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MOBEJITHKOBI ACIIEKTH B3AEMO3B’SI3KY THKJIIO3UBHOI EKOHOMIKH BPA’KEHb
I EKOHOMIKMU JOBPOBYTY (HA IPUKJIAAI EKO-PEKPEAINIMHOI COEPH)

Axmyanvnicms. Icnye HeoOxioHicms 00CHIONCEHH NOBEOIHKU PEKPEanmis, iMNIeMEeHMO8AHOIL 8 KOHYENmyaibhy
MOOeNnb THKIIO3UBHOI eKOHOMIKU 8PANCEHb 13 YPAXYBAHHAM 3MICIY MA 0COOIUBOCHeN peKpeayiliHuX nomped K OCHO8U
MOMUBOBAHOI NOGEOTHKU PEKPeaHmis, npu NOEOHAHHI eKOA0STUHUX MA NCUXONOSTUHUX ACNeKmMi8 MaKoi no8edinKu.

Mema ma 3a60anna. Mema cmammi nonseac 8 0OIPYHMYBAHHI 63AEMO38 A3KY MIdIC [HKIIO3UBHOK €KOHOMIKOIO
8PACEHb [ eKOHOMIKOI 000poOYymy HA OCHOBI 3ACMOCYBAHHS NOBEJIHKOB020 NIOX00Y HA NMPUKIAOi eKo-peKpeayiuHol
cghepu OisinbHoCM.

Pesynomamu. B cmammi 00rpynmoeano, wo eKOHOMIKA 6paAdXiCeHb Y NOEOHAHHI 3 IHKIIO3UBHUM NIOX000M €
HanpsamMom nogedinK080i eKOHOMIKU, 8 AKOMY eMoyii, 00CBI0 i 8PAdCEHHs € He NPOCMO YUHHUKAMU GNIUBY HA NOBEOIHK)
iHOUGiOa, a 00’€KMoM eKOHOMIKO-NCUX0I02iuH020 Odocaiodcenns. [Ipedcmasneno KOHYenmyanvhy cXemy YNpaeiinHs
NOBEOIHKOI DPEeKPeaHmis y npoyeci 3a0080eHHs. nomped y GiONOYUHKY, O0EPICAHHI 8PANCeHb MA IH., KA 00360J5€
30ilcnogamu  imepayitiHull aHaniz NeeHUX CyeHapiie po3eumky ma nepeobauygamu 3MIiHU 6 MePUmopiaibHo-
peKpeayitniti cucmemi 018 ONMUMI3AYIT B3AEMOBIOHOCUH MIJIC PEKPEeAHMAMU, DPeKpeayitiHumMu niOnpuemMcmeam,
npedcmagnuxamu 61a0u ma epomaocvkocmi. Ha emani «ineecmysannsy onmumizayilina mooenb, noo6y0o8ana Ha 0CHOBL
3aNPONOHOBAHOT cXemuU, 00360JIA€ BUSHAUAMU THBECTMUYITIHO-NPUBADIUGT PeKpeayiliHO-MYPUCMUYH] OeCmMUHAYIT.

Bucnoeéxku. B pobomi o001pyHmoganHo noediHKy 6 peKpeayiuHili Ccoyio-eKOHOMIuHiU c¢hepi HA OCHOBI
3ACMOCYBAHHS eKONCUXON02TUHO20 NIOX00Y, WO 00360/1A€ IHMeZPy8amu ACHeKmu eKOJI02IYHO-OPIEHMOBAHOI ma eKo-
peKkpeayitiHoi OiAIbHOCMI 8 EOUHOMY NPUPOOHOMY / peKpeayitinomy cepedosuyi, d maKoic po3pooieHO KOHYenmyaibHull
nioxio 00 YNpasniHHA eKOHOMIYHOI NOBEOIHKOI0 PEeKpeanmia y npoyeci opeanizayii ma HAOAHHs peKpeayitiHux nociye iz
Memow OPMYBaAHHI KOMMIEKCY OOIPYHMOBAHUX YNPAGIIHCOKUX pIlleHb Oiisl ONMUMI3ayii 63a€EMOGIOHOCUH MINC
cyb’exkmamu  pexpeayitinoi OisANbHOCMI 3 YPAXYBAHHAM YUHHUKIE [HKIIO3UBHOI eKOHOMIKU 6padceHb. YOocKkonaneHo
CYMHICHI  83AEMO38 A3KU  MIJC  eKONOSIYHUMU MA peKpeayiunumu nompedoamu 3 YpaxyeauHam  Kpumepiig
nepsunnocmi | emopunnocmi; iOHOWIEHHA 00 COYIANbHUX, EKOHOMIYHUX (MAMepianbHux) I KYIbMmypHux nompeo,
KOMNJIEKCHOCIE — NpuU ()OPpMYBAHHT CIMPYKMYpU 006podymy.

