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Metoau npociimxkenHsi. [1ix yac mocmimkeHHs OyJiM 3aCTOCOBaHI Taki 3araJbHOHAYKOBI Me-
TOJU AOCIIHKEHHS, SIK: a0CTpaKIlisi, METO/I TPYITyBaHHs Ta Kiacu(ikaiiid — Ipyu BU3HAUYCHH] CYTHOCTI
KaTeropii «rJiokamzamis» Ta il TpakTyBaHHS PI3HUMH MPEICTaBHUKAMU CY4acHOI €KOHOMIYHOI HAYKH;
MOPIBHSUIBHUI aHaJi3 — IPU BCTAHOBJICHHI BIIMIHHUX Ta MOAIOHUX pHC MPOIECIB riodamizarii Ta rio-
Kai3allil; CHCTEMHO-CTPYKTYPHOT'O aHalli3y — NPU BUOKPEMJICHH] PiBHIB MPOSIBY TJIOKaTi3allii.

PesyabtaTn. CTaTTiO MPHUCBSIYEHO TOCTI/DKEHHIO TIOKATI3alifHUX MPOILECIiB y CBITOBOMY
rocriogapctsi. [IpoananizoBaHo mpalii HAyKOBIIB, SAKi BUBYAJIH 1€l Mpolec, npeacTaBieHo aediHi-
IIF0 TEPMiHY «TJIOKaTi3allis». BCTaHOBIEHO BIAMIHHOCTI Y CYTHOCTI Ta XapaKTepi MPOIIECiB TJIOKa-
mizanis Ta rnobanizania. HaBeaeHo npukiaau KOMIMaHiH, 110 aKTUBHO 3aCTOCOBYIOTH Y CBOIH €KO-
HOMIYHIH JisUTbHOCTI TIOKaNi3aliifHy nomiTuKy. OKpecieHO MePCIeKTUBH PO3BUTKY TIIOKaIi3alii, a
TaKOX MPOBEJICHO aHami3 11 pe3ynbTaTUBHOCTI. OXapakTepru30BaHO CHEU(iKy AAaHUX MPOIECIB Y
pi3HHX KpaiHax CBITy Ha mpHKIaai amantamii komnadiii McDonald’s Ta Nestle 1o HarioHamsHUX
PHUHKIB Pi3HUX PErioHiB CBITY. JloBeeHO, IO ISl PO3BUTKY MI>KHAPOIHOT TOPTiBIIi BaXKIMBHUM € Bpa-
XYBaHHS MiCLIEBUX OCOOJIMBOCTEH, B IKUX (DYHKIIOHYE MD>KHApOIHUI Oi3HeC. PO3KpUTO BaKIIMBICTH
3aCTOCYBaHHS TIOKai3aliiHOT MOTITUKU B CY4aCHOMY CBITI.

HoBu3na. BuzHadueHo niepeBaru mpoBeJICHHS TJIOKaTi3allii Ha HalllOHAJIBHHUX Ta CBITOBUX PHH-
Kax.

IIpakTyna 3HavymicTb. JloCHiKeHHs IIOKali3allifHUX MPOLECIB y CBITOBOMY IrOCHOJApPCTBI
Jla€ MOXKJIMBICTh CIIPOTHO3YBATH IXHIM BIUIMB HA HAIlIOHAIBHI Ta CBITOBI PUHKHM, a TAKOX O3BOJISE J0-
CIIJIUTH Pe3yJIbTaTH BIUIMBY TJIOKAJI3AIITHIX MPOIIECIB B IJIoMy. JlOCIIKEHHS PO3KPUBAE BAXKIIUBICTh
1i€1 MOMITHUKH 1 pOOUTH MO>KJIMBUM IPOTHO3YBaHH: i1 BIUIMBY Ha CBITOBE FOCIOIapCTBO B MalOyTHHOMY.

Knrouoei cnosa: rnokanizauis, eKOHOMIKA, KpaiHa, MDKHApOAHUM PUHOK, aanTailisi, IpoTeK-
[IOHI3M, 17IeHTUYHICTh, HAIlIOHATBHHUI PUHOK, CBITOBHI PUHOK, JIOKaJi3allis, robdamizallis, TeH1eH-
IS

ITocTanoBka npodsaemu. Ilpuitiarrs pi-
IIEHB Y PO3BUTKY CY4aCHOI CBITOBOT €KOHOMIKH,
PO3BUTOK MDKHAPOAHUX EKOHOMIUHUX BiTHO-
CHH MOBHHEH BKJIIOYAaTH IHTErpallito, perioHal-
3ai1iro Ta rmobanizaiito. Bonu MaroTh rmbokuit
BIUIMB Ha MOJIITUYHY, EKOHOMIYHY, COIlIaJIbHY Ta
KYJIBTYpHY SKICTb KUTTS HAPOJIiB CBITY 1 HECYTh
BIAMOBIAAIBHICTE 32 HACIIAKYA Maii’Ke B KOXKHIH
KpaiHi cBiTYy. YKpaiHa He € BUHATKOM 1 IOBHOIO
MIPOIO YCBIJIOMJIIOE Ta aKTHBHO 1 CB1IOMO 1HTE-
IPY€ETHCS B €BPONEHCHKY Ta CBITOBY CIUJIBHOTY.

[Ipouiec cydacHoi riobamizanii mMae ABi
MPOTHUJICKHI TeHJIeHIIIi. 3 0JJHOTO OOKY, BiH IO-
CUJTIOE B3a€MO3AJIEKHICTh KpaiH, a 3 1HIIOrOo —
crpusie iXHbOMY pO3'€ IHAHHIO. POPMYBaHHS 1H-
Terparii y BiIMOBIIHIi JoKami3allii, a0o mokai-
3a1ii OKpeMHX IpolieciB. [CHyBaHHS LIMX KOHKY-
PYIOUHX 1 CyNepewINBUX TEHEHIIIH 3yMOBIIOE
MOSIBY HOBOI TIOpUIHOI KaTeropii «rjiokaiiza-
1ist». 3 0IHOTO OOKY, 1€ 1iKaBO, a 3 IHIIIOTO — I1e
BUKJIHK. e o3Havae, 1110 MU MaeMO mepeocMuc-
JIMTH Hallli HOBI POJIL.
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AHaJII3 OCTAHHIX JOCIIIKeHb 1 my0Jiika-
uiid. JlocmipkeHHIO OKPEMUX aCIEeKTiB TII0Kai3a-
11T MPUCBSIYEHO Tpalll TAKMX HAyKoBIIiB sK: P. Po-
oeprcon [1], k. Pimep [2], . H. ITitepc [6] Ta
a1, He3Baxkaroun Ha ocTaTHIA HAyKOBUI JIOPO-
00K 3 JaHOi POOJIEMATHKH, TOAATBIIOl pO3POOKH
MOTPeOYIOTh MMUTAHHS BU3HAYCHHS TCHCHIIIN Ta
0COONMBOCTEW TIOKAMI3AI[IMHIX TPOLECIB Y CBIi-
TOBOMY I'OCIIOJIAPCTBI, @ TAKOXK Ha OKPEMHX HaITi-
OHAJILHUX T4 CBITOBUX PHHKAX.

