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Summary 

B tc nk  Tetiana. Text-shaped universals as a language means of folklore 
communication. 

In the article a concept is considered text-vivid universalii – structural unit 
of dumovogo text. Grounded setting of analysable structures – as the communica-
tive directed units – to be facilities (by components) of folk-lore communication. 

Keywords: text-vivid universaliya, folk heroic epos, folk-lore communication. 
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Summary 
Boyko Olga. The influence of modern social and cultural trends in the 

field of entertainment. 
The article deals with the problems of modern leisure, which in contrast to 

the traditional one is transforming and acquiring new features. Attention is paid 
to the emergence of new trends in the socio cultural sphere, according to which 
modern entertainment is realized. These trends analysis is based on the achieve-
ments of modern Western scholars. The paper shows that globalization processes 
influence modern entertainment and, thus, has more influence on the lives of the 
individuals. Attention is paid to the leisure time increase in relation to the labor 
one, which in turn has both positive and negative consequences. Attention is paid 
to the process of human existence forms transformation – the game, carnival, 
celebration, etc. in new forms and entertainment practices according to consum-
er society – aesthetic, carnivalization, gambling, festyvalization etc. 

Keywords: entertainment, leisure culture, aesthetic, consumer society. 
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