Kniouosi cnosa: pexpeayis, exonomixa 6pajicenv, IHKIOZUSHUL PO3GUMOK, 000poOYm, eKON02IUHUll YUHHUK,
no6ediHKo8Ull NioXio.
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BEHAVIORAL ASPECTS OF THE RELATIONSHIP BETWEEN INCLUSIVE EXPERIENCE
ECONOMY AND WELFARE ECONOMY (ON THE EXAMPLE OF ECO-RECREATIONAL
SPHERE)

Topicality. There is a necessity to study the behavior of recreants, implemented in the conceptual model of
inclusive experience economy, taking into account the content and features of recreational needs as a basis for motivated
behavior of recreants, combining ecological and psychological aspects of such behavior.

Aim and tasks. The aim of the article is to substantiate the relationship between the inclusive experience economy
and the welfare economy based on the application of a behavioral approach on the example of eco-recreational sphere of
activity.
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Research results. In the article is substantiated that the experience economy in combination with an inclusive
approach is a behavioral economics direction, in which emotions, experiences and impressions are not just factors
influencing the behavior of the individual, but the object of economic-psychological research. A conceptual scheme for
managing the behavior of recreants in the process of meeting the needs of recreation, experience, impressions, etc. is
presented, which allows iterative analysis of certain scenarios and anticipate changes in the territorial-recreational
system to optimize the relationship between recreants, recreational enterprises, government and the public. At the stage
"investment", the optimization model, built on the basis of the proposed scheme, allows to determine investment-attractive
recreational and tourist destinations.

Conclusion. In the paper the behavior in the recreational socio-economic sphere based on the application of
ecopsychological approach, which allows to integrate aspects of ecologically oriented and eco-recreational activities in
a single natural / recreational environment is substantiated, and a conceptual approach to managing economic behavior
of recreants is developed, in the process of organizing and providing recreational services in order to form a set of
sound management decisions to optimize the relationship between recreational actors, taking into account the factors of
inclusive experience economy. The essential interrelationships between ecological and recreational needs have been
improved, taking into account the criteria of primacy / secondariness; attitude to social, economic (material) and cultural
needs; complexity — in the formation of the structure of welfare.

Keywords: recreation, experience economy, inclusive development, welfare, ecological factor, behavioral
approach.

Problem statement and its connection with important scientific and practical tasks. The
relationship between the welfare economy (has a social aspect) and the experience economy (has a
psychological aspect) combined with an inclusive approach (dissemination to the maximum number of
economic agents or individuals) is reflected in the socio-economic field, characterized by elements of new
experiences, impressions, emotions and sensations — recreation, which includes elements of the tourism, health
improvement, restoration (or even transformation) and has a close interconnection with the natural
environment. How the behavior of recreants is implemented in the conceptual model of inclusive experience
economy; what is the content and features of recreational needs as a basis for motivated behavior of recreants;
how environmental and psychological aspects of behavior are combined — these questions shape the research
problem: application of behavioral approach to integrate aspects of an inclusive experience economy and a
welfare economy.