@®opMmyaOBaHHSA MeTH crTarTi. Merta
CTATTi TOJSTAE Y PO3SBUTKY TEOPETHUKO-METO/I0-
JIOTIYHUX 3acaj TJIOKaTI3alliHUX TMPOIECIB Y
CBITOBOMY T'OCIIO/IaPCTBI.

JIoCATHEHHS 3a3HAYEHOI METH IHOTpedye
BUPIILICHHS MEPETIKY TaKUX 3aBJIaHb:

— JIOCIIDKCHHS CTaHy TJIOKAJi3amiiHuX
MPOIIECIB B CyYaCHUX YMOBAX;

KpH3a sBUIIA rtobamizarii

— BH3HAUYEHHS TEHICHI[IN IIToKai3arii Ha
HAI[IOHAJILHUX T4 CBITOBUX PHHKAX;

— BCTaHOBJICHHS TIEPCIICKTUB PO3BUTKY
TJIOKaJTi3allii B IIJIOMY Ta BU3HAYCHHS HAIPSIMiB
MIOJI0JIAHHS TIPOOJIEM.

BukJiiag ocHOBHOro mMarepiaay aocJia-
sKeHHsl. Y Cy4acHOMY CBITi ITPOIIECH TI00ai3artii
PO3BUBAIOTHCS YK€ IIBUJIKO, IIe Hece 32 CO000:
MOTTTMONICHHS. PEriOHATBbHUX — BIJIHOCWH, COIIi-
AJTbHO-CKOHOMIYHHUIM PO3BUTOK KpaiH, pPO3IIH-
PEHHS IXHBOTO 30BHIIIHBOTO PUHKY, 301IbIICHHS
EKCTIIOPTHO-IMITOPTHUX onepartiii. HaitromopHime
JUISL KpaiH, SKi 3aIy4eHi y rio0ani3aiiHuii mpo-
11€C, — HE BTPATUTH CBOIO 1JICHTHYHICTb.

[Topyu i3 mmobamzamiero y XXI cromitri
3’SIBJIIETBCS. TAa PO3BUBAETHCS HOBHH IMPOTHIICHK-
HUH HampsM — TJIOKaJIi3alisi, OCHOBHI MPUYMHA
BUHHMKHEHHS SIKOI IIpeICTaBIICHI Ha puc. 1.

BHCOKa KOHKYPEHIIisI Cepe]l THK Ta MPArHCHHS BUIISTHCS

YCKJIQJIHEHHS 1 yKpYIIHEHHS TOBapHUX PUHKIB

(dbopMyBaHHS 0araTornorOCHOTO CBITY

notpeda B aganTaiii MpoayKIlii 10 HOBUX PUHKIB

Puc. 1. OcHOBHI NpUYMHN BUHUKHEHHS TJIOKa3allii y CBITI
Jicepeno: noby0BaHO aBTOPaMH Ha OCHOBI BUBYCHHUX [DKEPEIT

IToMuaKOBO BBa)KaTH, 11O IIoOami3arisa Ta
IVIOKaJIi3allis 1€ TOTOXKHI BHU3HAYEHHS, aJKe TJI0-
KaJti3alis — I IToe JHAHHS JIOKaJIi3arlii Ta rio0aji-
3aI1ii, a TaKkoX I1e OUTBII mpocTimwii mporec. o
TOTO K TJI00aTI3allis YaCTO MOXKE TTPU3BOIUTH JI0

I'mobdaunizanis

rOMOTeHi3aIlii, B TOW 4Yac sK TJOKaJi3alls Bpaxo-
BY€ BC1 OCOOJIMBOCTI J€PrKaB 1 BUITYCKAE MPOIYK-
11110, SIKa BIJIMOBIJIA€ TIOTpeOaM MiCIIEBUX CIIOXKH-
BayiB (pHC. 2).

Jlokaaizauis

Puc. 2. I'moGarmizariist Ta iHTErparlis K OCHOBHI YTBOPIOBAIBbHI YaCTUHHM TJIOKATI3aITi1
,becepeﬂo: H06y,I[0BaH0 AaBTOpaMU Ha OCHOBi BHUBYCHUX JIPKCPECIT
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TepMmin «rytoKamizamis» 3’SIBUBCS 3aBISKU
P. PoGeprcony, sikuii 3a3HauaB, 110 «...apryMeH-
TH HaIIoi PO3BIIKK OYIyTh 30CepEKEHI Ha JI0BE-
JIeHH], 1110 TOTPiOHO MEepecTynuTH uepe3 aedaTu
PO MI00aIBHY TOMOTEHI3aIli0 — VErsus — retepo-
renizaifito. I[Tutanus ciig CTaBUTH HE K «abo-
ab0», o0MparouM OAHY 3 IUX TEHJICHIIIH, a paie
JOCITI/KYBATH TUISXH, SKAMH OOHIIBI TEHICHII
CTaJI XapaKTEPHUMH JJIs1 HAIIOTO JKUTTS B OLIb-
111l yacTuHi cBiTy Hanpukinmi XX ct.» [1]. [Ipote
1716 1IbOTO MOHSATTSA 3apoawiacs y SmoHii moen-
HAaHHSAM CJIB IJIOOAJIBHHUI Ta JIOKAJIBLHHI, TOOTO

MIPUCTOCYBAHHS /IO TOPTIBIIl 3 ypaxyBaHHS MiCIe-
Bux ocoommBocteit. Y 2000-ux Jx. Pituep cdop-
MYJTIOBAB 1HIIIE TPAKTyBaHHS TEPMIiHY «TJIOKaTi3a-
is», SKUA BIAPI3HAETBbCS Bin morisiaiB P. Po-
oeprcona [2].

