ¥ TIPOJIOJKUTENBHOCTD.

[lo mepe yKecToueHHA KOHKYPEHIUH MEXKIYy KPYHU3HBIMH JIMHUSAMH H
BO3pACTaHUsl TPEOOBAHMI TACCAKUPOB, ONEPATOPHI KPYM3HBIX MOPCKUX JIAHHEPOB
COPEBHYIOTCS IpYT C IPYIOM B IMPEIOCTAaBICHUH YHUKAJIBHBIX YCIYT, CBA3AHHBIX C
OTABIXOM W pa3BieueHHsMH. B HacTosmiee Bpems, KOTrJa KpYyH3bl OKa3bIBaIOTCS BCE
Oonee MOMYJSPHBIM BHJIOM OTIBIXA, JJISI CYJOBJIAJIENbIECB TIaBHBIME (aKTOpaMu B
00pr0e 3a TaccakUPOB OKA3BIBAIOTCS OE30MACHOCTh M KOMQOPT.

Ha ceromusiiamii 1eHs HanOoliee BaXKHOE 3HAUYCHHE UMCIOT HE TEXHUYECKUE
XapaKTePUCTUKU KPYHU3ZHOTO CyJHA, & TOT KOMIUIEKC yCIYyT, KOTOPBIN MPEeIoCTaBIIsIeT
CBOMM KITMEHTaM TypHUCTHYECKasi KOMITaHUS BO BPEMs MOPCKOT0 Kpymn3a

Kaxxmast xpymsHas KoMmImaHusi cTapaercs 3aMHTepecoBaTh MOTEHIIHAIBHOTO
KJINEHTA U NPHUBJIECYb €M0 MMEHHO B CBOH Kpyu3. st 3TUX Lenell UCHoib3yrTCs
pa3TuYHble MAPKETUHTOBbIE HHCTPYMEHTHI, HO B ILIEIOM CYIIECTBYET TPU OCHOBHBIE
TEHJEHIMH, KOTOPbIE CBOMCTBEHHBI JJIs1 COBPEMEHHOM KPYHU3HON HHTyCTPUHU.

OpHOll M3 HUX SBISIETCS TOCTOSHHOE YBEIHMYEHHE pPa3MEpOB KPYH3HBIX
CyJIOB, pacTyulee KOJIMYEeCTBO JailHepoB kiacca «Post-Panamax». [na
CTPOUTENHCTBA KPYHU3HBIX JIAafHEPOB HOBOTO TIOKOJEHMSI MOCTOSHHO BEAYTCS
WHHOBAIIMOHHbIE ~ pa3paboTku.  CoBpeMEeHHbIE  HMHHOBAIMOHHBIC  JIallHEPHI
MPEIACTABIIAIOT COO0OM 00pa3iibl MEPENOBBIX JOCTHIKCHHA WHXCHEPHON MBICIH U
apXHUTEKTYpbl. Bce coBpeMeHHbIE IaifHEphl O0O0OPYAOBAHBI CIHOKHEWIIMMH H
HAJCKHEHIINMHA CHUCTEMaM{ HaBHTallUd M CTaOWIM3aluu, Onaromapsi KOTOPBIM
obecrneunBalOT KOMGpOPTHOE M O€30IacHOe IMYTEIIECTBUE B JIFOOBIX ITOTOJHBIX
YCIIOBHSIX.

MensroTcst He TOJBKO pa3Mephl CYAOB, HO UM HX cojepxaHue. Ha Gopry
COBPEMEHHBIX JIAHHEPOB PACIIONIATal0TCsl TAJIEPEH Mara3mHOB, Ka3WHO, OacceiHbl U
MHOTO€ JIpyroe. B cBsi3u ¢ pocTOM KOJIHMYECTBAa YCIYT MEHSAETCS KOHIIENIIHS TaKOTro
BH/JIA CY/IOB: KPYW3HBIH JIaifHEp TOCTEMEHHO MEPEXOIUT B «CYTHO-OTEIb.

[Ipu cTpoutenbcTBe COBPEMEHHBIX KPYM3HBIX JIAMHEPOB MCIIONB3YIOTCS BCE
camble HHHOBAIIMOHHBIE TEXHOJIOTHH U MOCIEIHNE JOCTIKEHUS HAYKH U TEXHHUKH.