Analysis of recent publications on the problem. The following scientists have devoted their works to
behavioral economics in combination with welfare economics: A. Schmid [1] — the influence of institutions, in
particular, markets, banks, government, etc. on the behavior of economic agents; H. Simon [2] — the studies of
the natural state of limited rationality; G. Gigerenzer, R. Selten [3] — the individual that seeks to increase his
level of well-being, weighing decisions to implement behavior; R. Thaler [4] — the improvement of the
psychological approach to explain the choice in carrying out the economic transactions; J. McGregor, N. Pouw
[5] — a direct link between welfare economics and behavioral economics; J. Graafland [6] — a study of the
impact of institutions on the multidimensionality of well-being; M. Petrushenko [7] — the consideration of
environmental risks in ensuring the welfare of the population.

The theorists of the experience economy are Pine, & Gilmore [8]. Contrary to the innovativeness of
their views on the evolution of the service sector, the idea of the experience economy has not been widely
recognized yet and is subjected to constant criticism. In particular, in the works of Harmon [9], Lundberg [10]
a critical analysis of the conceptual model of experience economy, specifically, in the field of leisure and
recreation is conducted. At the same time, in the studies of tourism and recreation the authors often address to
the environmental factor (in the context of nature administration [11], economic-environmental conflicts [12;
13], etc.), in particular, in the aspects of municipal management [14] and territorial-economic relations [15].

Allocation of previously unsolved parts of the general problem. However, the questions / problems
of research of psychological, primarily behavioral aspects of inclusive development of experience economy in
relation to welfare economy, which includes, in particular, recreational needs and interests of the population —
are open still at both theoretical and practical levels.

Formulation of research objectives (problem statement). Thus, the aim of the paper is to substantiate
the relationship between the inclusive experience economy and the welfare economy based on the application
of a behavioral approach on the example of eco-recreational sphere of activity. In accordance with the purpose
of the study, the following tasks are set:

—to substantiate the behavior in the recreational socio-economic sphere on the basis of application of the
ecopsychological approach that allows to integrate aspects of ecologically-oriented and eco-recreational
activity in the uniform natural / recreational environment;
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—to develop a conceptual approach to managing the economic behavior of recreants in the proses of
organization and provision of recreational services in order to form a complex of grounded management
decisions to optimize the relationship between the subjects of recreational activities, taking into account the
factors of inclusive experience economy;

—to improve the essential / core / content interrelations between ecological and recreational needs taking
into account the criteria of primacy / secondariness; relation to social, economic (material) and cultural needs;
complexity — in the formation of the structure of welfare.

An outline of the main results and their justification. In economic theory, the individual is seen as a
rational agent (neoclassical approach), or partially rational agent (behavioral approach), whose behavior can
change under the influence of feelings, emotions, fears and etc. There is an opinion that the individual strives
for rationality but due to the limitations (a person cannot take everything into account and, of course, can be
wrong) of its capabilities sometimes behaves irrationally [2]. By learning, searching, making decisions that
ensure order, the individual brings limited rationality to almost perfect rationality [3, p. 6]. When making a
choice, decision-making, the individual uses simplification: spends limited resources to meet the needs, paying
attention to each need separately, without taking into account the complex effect [4]. For example, when
considering a vacation or trip due to “non-acceptance of losses”, an individual may not regard the alternative
of financial costs.

Welfare economics is based on traditional theoretical and economic views, in particular, on the scarcity
of resources: the purpose of welfare economy — to properly distribute resources among individuals, but not in
the sense of rationality, but in the sense of multi-vector welfare, in which economic behavior plays an
important role [5]. Welfare is multidimensional [6]: income, social activities, health, life satisfaction, security,
work-life balance — depend on formal and informal institutions. Limited rationality as the main object of study
of behavioral economics is influenced by emotions, feelings, impulses, etc. of the individual. Depending on
how they affect human behavior (homo economicus), the economic result changes. Experience economy (in
conjunction with an inclusive approach) is a behavioral economics direction in which emotions, experiences,
and impressions are not just factors influencing an individual's behavior, but the object of economic-
psychological research. The irrational is a direct rather than an indirect object of research and economic-
administrative influence. Herewith an important component of the psychological approach to understanding
the economic processes is motivation. As a rule, the motivation is understood as the process of encouraging
oneself and others to achieve personal goals or goals of the organization.