€IMHOTO TIyMayeHHS TEPMIHY «TJIOKaITi3a-
Iis» HEMAE, aJpKe JOCIITHUKH I HE JTOCSTIIH OC-
TaTOYHOT'O KOHCEHCYCY MO0 PO3MEKYBaHHS OH-
TOJIOTTYHOT 00J1aCTI TEPMIHIB Y JIAHITFOXKKY «TJI0-
OaNbHUI — JIOKATbHUN — TJIOKATbHUNY. Y Tabm. 1
CHUCTEMAaTH30BaHO ICHYIOU1 TIIyMaueHHS TEPMIHY
«TTIOKATI3AIIis.

Tabmuus 1

BusHaueHHs TEpMIHY «IJIOKATI3AIlish BUSHUMH

ABTOpH

Buznauennsa

P. Po6eptcon [1]

«... 1€ BBAEMHONIPOHUKHCHHSA JIOKAJIBHOT'O Ta r100aJILHOT0»

. Pituep [10]

«... IIe B3a€EMOIPOHUKHEHHS T100aJIbHOTO Ta JIOKAJIBHOTO, SIKE B pe-
3yJIBTaTi iCHY€ B OCOOIMBOCTSIX Y Pi3HHUX reorpadiyHux pailoHax»

JIx. Cinkiep, P. Binken
[11]

«... IIe TIOETHAHHSA I100aTbHOI CTpaTerii Ta JIOKAJILHOI afanTariii»

I1. Mengic [17]

«...1I¢ HE MPOCTO «JIH0JICbKE 00JMYYs TII00am3altii», He MPoCTo Tio-
pua riobaizanii i JIokami3allii, e HaciI0K CB00O0IH, aJ)Ke BOHA J1a€
3MOT'Y TPOMaJlaM «yHIKaJbHO) pearyBary Ha rio0anizaiio»

Cambridge  Business
English Dictionary [18]

«... TIe i1esl mpo Te, IO JIOKAIbHI YMOBH MAaIOTh BPaXxOBYBAaTH y TJIO-
Oasrizarii»

C. XKyxos [16, c.201]

«...Ile cydacHa BceoxomHa (opma TpaHcdopmamii MiKHAPOIHUX
eKOHOMIYHUX BIJHOCHH, IO XapaKTEePHU3YETbCS BHUIIEPEIKAIBHOIO
AKTHUBI3AIIEI0 BHYTPIIIHBOPETIOHAIBHUX 1 Taly3eBUX (JOKaJIbHHX )
eKOHOMIYHUX IOTOKIB HaJ JUHAMIKOIO 3pOCTaHHS MIKHApOJIHUX
€KOHOMIYHUX B1IHOCHH (€KOHOMIYHOI Ii100ai3aiii)»

O. TI'onuaposa
[15, c.469]

«...IIe Pe3yJIbTaT CHHTE3y MPOILIEeCiB Tiiodaizallii ¥ perioHamizaiii,
i1 BIUIMBOM SIKHX BiZIOyBa€ThCs TpaHchopMallist MbKHapOAHUX KO-
HOMIYHHX BiTHOCHH, a TAKOK BUIIEPE/KATbHE 3pOCTaHHS JIOKATBHUX
(BHYTpIIIHbOPETIOHATIBHUX, TATTy3€BUX ) EKOHOMIYHUX MOTOKIB (TOp-
TiBJI, IPSIMUX 1HBECTHUIIH, MIrpalliiHUX MOTOKIB TPYAOBUX PECYPCIB,
1H(OpMaLIHHOTO I TEXHOJIOTTYHOTO 0OMIHY) MOPIBHSHO 3 IXHBOIO 3a-
rajbHOI0 JMHAMIKOIO y CBITOBOMY MacmiTall, 110 Beae A0 yCKIa-
HEHHS ¥ IOCUJICHHS PI3HOPIBHEBOI KOHKYPEHTHOI O0pOTHOM Y CBITO-
Bux Macmrabax mixk THK, HanioHanbHUMHU JIep:kaBaMu, perioHallb-
HUMU €KOHOMIYHMMHU YIrPYHOBaHHIMM, SIK1 KOJIEKTUBHO BiJICTOIOIOTh
CBOE€i MO3UIIIT Ha CBITOBIM apeHi; € Miporo Jenani OiIbIIoro 30Ju-
’KEHHSI IBOX IIOJIIOCIB — TNI00aabHOCTI H JIOKAJILHOCTI)

O. MananieHkosa,
A. Mapxksapne
[14, c. 65-66]

«... 1€ CTaH MDKHAPOJIHUX BITHOCHH / CTpaTerii KOMITaHii / 1ii Jito-
Iiel, 0 Bi10OpakaroTh HE TIIBKU II00ANBHI, a i JIOKaTbHI BUMOTH
Ta CTAHJIAPTH

K. Bex [13, ¢.57]

«... IIe CHHTe3 MpOoILIeciB riodanizalii Ta Jokatizalii i3 cynepeusn-
BUM MEXaHI3MOM iXHBO1 B3a€EMO/IIi Ta B3a€MO3B'SI3KY, ITi/I BIUTHBOM
SKHX B1IOYBaeThCs TpaHc(hopMallisi CBITOBOTO TOCIOAAPCTBA Ta MiXK-
HapOJIHUX €KOHOMIYHUX B1JIHOCHHY

LDicepeno: cknaneHo aBTopamu
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VY Tabn. 1 HaleXHUM YMHOM YpaxOBaHO
BIUTMB TJIOKAITi3allii Ha eKOHOMIuHY cepy.

Hanamo aBTOpchke TpakTyBaHHS Ae(iHIMIi:
TJIOKAJTi3allis IK eKOHOMIYHA KaTeropisi Ipe/ICcTaB-
Jsie cOOOK0 CYKYITHICTh €KOHOMIUHUX BIJJHOCHH,
110 PO3BUBAIOTHCS TTi]T BILTHBOM TI00AITi3aIiifHUX
Ta JIOKaT3aiMHUX TEHACHIIH TpaHcopmarii

CBITOBOT'O TOCIIOAAPCTBA, 331 PO3POOKH TIEBOTO
CHHEPTreTUYHOTO MEXaHi3My PO3BUTKY KpaiHU 3
MPEBATIOBAHHIM PO3BHTKY PEriOHAIBHOI (hopMu
BI/IHOCHH, BPaXxOBYIOUM ABTEHTUYHICTH JIOKaJIb-
HOT'O PHHKY.