B koHTekcTe SKOHOMHUYECKOW IellecO00pa3HOCTH, KPYHU3HbIC JTHHHH MOTYT
OJHOBPEMEHHO  pa3MeIlaTh 3aKa3bl Ha CTPOUTENHCTBO OT TpeX [0 IIECTH
MPaKTUYECKH OJMHAKOBBIX JAHEPOB IO €AMHOMY IPOEKTY C HEe3HAYUTEIbHBIMHU
pa3INYMsAMHU, KOTOpBIE JTOBOJBHO HYAaCTO CBOMATCS JIWIIb K M3MEHEHHIO Ha3BaHUS.
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CyTh OTHOBPEMEHHOTO CTPOUTEIHCTBA OJHOTHUITHBIX KPYHM3HBIX CYIOB CBOIHUTCS K
TOMY, 4TOOBI yIOBJICTBOPUTH OIPOMHBIH CIIPOC HA PHIHKE MOPCKOI'0 TypH3Ma.

[ns mpuBiedyeHUs MOPCKUX TYPUCTOB KpPYHU3HBIE KOMIIAHWH CTaparoTCs
aKTHBHO pa3padaThiBaTh M IpeyiaraTh CBOMM KIHEHTaM HOBBIC HaIlPaBJICHUS
Kpyu30B. Benb o 0fHOMY M TOMY K€ MapIIpyTy KJIMEHT He OyJaeT MyTelIeCTBOBATh
HECKOJIbKO pa3. [loaroMmy [uist TOro, 4ToOBl KIMEHT CTaj MOCTOSHHBIM U OCTaBaJICA
TAaKOBBIM Ha TPOTSHKEHUU JUIMTEIIBHOTO BPEMEHH, €My HYXHO Mpeajaratb HOBbBIE
MapIIPYTHI.

B npuHnume, Bce Oojiee WM MEHEe KPYITHbIC KPYHU3HBIC KOMIIAHUM UMEIOT B
HaJM4YUM CTAHJAPTHBIA HA0Op MapUIPyTOB JUIS KpyHW30B. Peikue KpyusHbIe
OrepaTophl MpeIaraloT yYHUKaJIbHBIM MaplIpyT Kpyu3a, KOTOPOr0 HET B apceHale
JIPYTUX KPYU3HBIX KOMIIAaHUH.

Eme onHol TeHaeHUMEN B MUpPE KPYM3HOTO OTIbIXa SIBJISAETCS CTPEMIICHUE
MOBBICUThH OOCITYXKMBaHHE MACCAKUPOB HAa KPYU3HBIX KOpaOJsiX, a TAaKKEe BO BPEMS
BBICQJIOK B moprax. Kpyus3Hble KOMIIAHWM BCE OOJIBIIIE CPEICTB BKJIAABIBAIOT B
OPTaHM3AIMI0 JKCKYPCUH M CO3JaHME MaKCUMAalbHO KOM(OPTHBIX YCIOBUH IS
MMacCca)kUpoB BO BpeMsl MNpeObIBaHWS B  IMOPTOBBIX TOpoJax HJIM BO BpeMs
SKCHEAUIIMOHHBIX KPYH30B.

HaGimomaercss Takoke OpHEHTAlMsS Ha BKYCHI IYTCIISCTBEHHHKA, TO €CTh BO
BpeMsI 3KCKYpCUM MO TOPTOBOMY TOpPOJY, MACCaKUpP MOXKET MNPUCOCAUHUTHCI K
OHOW W3 TPYINI IO HHTEpecaMm, i KOTOPhIX pPa3pabaThIBAIOTCSA CIICIHMAIbHBIC
SKCKYpPCHH, WCKIIIOYAIONINE, HAMpPUMEp, apXUTEKTYPHbIE NaMSITHUKU W Trajepeu
JKUBOITHCH.

WHHOBalMK B MHIYCTPUHU TypH3Ma OOJbIIe HE pAaCCMAaTPUBAIOTCS KaK MPOCTO
kenarenbHble. CBOEBPEMEHHOE peEarnpoBaHHE TYPUCTCKUX KOMIIAHMM Ha HOBBIE
TEXHOJIOTUYCCKUE HM3MEHEHHUS B DPA3JIMYHBIX OOJACTAX JCIATECIBLHOCTH, CMEXKHBIX C
TypU3MOM,  CHOCOOHOCTH K  CO3JaHUI0  HOBBIX  METOJOB  pabOTBl U
COBEpILICHCTBOBAHHUIO PE3YJbTATOB JACATCIBHOCTH Oblda IMPHU3HAHA HEOOXOIMMBIM
YCIIOBHMEM BbIKMBAHUSI KOMITaHUH.
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