In the so-called ecopsychological approach [16] the mental properties of the individual, person and
individuality in interdependence with the properties of the environment at different levels: physical,
psychological, social, cultural, historical, spiritual are studied. In particular, the following problematic issues
of ecological, recreational and inclusive nature are studied: human ecology — the disclosure of patterns of
interaction of the individual with the environment; preservation and development of health, improvement of
psychophysical capabilities of a person; psychology of work: work is considered as an exchange eco-social
and psycho-ecological phenomenon; psychology of environmental safety; geographical and climatic
psychology: the impact of landscape and climate on mental health; social ecology (the phenomenon of
ecological consciousness and ecological axiology; ecology of culture: the interaction of cultural and
civilizational processes and the state of the environment. In general, “the ecological psychology is a science
that studies the nature and features of psychological actions on man from the natural, social and anthropogenic
environment” [17, p. 3], as well as the consequences of the so-called “psychological pollution” (negative
impact on the psyche and behavior of the individual environmental and social factors) [16, 18].

An important category in the application of the behavioral approach is “need” (“need that has taken a
specific form in accordance with the cultural level and personality of the individual” [19, p. 15]). In the
psychological context, in the framework of the research of the inclusive experience economy in the nature
management field is primarily about the relationship of recreational and environmental needs. Under the
ecological needs of individuals should be understood the needs and desires of individuals that are directly
related to the natural environment. Herewith under ecological needs it is possible to designate primary needs
of the person, for example, needs for air, water, food, etc .; under ecological desires — the secondary needs of
man in relation to his natural environment: for example, the need to contemplate the natural landscape, the
need for recreation on the coast, etc. [20].

In general, the interrelation between the level of satisfaction of environmental and material (material
part of well-being) needs can be represented in Fig. 1a. Eco-recreation is also based on a clean environment,
but its social component (as part of well-being in its traditional sense) somewhat transforms the dependency in
Fig. 1b.
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Clean environment
Eco-recreation

v
v

Material goods Material goods

Fig. 1. The ratio “clean environment / eco-recreation — material goods”
Source: constructed by the author based on [21]

The conceptual scheme of management the behavior of recreants in the course of needs satisfaction in
rest, obtaining the experience and impressions, etc. which is presented on fig. 2, with applying the method of
linear programming allows iterative analysis of certain scenarios of development and to anticipate changes in
the territorial-recreational system in order to form a set of sound management decisions to optimize the
relationship between recreational entities (recreants, recreational enterprises, government officials and the
public). At the stage “investment”, the optimization model, built on the basis of the conceptual scheme
presented above, by introducing a dual function that allows to identify investment-attractive recreational and
tourist destinations.

Maximization of welfare in terms of satisfaction the needs
of health, recreation, new experiences, comfort

. 4

i \ Realization of the concepts of inclusive experience economy, /

E comfort economy, environmental safety management

i Making investment decisions and their implementation

| Organization and regulation of recreation

i — —

i The natural (recreational) Mechanisms for the reproduction of natural resources,
environment support for the development of the market of

: (conditions and resources) recreational services, ensuring the safety of recreants
i e =

. Behavior, structure and number of recreants

Recreational services (experience and transformation)

| s

Fig. 2. The scheme of management of recreants’ economic behavior in the process of organization and
provision of recreational services
Source: developed by the author

A special role in shaping the behavior of recreants belongs to the process of meeting their needs: “... the
formation of a system of recreational nature management is an objective consequence of the growing needs of
society in recreation” [22, p. 6].
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Thus, the dominant functional significance of the needs that are realized in free time and aimed
primarily at restoring physical and nervous energy spent during working hours, allows us to define this area of
needs satisfaction as recreational [23, p. 6-9]. Recreational needs come out from the necessary conditions of
normal human life, by satisfying them the stress is compensated and human efficiency is restored, production
itself continues. By origin (genetic trait) recreational needs belong to the group of physiological (biogenic),
vital needs of physical life, but in the process of development the conditions and the ways to meet recreational
needs are becoming increasingly complex. Together with the relatively basic, new, socially conditioned
(sociogenic) recreational needs are formed.