BigMigHoCTI Ta momiOHOCTI Ttodami3arii Ta
TJIOKaJTi3allii HaBeJeHo Ha puc. 3.

IHOAIBHOCTI

| o« e . . . . 1
I 4 BHKOPHCTOBYIOTHCSI CTOCOBHO TIPOJYKTIB 1 IOCIYT 3 MOTEHI[IAIIOM II06aIbHOI TOPTiBIIi |
1 4+  COpusioTh 00'€HAHHIO KOMIIAHIH y pi3HUX KpaiHaX, THM CaMUM MOKPAIYIOYH MDKHAPOIHI 3B'SI3KH |
I 1

I'VIOBAJIIBALIA

[Iporec mocuiIeHHs B3a€MOIIOB'I3aHOCTI

00MiH TOBapaMH, IIOCIIyraMu Ta 11esIMA

[Tepenbauae iHTErpaIlito eKOHOMIYHHUX,
MOJITUYHKX Ta KYJIBTYPHUX CUCTEM Y
I00abHOMY MacIuTaoi

Moske IPU3BECTH IO ITiIBUIICHHS

Ly TAKOK MOIKE IIPU3BECTH JI0 HETATHBHUX
HACTIAKIB, TAKUX 5K KYJIBTYpHA
TOMOTEHI3aIlisl Ta BTpaTa MICI[CBIX
TpagUIii

[Ipouec ananTamnii rmoOaTFHUX MPOIYKTIB 1
P Ta B3aeMO3ANEKHOCTI MK KpaiHAMH LIepe(( I »CTpaTeriﬁ JI0 JIOKAJIbHUX PUHKIB 1 KyJIbTYp

[Tigxpeciroe robanbHy MEPCICKTHRY Ta M Posrnsnae sk rmo6aibHi, Tax i MiCIEBi
¥ romoreizawito PHHKIB Ta KyJIbTyp « » TICpCICKTUBH Ta BPAXOBY€E KyJIbTypHE -
I pi3HOMaHITTS

H 36asaHCOBYE NiepeBaru riaoodanizaiii 3
« H » HEOOXITHICTIO IIOBaYKATH 1 BPaXOBYBaTH -

S 7 ’ [Iparue mocsartu 6amaHcy MiX rII00aTBHAM i
E€KOHOMIYHOT e()eKTUBHOCTI Ta OOMIHY, an« C » <«

I'IOKAJIIBAIA

MICIIEBi KYJIBTYPH 1 IIEpeBaru

JIOKQJIbHUM, IIparuy4u MaKCI/IMi3yBaTI/I

HETaTUBHUX HACIIIJIKIB

1

Puc. 3. BigMigHOCTI Ta ToAi0HOCTI TiI00ai3arii Ta rioKkatizarii

Ircepeno: moOya0BaHO aBTOPAMHU Ha OCHOBI [2]

I'nokanizarisi Ma€e TpH piBHI: MaKpOPIBEHb —
Jiep>KaBHU Ta X 00’ €JHaHHS; ME30PIBEHb — PET10H;
MIKpOpIBEHb — IOBCSKJIEHHA MPaKTUKA JIIOJEH,
Cy0'€KTIB roCIolaproBaHHsI.

Pymiiiinumu  cunmamMu 1bOTO  TIPOIIECY €,
TIepIII 32 BCe, AMHAMI3M, JICIeHTPaNi3allis 1 IBU/I-
KICTh TIEPETBOPEHHSI BAJIOBOTO TPOAYKTY B YMO-
BaxX 3O0UIbILIEHHS YacTKU IOCHYT, BipTyalbHOI
TOPriBii. 3apa3 CHOCTEPIra€ThCsl pPErpecuBHUM
PO3BUTOK Teuil y MDKHApOIHUX BIJHOCHHAX, 30-
Kpema cemnapaTu3M, perioHami3m. [Jobamizarris
BCe OUIBIIIE ¥ OLIbIIE BIAXOMUTH Ha 3aQH1H IIIaH 1
CTa€ He aKTyaIbHOIO.

Bynp-sika kpaiHa, 110 BUXOAUTh HA MDXKHA-
POIHUI PUHOK YM BIIKPHUBAE YIS TOPTiBIl SKYCh
HIy Jiep’kaBy, Ma€ BPaxOBYBAaTH 11 JIOKaJbHI
0COOJIMBOCTI, 30KpeMa KyJIbTYpHI, ICTOPUYHI, T€0-
rpadiuHi, amKke YHI(pIKOBaHHMHA MiIXid IO BCIX
KpaiH 1 IX pUHKIB y Cy4acCHOMY CBITI Bxke He Oyie

68

miaxonuTh. [lepiioro Takor oprasizaiiero Oyna
Glocal Forum, 3acuoBana y 2001 p. mist nmpucko-
PEHHSI CBITOBOTO PO3BUTKY METOJIOM YIIOCKOHA-
JIeHHsI JIOKaJIbHUX IpolieciB. Po3BuBaTH ekcnopr,
30BHILIHIO TOPTIBIIO 0€3 ypaxyBaHHS MICHEBHX
ocobnmuBocTei Maibke HeMOXxiBO. CydacHUX
KITIEHTIB BXX€ HE 3aI[IKaBUTh IPOCTO TapHa Kap-
THUHKA Y1 OJJTHOTUITHA IPOYKIIisl, KOXKEH X0u€ BiJl-
qyTH cede ocodnuBuM. 1o TOro > po3BUTOK IJI0-
KaJli3allifHUX TPOLECIB JOMOMOXKE IiIIpPHEM-
CTBaM 30UTBIIUTH 1X MpUOYTOK. MOXKIIMBO, UM HE
HalOUIbIIa MpolsieMa TOoJsrae y HEOIHO3Hay-
HOMY TpaKTyBaHHI MOHATTS riobansHOro: y 2013
p. mparst [lx. H. Ilirepca (J. N. Peters) 3amouar-
KyBajla JIMCKYCIlO, CIPSIMOBaHy Ha (yHAaMeH-
TaJlbHE TEPEOCMUCIICHHSI Ta «palliOHAI3aIiI0»
napagurMu Tiio0amizaiii B KOHTEKCTI Cy4acHHX
peauiii (puc. 4) [6].
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e TnoxkaabHui I'no6anbHMit

EE —IeIEHTPAII30BAaHUHN TIPO- —IIEHTPaTI30BaHUMN TT1IX1]1

% Bucoxuu ec . —CTAaHAaPTH30BAHMH ITiIXi]
= —CTaHAAPTU30BAHUH TT1JIX1]T

3

E T JlokaapHuii Perxanbnmnii

] —JeLEHTPaII30BaHUM TTPO- —LIEHTPaTI30BaHUM MPOIIEC
§ 1ec o —perioHaJbHUI TiaXisg

° ) —udepeHiioBaHUM TTiIXi1]L 5

£ Bucorui Hus3vxui Bucoxkuii

=

a PiBenp meHTpatizamnii npomecy NPUHHATTS PillieHb

Puc. 4. BapianTu crpateriii IpuiiHATTA pillleHb Ha TII00aTbHUX PUHKAX

icepeno. CKIlaieHO aBTOpaMH Ha OCHOBI [6]

[NTapayenbHO 3 TEPMIHOM «TJIOKAITI3aIlishy Y
HAYKOBIM JIITepaTypi BUKOPUCTOBYETHCS HU3KA 1H-
IIIUX TEPMiHIB, SIKi OXOILTIOIOTH OHTOJIOTIYHI HIIIIi,
10 BU3HAYAIOTh CYMDKHI momspHocTi. I[lomsip-
HIiCTh (KBa3iMOJSIPHICTH), TOOTO PI3HUIIA MIXK TJ10-
Oayi3alfiero Ta JIOKaIi3ali€ero, [MeHTpaTi3allieo Ta
JCTIOKATI3AINEI0 Ta JIOKATI3AIIE, IEHTpaTi3a-
II€FO Ta ICISHTPaITI3aIlIEer0, IHTETpalli€ero Ta par-
MEHTAIII€1O0.

HaiiGinbin nomyasipHUMU cepeqi TOCiTHH-
KiB € TiIOpHWIHI HEOJIOT13MH, TaKi SIK:

* «chaord» (yTBOpeHHMII MNUISIXOM TIO€]I-
HaHHSI CJIB «Xa0C» 1 «[TOPSIIOK»), IPEACTABUB LeH

tepmin 1. [ok [7];

* «regcaly (oeTHAHHS CIIIB «PErioHaJIbHE»
Ta WIOKaibHey, 3anpornoHoBanuil C. Taem ta lO.
Wonrom [9]

* «fragmegration» (¢parmenTamnisi Ta iHTe-
rpaiist), 3anporioHoBanmii M. Posenay [8];

3anpononoBanuii B. Poynomerodom min-
XiJl MOAO0 TPUCTOPOHHBOTO TPAKTYBAHHS IJIO-
KaJIBHOTO: SIK Tporiecy (TJIoKawi3aist); sSK COIli-
aTbHUX YMOB (TJIOKAJIBbHICTB); SIK 11€0JI0TIi CBITO-
TJISTY 9M PEKOMEHIAIIIT IO MPAKTUYHUX i (TJ10-
KaJi3M) TaKOX Ja€ 3MOTY OUIbILI JIETaTbHO PO3-
[JSIHYTH TIPOLIEC TyIoKai3arii (Tadi. 2).

Ta0Gmuus 2

Tpu BUMIpU TpaKTyBaHHS KaTeropii «rI0KaJbHE»
Kareropis 3HaueHHs
I'mokaumizartis — MPOIIEC TI100ATFHO-JIOKATBHOT B3a€MOIIT
. — KIHIIEBUH pe3yibTaT (IIEBHI COLIANBHI YMOBH), IO chopMy-

I'moxanbHICTE H pesy (. A YMOBH), IO Chopmy
BaBCs BHACIIIIOK ITIOKaITi3allil

T oKaTiAM — CBITOTJISI/THA 1/1€0JIOTIS UM TOJIITUYHA CTPATErisl afanTariii rio-
OanbHUX BIUTUBIB Ta JJOKATHHOTO CEPEOBHUINA

Lcepeno: noOy10BaHO aBTOPaMK Ha OCHOBI [12]

['o5toBHI yyacHUKM TJIOKaizallii Ha MIKpo-
piBHi — MHK, ocoGmuBo y Xxap4oBiii ramysi, agxe
TYT HaOUIbIIIE TPOCITIAKOBYIOTHCS PO301KHOCTI B
KynpTypi. Illomo  Takmx KOMITaHif, TO
McDonald's € ofHIM 3 THX JTi/IE€PIB, SIK1 YITKO Bpa-
XOBYIOTh MicleBi ocobnuBocti. IlinnpuemcTBo
Yac BiJ 4acy BJIAIITOBYE TIDKHI «HAIIOHAIBHOI
KyXHi», KON MOXXHa CIpoOyBaTu CHeliaIbHl
MIPOTO3HUIIii — CTPaBH, 1110 TOIAI0ThCS B 1HIIIIN Kpa-
iHi.

Hanpuknan, y HiMelbke MEHIO BKITIOYEHI
Oyprepu McRib 3i cmakom 6apbekto, Niirnburger
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— Oyprep 3 TppOMa CMaXEHUMHU KOBOACKaMH, I1-
Oynero 1 ripumLiero, 1 HaBiTh uBo McBeer. Y Ye-
X11 OMYJISIPHICTIO KOPUCTYEThCS CE30HHUM Oyp-
rep McKren 3 xpiHoM 1 Oyprepu 30UTbILIEHOTO
posmipy, Hampukian, Grand Beef Classic. [o
CKJIAJly iTalmiCbKUX OyprepiB i caH/IBIviB BXOJIATh
Morrapemta 1 mpomryTro. Takox B Irami gacto
3'BIISIIOTHCS B MEHIO Pizzarotto (kanblioHe) 1 Kpo-
KeTH 3 pi3HOMaHiTHOIO HaumHkor. Ha Kimpi i
B ['pewii B Oyprepu 3aMicTh OyJI04YOK BUKOPUCTO-
BYIOTb TPAJUILIINHI MITH 1 OTIPKOBHUI COYC LHAIUKH.
Typeupki pecropanu npononytots McTurko (pi3-
HOBU/ ke0aba) 1 KUCIOMOJIOUHHM Hamii — aifpaH.
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B i3painsceromy Maiii MoskHa 3'iCTH CIIpaBKHICI-
HBKY 1aypmy McShawarma i manumk McKebab,
SIK1 3aropHyTI B KOpK. Un30yprepiB B I3paini Bu
HE 3HalIeTe, OCKUIbKY 3MIIIYBAaTH M'SICHI Ta MO-
JIOYHI MPOAYKTH TaM — HekomepHo. Y Hopge-
rii ciig cipoOyBat McLaks — Gyprep 3 cbomroro,
opoyamu 1 camarom. Y llonpmiB Oyprep
WiesMac cranmm [gofaBaTé peamMc 1 TIPYHMIIEO.
McDonald’s y Ilopryranii BKIIOYMB B MEHIO
KiJIbKa MEPIINX CTPaB: CYIl 3 MKAHTHOIO YOPU30,
CYII 3 OBOYAMH, CyI 3 IIMHKOIO 1 IHII. Y SIOH-
cekomy McDonald's B Oyprepu gonaroth moiry-
JIIPHUHN JIJIs1 MICIIEBOT KyXHI COYC TEpisiKi, OKpIM