Studying the dynamics of social needs, it is necessary to consider them in a single socio-economic
process of production and consumption [22, p. 11].

The formation and development of recreational needs are influenced by the increase in the duration of
free time, a qualitative change in its structure and a significant change in the nature of human life in the
scientific-technological revolution.

Satisfaction of recreational needs depends on the possibilities of producing recreational services due to a
number of factors. The material factor influencing the recreational process are recreational resources -
components of the geographical environment and objects of anthropogenic activity, which due to such
properties as uniqueness, historical or artistic value, aesthetic appeal and healing value, can be used to
organize various types and forms of satisfaction of recreational needs [24, p. 6-9].

On the basis of recreational needs, the demand of recreants is formed, which is expressed not so much in
their desire as in the ability to receive recreational services. “The needs become the demand when they are
followed by the purchasing power of man” [25, p. 38]. Therefore, at the present stage of development of the
domestic recreational industry, the task of the enterprises is, on the one hand, to strategically focus their efforts
on innovative and high-quality development of recreational services in accordance with global standards, and
on the other — to make a real impact on demand by offering necessary, attractive and at the same time
recreational services available to most citizens.

The relationship of environmental / ecological, recreational and other human needs is presented in
Fig. 3. Herewith, a parallel is drawn between the priorities of social development and meeting the needs of the
individual. It is emphasized that the highest in the hierarchy of secondary human needs are environmental /
ecological, recreational and cultural (in particular, in accordance with the principles of statistical data
collection) needs. Thus, the harmonious existence of man, society and nature is possible only in the case of
identification of individual and social problems aimed at preserving the environment and the interests of future
generations.

Secondary
ecological
and cultural

Culture

cultural factors

Recreation

Social needs

faction secondary economic needs
without the environmental, social and

‘Satis

Economy Primary economic, mental and

environmental needs

Recreation

Priorities of balanced social development

Ecology Society

The pyramid of human needs approach similar to
A. Maslow

Fig. 3. The relationship of ecological, recreational and other human needs
Source: developed by the author considering the recommendations in [20]

Socio-economic reflection of the minimum satisfaction of human needs is formalized in the consumer
basket (Fig. 4-6).
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B Food and soft drinks

B Alcohoalic beverages and tobacco
products

M Clothes and shoes

B Housing, water, electricity, gas

M Household items

® Health care

M Transport

B Communication

1 Leisure and culture

B Education

M Restaurants and hotels

Various goods and services

Fig. 4. The structure of the consumer basket of expenditures in Ukraine in 2019

Source: constructed by the author based on [26]

At the same time in Ukraine the subsistence level for able-bodied persons is 2,102 UAH or 77.42 euros,
in Germany — 646 euros, Great Britain — 1,223 euros, France — 1,080 euros. In almost all countries there is a
concept of minimum salary. If in Ukraine at the beginning of 2020 the minimum salary is at the level of
174.82 euros (4,723 UAH), then in Germany — 1,557 euros, in Great Britain — 1,525 euros, in France — 1,521
euros, the United States — 1,098 euros or 1,218 US dollars. As for Ukraine's closest neighbor, Poland, the
minimum salary there is now 523 euros. In Slovakia — 520 euros, in Albania — 210 euros. Based on these

indicators, each country calculates its composition of the consumer basket [27].