®ininiuu 640
Vkpaina 649
Ascrpanist 920
Bpasuis 1000
Benuko6GpuraHis 1274
dpanuis 1419
Kanana 1472
Himeuuunna 1480
Kuraii 2700
SInoHis 2975
CIIA

0 2000 4000 6000

8000 10000

1ILOTO, € OyprepH 31 CBUHUHOI0, KPEBETKAMHU, OBO-
yeBi Oyprepu 3 KamycTsHOi Komieroro Koroke
Burger, MoyouH1 KOKTEHJIi 31 CMaKoM 3eJIEHOTO
Yaro TOIIO

Onnak McDonald's 1mi vac MpOHUKHEHHS Y
puHOK IHzii 3ITKHYBCS 3 BEIMKUMHU CKJIAHO-
mamu. He 3Bakaroum Ha yCmix IIi€i KOMITaHii y
CBiTI, B [HIl cocTepirascs craja MOMUTY Ha L0
npoxaykiir. [le Oyio 3ymMoBIeHO HacamIiepe | Ha-
SIBHICTIO SUTOBUYMHU y Oyitoukax 10 Oyprepis. Ok-
PIM LILOTO, MyCYJIbMaHH, SIKi TIPOXKUBAITU HA TEPH-
Topii [HAii He BXKUBaNIM CBUHUHY, TOMY KOMITaHis
BUpIIIIHIa BAKOPUCTOBYBATH OapaHuHy (pHC. 5).

14146

12000 14000 16000

Puc. 5. Ton-10 kpain cBiTy 3a KinbKicTio pectopaHiB McDonald’s 3a 2022 p.

Iicepeno. ckilanieHO aBTOpaMK Ha OCHOBI[S]

VY ton-10 kpain, kpim CIIA, ne, BmacHe,
OyII0 3aCHOBAHO ITF0 KOMITaHit0, BXOAUTH SMOHis,
Kuraii, ®ininmiau, Opaniriis Ta iH., M0 CBITYUTH
PO YCHIIIIHE OCBOEHHS MpOLECy IJIOKaIi3arii
KOPIIOPAITIETO.

[HmM npuknazoM OpeHny, SKuil BpaxoBye
MicreBi ocoomBocTi € Whirlpool, o BupoGiisie
npanbHi MatuHU. [Ipobnemoro, ska BUHHKIIA i
4ac po3BUTKY TOPriBiIl B [HIT € Te, 1110 HaCEJIEHHIO
notpiOHO Oyno mpatu «capi». Y 3BHYAMHUX
MpaTbHAX MAIIMHKaX capi 3aIbTyTyBaJIHCh, aJKe
BOHU JIOBOJII JIOBTI.

Binoma xommanis Starbucks’s Tex 311TOB-
XyBajacs 3 TPYAHOLIAMH, OB’ I3aHUMH 3 HEPO3Y-
MIHHSIM TOrO, IO Take Irio0aii3amisg 1 IK BOHA
BILUTMBAE Ha TOPriBio, npuoyTok. I1ig yac 3amyc-
Ky iX 3aKkiafiB B ABcTpaiii, OpeH He BpaxyBaB
MicIIeBi 0COOIMBOCTI HaCEIEHHsI, 30KpeMa iX Jito-
0O0B 710 KaBH 1 0aKaHHS «ITPOBECTH YacC 3a YaITKOIO
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KaBH y KaB’spHi». Came ToMy 3amyck Starbucks’s
y i KpaiHi npoBaiuscs [4].

«Netflix» — BiToMa TeneBi3iiiHA KOMIIAHIs,
I0pa3y BOHA Bpa)ka€ CBOIM MiJOOPOM aKTOPIB.
IIpore, sikmo nepernsHytd ¢uibmu B CIIA Ta,
Hanpukiaaj, [Haii, To BOHU OyayTh BiAPI3HATHUCS,
aypKe OpeHT TAMUCYE 3 KOKHOIO IEP’KaBOKO CBIi
KOHTPAKT 1 I1€ TeX € OJIHIEI0 3 O3HAK TIIOKAJTi3aIlii.

baurmo, mo 31e0LIBIIOro KOMIIAHIl, SKi
PO3BUBAIOTH CBOI TJIOKAMi3alliiiHi TpOLIECH, HE
HEXTYIOTh MICIIEBUMHU OCOOJIMBOCTSIMH 1 JTOTPH-
MYIOTbCSl TIOPSAIKIB, TPAAWIINA 1 3BUYAIB IHIINX
JIepKaB, € OUTHIN YCHIIIHAMU Ta BIJOMUMH, HIK
a1, [le mosiCHIOEThCS TUM, TII0 BOHU HE BHITYC-
KalOTh OJHOTHITHY TPOIYKIIIFO JUI KOXKHOTO €T-
HOCY, KOMITaHii MKIIYIOTHCS TIPO CBOIX CIIOXKHBA-
YiB 1 XO4yThb, a0W TOBAp Y MOCIyTa BiMOBIaNA
notpedaM KIIEHTIB. 3 PO3BUTKOM TEXHOJIOTIH,
E€KOHOMIKH CIIOKHMBaYl MalOTh BKe OUIBII BUCOKI
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CTaHJAPTH, TOMY HaBps 4d 0e3 MOrMOIeHHS B
MPOIeC ypaxyBaHHS MICIEBUX OCOOIMBOCTEH
KOMITaH1sl 3MOK€ CTaTH JIIAEPOM.

I'mokanizauiiiai mpouecu BapTo A00pe BU-
BYATH, AKIIO KOMIIaHis IJIaHY€E PO3IMIMPUTH CBOIO
TISUTBHICTB, 1, HANIPUKIIAA, 3 PUHKY €Bporu Iie-
peiitu Ha Aziro i Adpuky. [TosicHIO€ThCS 11€ BifI-
MIHHOCTSIMH y: PiBHI €KOHOMIKH, KyJIbTYpi, piBHI
PO3BHUTKY TEXHOJIOT1H, 3BHUOKIO Y TaKiid CHTYyarlii
HAWOLIBIIE MTPOCTIIKOBYETHCS BKIIUBICTD ITIOKa-
Jizamii 1 HEMOXIIUBICTh BHUKOPUCTATH TPOIECH
raobanizaii, KO € MeTa 30UIbIIUTH TPHOYTOK
Ta BIIKPUTH HOBHA apeai 30yTy MPOIYKIIii.

3 onmHOro OOKYy, TJIOKai3allis CIpHSE eKO-
HOMIYHOMY PO3BUTKY KpaiH, pO3BHBa€ iX iH(ppa-
CTPYKTYPY, sIKa 3aiiMa€eThCs IEPEMIILICHHSIM poOo-
40l CHJIM Ta KariTaty. 3 IHIIOro OOKy, IJIoKai3a-
sl CIIpUsi€ MOCIA0ICHHIO MIKHAPOJHUX EKOHO-
MiuHUX BiHOCUH. [IposiBoM riokamizarii y aep-
KaB € TXHA MMOJITHKA MPOTEKIIOHI3MY 1 Oa)kaHHS
30eperTv iIeHTUYHICTh, & HE OYTH MOTTHUHYTUM
MPOLIECOM «BCECBITHBOTO 00’ €iHAaHH». Uepes 11e
y XXI cTomiTTi aKTUBHO MOYHMHAE PO3BUBATHCS
perioHanbHa IHTErpallis, ke MOIHPIOETHCS TI0-
HATTS «MYJIBTUKYJIBTYPHICTBY», @ HE «MOHOKYIIb-
TYPHICTB.

I'mokaumizariiitHi mporecu po3novyaymcs i B
VYkpaiHi, 30KpeMa JI0CTaTHs 4acTKa YKPaiHChKUX
MATPUEMIIIB PE3EHTYIOTH CBOIO MPOYKIIIIO 1HO-
3eMHUMH MOBaMmH. [ [puKITaioM IkOro € rpe3eHTa-
il yKpaiHChKOro nonmatky «/lis» aHrmiiicbkoro
MOBOIO JIJI51 1HO3EMIIIB.

Oco0iuBo 3apa3 IJoKamizallis Inepemarae
rofaizailifo, TOMy II0 KO)KHa KpaiHa mparHe
OyTH 1IEHTUYHOIO Ta PO3BUBATH CBOIO EKOHOMIKY
1 KyJIbTypy SKHaiikpaimie. Y pe3yabTaTi IbOro
nporecy THK Ta iHmi xommnanii moriauOIow0Th
KOOTIEPAIlif0, CTUMYJIIOIOTh Kpamuii 30yT mpo-
TYKI1, PO3MUPIOIOTH BUPOOHUIITBO Ta 301IBIITY-
10Th Horo edextuBHicTh. s THK rmobanbuuit
pIBeHb € BKe MPOWUACHUM, aJ)ke KOMITaHii mpar-
HYTh CTaTH KOHKYPEHTOCIPOMOXKHUMH, 3BUTHLHH-
THCS B 0OMEKEHb, SIKI HaKJIagae riodaisariis,
CKOPOTHTH BHTPATH.

Nestle — Bimoma y cBiti THK, 110 nparttoe y
XapuoBii ranysi, pyHkuioHYye y Outbie 190 kpai-
Hax cBiTy Ta Mae 6;u3bko 2000 TOProBUX TOUOK.
Koprniopariis  BpaxoBye J10KajibHI OCOOJIMBOCTI:
Bil BIIOJJOOAHH CIIOKUBAUiB 10 iX KYIiBEIHHOI
cnpomoxHocTi. B Ykpaini Nestle Bonozie Takumu
kommaHisMu:  «CBiTou»,  «BONMHBXOIAUHTY,
«NESCAFE» Tomo. e noBoni npuOyTkoBa Hima
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mts camoi THK. Jlo Toro x Nestle aktuBHO peasi-
30BY€ CTparerito Tiokaiizauii y cdepi kaBu Ta
mokonany. «Lavazza» ta «MacCoffe» mocratHpo
Biziomi OpeHu B YkpaiHi Ta kpaiHax CxigHoi €B-
por [12]. Xoya Ha pHHKY BEJIHMKY KOHKYPEHIIIIO
THK cranoBmsTh BiTun3HsHI Openau. Tomy Kop-
noparfii a1 Toro, abu 30UIBIIUTH CBOKO KOHKY-
PEHTOCIIPOMO>KHICTh B YKpaiHi HOTpiOHO Oiiblie
BpPaxOBYBaTH MICIIEBI OCOOIMBOCTI.

[TposiBoM riokami3zamii y aepskas € iXHs mo-
JITHKA TPOTEKIIIOHI3MY 1 OayKaHHsI 30€perTH i/1eH-
TUYHICTh, @ He OyTH MOTIMHYTHM IPOIIECOM «BCE-
CBITHBOTO 00’ €HaHHY. Yepes e y XXI cTomitTi
AKTHBHO ITOYMHAE PO3BUBATHCS PETiOHATIHHA IHTE-
rpaiis, aJpke MOIIMPIOETHCS MOHATTA «MYJIBTH-
KYJBTYPHICTbY», a HE «MOHOKYJIBTYPHICTB.

BucnoBku. BpaxoByrouu pe3ynbTaTi
BOr0 JOCIIHKEHHS, TI100aIi3aIio CBITOBOI €KO-
HOMIKM MOKHa PO3IJISIIATH SK TO3UTHBHY Ta
edextrBHy TiOpUIHY HOpPMY MiX TI00aNTI3aIEI0
Ta JIOKAJII3ALIE0 CBITOBOI EKOHOMIKH.