Y

»

&

B Food

M Clothes, shoes

m Housing and utilities

B Transport, household
services, communication

® Furniture, household items

M Leisure and culture

1 Contributions and payments

1 Hospitals, hygiene items

Fig. 5. The structure of the consumer basket of expenditures in Belarus, 2020

Source: constructed by the author based on [28]

The Belarusian consumer basket has a similar structure: “buying and maintaining a private car, building
a house and buying real estate, as well as the presence of bad habits (alcohol or smoking) that require constant
treatment of diseases are not expected. Expenditures on education, defense, maintenance of infrastructure,
everything that is financed by citizens indirectly, and not by direct payments are not included... The minimum
consumer budget does not reflect the actual costs of the people of Belarus, but those that are expected to be

sufficient to maintain health, normal socio-cultural status and reproduction of the population” [28].
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Significantly different from the previous is the structure of the Swiss basket. In particular, the costs on
recreation and culture are: in Ukraine — 3%, Belarus — 1.3%, Switzerland — 9.2% (+ 9.2% — for restaurants and

hotels).
B Food and soft drinks
B Alcoholic beverages and tobacco
‘ M Clothes and shoes

B Housing and energy

m Fumniture and household services

M Health
W Transport

B Communication

\ Leisure and culture

M Education

M Restaurants and hotels

X

Fig. 6. The structure of the consumer basket of expenditures in Switzerland, 2017
Source: constructed by the author based on [29]

Various goods and services

However, the real data on minimum provision of needs are limited by financial resources. What the
population really needs can be learned through socio-psychological methods of assessment, in particular,
subjective assessment through questionnaires and surveys of the needs of individuals. Herewith, the stages of
ecopsychological research (based on the recommendations in [20]) are as follows:

— theoretic-methodological substantiation: the definition of conceptual and categorical apparatus
(ecologically oriented activity — a set of actions aimed at comprehensive consideration of environmental
factors, performance of ecological tasks, achievement of environmental goals; environmentally relevant
behavior — the actions that are directly or indirectly related to environmental factors or aspects of the operation
of the enterprise (organization). Unlike environmentally oriented activities, it does not have clearly defined
target criteria for the implementation of any impact on the environment; ecopsychological approach in the
field of economics / recreation — aimed at the study of environmental awareness, environmental culture, the
creation and use of environmental needs of workers / recreants in the direction of improving economic-
ecological efficiency); formation of methods of ecopsychological management research (observation —
development of the program of revealing of deviations or repetition of actions in ecologically oriented or
ecologically relevant activity; questionnaire — development of questionnaires that contain questions for a
comprehensive assessment of environmental factors affecting the work and leisure of individuals; testing —
development of tests to identify environmental and recreational needs; combining these methods —
development of a comprehensive recreational ecopsychological study);

—formation of a group of persons with whom recreational ecopsychological research will be conducted
(surveys, questionnaires, testing, etc.);

—formalization of indicators of ecologically oriented activity; combination of unit indicators in the
integrated indicators. Calculation of a complex indicator of ecologically oriented behavior (expertly, based on
the theoretical provisions of the recreational ecopsychological approach and the principles of ecological
economy and experience economy, weights are set for each of the above indicators).

Conclusions and perspectives of further research. In the paper the behavior in the recreational socio-
economic sphere based on the application of ecopsychological approach, which allows to integrate aspects of
ecologically oriented and eco-recreational activities in a single natural / recreational environment is
substantiated, and a conceptual approach to managing economic behavior of recreants is developed, in the
process of organizing and providing recreational services in order to form a set of sound management
decisions to optimize the relationship between recreational actors, taking into account the factors of inclusive
experience economy. The essential interrelationships between ecological and recreational needs have been
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improved, taking into account the criteria of primacy / secondariness; attitude to social, economic (material)
and cultural needs; complexity — in the formation of the structure of welfare.

The situation with the wellness recreation does not differ in complexity from other socio-economic
problems of regions and cities of Ukraine and needs to be addressed in the context of the Sustainable
Development Goals, primarily in the direction of improving the welfare and health of the population.

In further developments the ecopsychological research of recreational needs of the population within
specific territories will be carried out. In the research, in particular, when formulating questions for
guestionnaires and surveys, the specifics of the relationship between the inclusive development of the
experience economy and the welfare economy will be taking into account- to optimize the processes of
investment of recreation-tourism activity under the condition of rational and economical use of the
components of the recreational environment.
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