['mokasizarisi CBITOBOI €KOHOMIKH € TI03H-
TUBHHUM Ta €(PEeKTUBHUM TiOPUIOM ABOX CY4aCHUX
TEHJICHITIN: T100ami3aIlii Ta Jokam3anii (perioHa-
mizarii). LlimsiMu riokamizamii € TPUCKOPEHHS
r7100aIFHOTO PO3BUTKY Ta BPaXyBaHHS MICIIEBUX
0COOJIMBOCTEH I TIOKpPAIIEHHSI CTUMYITIOBAHHS
30yTy.

Bona cnpsiMmoBaHa Ha TPUCKOPEHHS TJIO-
OalbHOTO PO3BUTKY ILISIXOM aJamnTaiii BHUPOO-
HUIITBA 1 CHIOKUBAHHSI 3aralbHUX CBITOBUX TOBa-
PiB 1 OCIIYT IO OCOOIMBOCTEN MICIIEBUX PHHKIB.
I'moxkaimizariist CBITOBOI EKOHOMIKHA BUMAarae OIHoO-
YaCHOTO BUHUKHEHHSI, CIIBICHYBaHHSI Ta B3a€MO-
Jii HAaCTYNMHMX IHCTUTYLIHHUX Ta perysasTOpHUX
CTPYKTYp (00'€HAHB).

CTBOpEHHS IHCTUTYLIHHUX Ta PEryisITop-
HUX ME€XaHI3MiB (OpraHizailiif) Ha Ha/{HalllOHAIb-
HOMY Ta INI00aJbHOMY PIBHSX, @ TAKOXK Ha PIBHI
OKpEMHX JIOKJIbHUX Ta PErioHalbHUX (IHTErpo-
BaHMX ) 00'€THaHb, SIKi TOBUHHI CTBOPIOBATUCS OJI-
HOYAacHO.

['mokaumizartisi CBITOBOI €KOHOMIKM BUMAarae
CTBOPEHHSI Ta OZJHOYACHOTO CITIBICHYBaHHS 1 B3a€-
MOJIi IHCTUTYIIIMHUX Ta PETYIATOPHUX MEXaHi3-
MiB (Oprasizaiiii) Ha HaJHaI[lOHAJILHOMY, IJ7100a-
JILHOMY PiBHI Ta Ha PiBHI OKPEMHX JIOKAIBHUX, pe-
rioHaJIbHUX (IHTErpoBaHMX) 00'eHaHb. B ocTanH1
POKH iICHYIOTb 1, SIK OUIKYETHCS, PO3BUBATUMYThCS
napasesbHO JiBa CYNepewInBI, ajie B3a€MO3aJIeKHI
MPOIIeCH — To0ai3ais 1 ToKai3arlis.
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OcTaHHIM YacoM IIi JiBa MPOIEeCU-TII00aTI-
3allis Ta JIOKaIi3allis € IpeIMeTOM HayKOBOTO BH-
BYCHHS Ta OOrOBOPEHHS BUCHUX 3 YChOT'O CBITY.
Jlesiki HayKOBIII CTBEPKYIOTb, IO JAESKI BUCHI
PO3TIISLIAIOTH 111 MPOIIECH SIK CKJIaIOB1 OHOTO ITi-
JIOro, 10 3 YacOM IOCHIIIOIOTBCS 1 TeperIiTa-
I0ThCSl OJIUH 3 OTHUM. [IesiKi BUSHI BBAXKAIOTh, 1110
BOHU MIJICHJIIOIOTH 1 TIEPEIUTITAIOTHCS OJIUH 3 OfI-
HUM. [HIIII BBaXKarOTh, IO CHIBICHYBaHHS SIBHIII
rio0arizarii Ta JoKai3ailii CTBOPIOE MIEBHY CyTIe-
PEUHICTh Ta QaHTArOHI3M, 1 III0 MK HUMH ICHYIOTb
crierivHi MPOTUPITUSL.

Opnak OUTBIIICTH JOCHTITHUKIB OOIPYHTO-
BYIOTb ICHYBaHHS Ta PO3BHTOK HOBOTO Cy4acHOTO
MpolLeCcy TJIOKATi3allii TAKUMH CJIOBAMH: «MHC-
JIUTH TJI00AIBHO, ST JOKaIbHOY. Llel miaxin
BUMArae BiJl KpaiH pO3pOOKH Ta BIPOBAKCHHS
CTpareriii yrpaBIiHHS SIK HA 3aXHCT HAlliOHATb-
HUX IHTEpeciB, TaK 1 HA PO3BUTOK y €IUHINA pO-
JIMHI—CBITOBOMY CITiBTOBapHCTBI ,III0 1 TTOBUHHO
OyTH TPEIMETOM TOJNAIBIINX HAYKOBUX PO3Bi-
TIOK.
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CONCEPTUALIZATION OF GLOCALIZATION PROCESSES
IN THE GLOBAL ECONOMY
M. V. Savchenko, D.E., Professor, A. I. Osadchuk, Applicant, I. O. Sergushova, Applicant,
Donetsk National University named after Vasyl Stus

Methods. During the research, the following general scientific research methods were applied,
such as: abstraction, the method of grouping and classifications — when determining the essence of
the category «glocalization» and its interpretation by various representatives of modern economic
science; comparative analysis — when establishing distinctive and similar features of globalization
and glocalization processes; system-structural analysis — when distinguishing the levels of glocaliza-
tion.

Results. The article is devoted to the study of glocalization processes in the world economy.
The works of scientists who studied this process were analyzed, and the definition of the term
«glocalization» is presented. Differences in the essence and nature of the processes of glocalization
and globalization have been established. Examples of companies that actively apply glocalization
policy in their economic activities are given. The prospects for the development of glocalization are
outlined, as well as the analysis of its effectiveness. The specifics of these processes in different coun-
tries of the world are characterized on the example of the adaptation of McDonald's and Nestle com-
panies to the national markets of different regions of the world. It has been proven that for the devel-
opment of international trade, it is important to take into account the local characteristics in which
international business operates. The importance of the application of glocalization policy in the mod-
ern world is revealed.

Novelty. The advantages of carrying out glocalization for national and world markets are de-
termined.

Practical value. The study of glocalization processes in the world economy makes it possible
to predict their impact on national and world markets, and also allows to study the results of the
impact of glocalization processes as a whole. The study reveals the importance of this policy and
makes it possible to predict its impact on the global economy in the future.

Keywords: glocalization, economy, country, international market, adaptation, protectionism,
identity, national market, world market, localization, globalization, trend.
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